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What'll your School Fashion windows be wearing this Fall? Set your Back-to-School promotion 
off right with our full-scale cloak-room unit that carries the theme: ‘What the Best School 
Cloak-rooms are Wearing!’ Or, choose from a wide variety of clever, novel Back-to- 

School and College presentations in Schack's all-new Autumn line. Write us for a copy of 
School and College’ photographic brochure. Free, of course! 
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CHRISTMAS LINE ON DISPLAY AT OUR 
SHOWROOMS JUNE 10th ON 
Exclusive limousine service available during Market Week from 


the Conrad Hilton to our showrooms and back—no charge, 


of course. Wave lunch with us. 





INCORPORATED 
2516 W. Armitage Avenue @ Chicago 47, Illinois e HUmboldt 9-2516 
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Disneyland 


) WALT DISNEY PRODUCTIONS 


“at Our r Chicago Plant during Display MARKET WEEK 








FREE TRANSPORTATION 
DIRECT FROM 
CONRAD HILTON HOTEL 
TO OUR PLANT 
* 


Free Lunches and 


Refreshments 
. 


ALL DISNEYLAND 
EXHIBIT AREAS 
AIR CONDITIONED 
FOR YOUR COMFORT 








IT’S FREE! 


Our new Disneyland Catalog. 
Ready late in June. 


Write for your copy today. 
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JUNE 25TH-29TH, 1955 


e FOR WINDOWS OR TOYLANDS 
@ FOR STORES OR LICENSED MANUFACTURERS 


Small, medium or large sizes ... with or 


without animation .. . to fit any budget 
Produced in our new vacuum formed 


plastic... Disney design. . . Disney 


color... Disney Showmanship! 


S)isneyland consists of: 
e TOMORROWLAND 
e FANTASYLAND 
e FRONTIERLAND 
e ADVENTURELAND 
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OVER 40,000,000 PEOPLE WATCH THE DISNEYLAND TV 
1.19) an 4445 ae 


. Think of how they will thrill to see 
Disneyland in miniature in your store! 


W. L. STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 


Merchandising Arts. . . Sales and Distribution Plans 
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This Was Spring In The Windows Of New York City 
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By Irene Miller 
Easily Adapted Ideas For The Smaller Store 
German Display 
Display Here And There 
California Comes To Omaha . 


Display ... On And Off The Record 
75th Anniversary Displays 


By Jim Kiley 


Trade Personalities 


By Jim Tupper 
Library Display . . . Plus By Marjorie B. Harte 
Foreign Display Training 

Electric Shaver Display . ; ; ' 
Sth Avenue — !4th Street By Herbert Margrill 

Showroom China Display 
Display Contest Report . , , , ; 
The Display Parade By Jim Tupper . 
Al Fresco Promotion By Yancey Striplin 


Your Column. 


Reminiscing 
Ss 8 8 
PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVENUE, GARFIELD 2050-2051, CINCINNATI 1, OHIO 


OUR NEXT ISSUE 


A number of features of special in- 
terest will appear in the July issue, in 
the mail June 20, as well as the regular 
reports from leading display centers 
throughout the country. 


id 
THE COVER 


This display wos the work of Bill 
Campbell for C. N. Vicary Company, 
Canton, Ohio, including the design of 
the deer. 


& 
EXECUTIVE STAFF 


H. C. Menefee, President 

Nathan Silverblatt, Manager 

R. C. Kash, Editor 

Robert Silverblatt, Advertising Manager 
John Gilker, Circulation Manager 

Jim Tupper, Art Director 

John Mendell, Production Manager 


Eastern Office 


20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


fe 
SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the 
United States and Canada To foreign 
countries, $5.00 a year. Canadian and foreign 
orders payable in U.5. funds by Internationa! 
money order or New York bank draft. Single 
copies 50 cents. Send all subscription orders 
direct to the publication office at Cincinnati 
Changes of address must be reported at least 
two weeks in advance of effective date: other- 
wise missed copies cannot be supplied 
Entered as second class matter September 20. 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879 


National 
Association of 
Display Industries 


: @ 


eo ~———8 
Audit Associated 


Bureau of Business 
Circulation Publications, Inc. 
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Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 





INVITES YOU TO SEE THE... 


NEWEST IN DISPLAY FABRICS 


NEWEST in vispray pavers 


NEWEST IN DISPLAY ACCESSORIES AND IMPORTS 


at the 


FALL ana CHRISTMAS MARKET WEEK 


CONRAD HILTON HOTEL, CHICAGO, ILL. 
SPACES 79 and 80 


JUNE 25 ro JUNE 29 


maharam FABRIC CORPORATION 


NEW YORK: 130 WEST 46th STREET 
CHICAGO: 115 SO. WABASH (WURLITZER BLDG.) 
LOS ANGELES: 1113 SO. LOS ANGELES STREET 
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“COBET TEs. 


DISPLAY UNITS 
9 SALES PROMOTIONS IN 


The new changeable “Cube” display units give you 


Upright 36" high 


nine different Promotions at the unbelievable low 


cost of $1.73 per promotion. 


A DISPLAY FOR ALL THESE EVENTS 
9—MERCHANDISE EVENTS-—9 


I—VALENTINE DAY 
2—EASTER 
3—MOTHER'S DAY 
4—BABY WEEK 
5—BRIDAL 
6—FATHER'S DAY 


As a floor display—set on o | SES PATRIOTIC Upright Display Setting 
plattorm with a revolving with glass shelves. 


table 8— THANKSGIVING 
9—CHRISTMAS 


Strong. Rigid construction made out of tough durable pasted 
vu yz £ I 


chipboard tested to hold 75 pounds in weight. 


SET CONSISTS OF THREE 


“CUBETTES” 


nested into one another; packed in corrugated carton. — Size 
“10x 10x 10." “12x 12x12." “l4x14x14.” and 15 pieces of coverings for 


each of the 9 promotions. In 9 envelopes—-135 pes. of coverings. 


Various Set-U ps can be made in horizontal and upright arrange- 
ments with the use of shelves or circles. Ideal for ledge —- counter 


floor-show cases and window displays. 


Upright Display Setting $1 > . > 0 Pe J Set Upright Display Setting 


with glass shelves. Order from your local jobber or write us direct. with glass shelves 


; 


a . } Byclusive | istributors Company | 
22 WEST MADISON STREET | SOL FISHER, Manager ih 


Manufactured by Mutual Paper Box Corp., 
Chicago 7, Ill., ALEX FISHER, President — 


: 


CHICAGO 2, ILL. 
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Leave-OSewibe ...the most flexible sign machine 
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1. 
oe 7 _ - or several colors 
aste-ups ae: [ SEC OTIC O 
: aper by the turn tising pa any lavout and 
> cardboard to paper by : *e . . . Adopt any layout ; 
9 as ee one of a kind, two sided or ot: Se ab: ene Models is all size stores... 
of a dial. . . Use new display scripts control copy... |! 
repeat extras... Use 1 Re luce 
me # ation . . . Keprodu stelng 
any type combinat lete catalog 
x gr fy fet le or any cuts for headings Write for ry samples 
os we 5 Prepare originals for offset with — an 
an i: 4 ¢ Pe ew . ies ay work. 
du lication ... Proof lines of type for adver of wo . 
4 SEE YOU AT THE NADI MARKET WEEK, SPACES 25, 26, 2 


THE MORGAN CO., 3984 AVONDALE AVE., CHICAGO 41, ILL. 
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NOW SERVING— MADISONIA MANIKIN REFINISHERS are now serving more NOW SERVING— 


La Salle & Koch 
stores than ever before. Sanita tachi 


Our RENTAL MANIKINS are seen on the leading avenues of every ees 


Lennen & Newell 


style center and most trade shows. Leonard’. 


Lerner Shops 
° ° . . . Lewis & Conger 
And now our new MANICADDY is proving itself indispensable ape maf 
from coast to coast. Life & Time Magazines 
Light -O-Lier 
Lobel's 
Look Magazine 
Lord & Taylor 
If you like to see manikins treated as Loew's MG M 


ladies visit us in BOOTH 48, Conrad P. Leritierd 


M. Lowenstein & Sons 
Hilton Hotel, Chicago, June 25-29. RK. H. Maey 
Madigan Brothers 
Mangel Stores 
Marshall Field 
May Dept. Stores 
Maxwell House Coffee 
MeCutcheons 
MeGCreevey, Werring & Howell 
Mercantile Stores 
I. Miller & Sons 
pitas ' *% KR. H. Miller 
lohn A. Brows ». Monet 
Hurlingtion Mill i Montgomery Ward 
Hush & Hull ” Mosler Safe 
Hutler Store ' Munsing ware 
(anadian Gavernmen (,. ©. Murphy 
» Mill Mutual Buying Syndicate 
' My Shop 
ertible ; National Broadcasting ( o 
stionel Bank National Distillers 
Neiman Marcus 
New York University 
Dave Ocestreicher 


Ohrbach's 


Packard Motors 
Pan Am Airways 
: ’ Peck & Peck 
Single Unit J.C. Penney 
Manicaddy $39.50 


Peterson-Horned-Van Maur 
Pomeroy’s 
\. W. Pugh Co 
K K O Radio Pictures 
Kipley’s Believe-It-Or-Not 
Roto Broil 
| Russek's 

hb naltander Ce — i Saks 

i wegtsteite born . * . Sakowitz 

lhe bai } kk. M. Searbrough 

baweett Publication a Schenley Distributors 

bederated Dept love 3 7 ’ t E. Schuster 
Sears Roebuck 
John T. Shayne 
Sherwin Williams 
Singer Sewing Machine 
W.& J. Sloane 
Spurgeon’s 
Standard Oil 
Paul Steketee & Sons 
W. L. Stensgaard 
Street & Smith Publications 
Stripling 's 

(,oodtriend ; | : Tailored Woman 

iLrand Leades . | Richard EF. Thibaut 

l. Grant ; : l itche-Coettinger 
(,rayeon Hobineos lraphagen Scheol of Fashion 
- : ‘ 

i.vevseon-W hitme : ; Bie | nderwood ¢ orp 

A. Harri ‘ a Sts = re a 7 ee * oe to i ‘ nails de: Wameutta Mills 

Lecter Harrison ae , " a W anamaker’s 

liart Schaflner & Mars Four Unit ¥ . 


: Watt & Shand 
(,ue Holetine Manicaddy ) . Weber & Heilbroner 
Hieuse Beautiful $89.50 s KR. H. White 
Innes W ieboldt's 
international Late. Wilbur Rogers 
lnteroctate Store 


Villve Motor 
lane ; ee 


Seong . NEW YORK: 152 WEST 25TH ST. | Wolf & Dessauer 

(.cote Jenson 1 y Women's Home Companion 

KR LM Hewal LDbuteth Airline CHICAGO: 11 SOUTH DESPLAINES Young & Rubican 

*. Alem Zenith Radio 

yoo | DALLAS: 3007 CANTON STREET | AND MANY OTHERS. 
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the 
brightest 
spot 
in the 
show 


ALLIED DISPLAY MATERIALS, Inc. 


CONRAD HILTON HOTEL, CHICAGO « Main Exhibit Hall 
N.A.D.1. MARKET * June 25-29 


One fabulous display area at the left of the staircase. 
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IN CHICAGO 


NADI Market Week—June 24 through 29 
The Astoria Room (third floor), Conrad Hilton Hotel 


As always, Dot's big show is at the New York showrooms. But fo: 

yo boys else giris AWNO may e1e) get te New fala a ant Now, eal c. 

pertec time to case the new VVilliams ine wil scene aa Ghalliaelele 

eiviaiale NAU!I week. Mar y of the features o! the New York show 

will pe exhipted in ( aliases Us! forthe weet ite understand the 

rend in Display for the YO. »6 season, 9Ct /V sL@liih ! ncaa \ 
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7 / , AYE tT yen? Avenue Ne i | rk ik . Do? W ams, president 
f é dg MIL, Mart Bro ane Manneay ns and Ol racist aie Pleas? Manneau ns 
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Williams Month! 


. 





opens June first 
at 498 Seventh Avenue 


This is the event that, for 25 years, has been forecasting the future 
of Display. This year see everything new... from the 'Small-as 
Life Duplicates'’-recently pictured in Life magazine (Mary Brosnan’s 
live-modeled Kid Mannequins) to the plushest gals and fixtures ou: 


industry has ever produced! m 
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Mary Bro an Mo ea Talat ' ‘ A 











SHE SHALL HAVE LIGHTING 
WHEREVER SHE GOES 


Swivelier wu att Recessed “GYRO -_ i ITE’ 





J ’ sg? > > “ > > { > 
Light need never leave the lovely ONLY SWIVELIER’S GYRO-LITE ANGLES FULL 90° AND ROTATES 350° 
mannequin above...because 


, “Gyro-Lite”, Swivelier’s univer- aEpy plus 
| ) ; sally adjustable recessed lighting aon 
4 | | : 
: ry : — ; 





fixture, can follow her wherever nines ADJUSTMENT 
her masters choose to display her. 














5 0M. = It is basic that mobile displays “Gyro-Lites” are simple to install. Installation procedure is iden- 
™ (whether in store windows and tical with that of “rigid” recessed fixtures. 
interiors or in showrooms, audi- “Gyro-Lite” accommodates up to 75-Watt PAR-38, 150-Watt 


. ‘ . , > : Ww » Guanal “Os %s, ito” ~ 
toriums, schools or muscums) require flexible lighting. PAR-38 and 75-Watt R30 lamps. Special “Gyro-Lite” louver and 
sectional color lenses are available. 


Only “Gyro-Lite” provides full 90° vertical plus 350° 

horizontal lighting flexibility—it spots the light WHERE 

you want it, WHEN you want it. For High Ceiling Lighting Applications 
‘ 9 ‘ . * . re . - ee 

Made with the patented Swivelier Spring-Tension Socket, Use Gyro-Lite’s Big Brother” 


“Gyro-Lite” easily adjusts to any position and “stays put PAR-BEAM-LITE#* 


.at any angie! 





Offers three intensities of ilumination: 300-Watt PAR-56 


Write Dept DU 6 lor ¢ om plete Swivelier ¢ atalog. Spot, 300-Watt PAR-56 Flood, 200-Watt PAR-46 Spot. 


LOOK FOR THE SWIVELIER TRADEMARK swi : elier 30 Irving Place, New York 3, ed 


COMPANY, INC. 





*Keg. U.S. Pat. OF 
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DISPLAYS, INC. 





Booths 
216 217 218 


Conrad Hilton Hotel 
Chicago 
N.A.D.I. MARKET WEEK. JUNE 25-29 





{lso See Our Showroom in New York 
Ready June I 
13 West 56 Street 


SUM, tFSS 
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A refreshing introduction to another 





wonderful show. Many promotions, each 

outstanding in its individual way, plus all 
\ | 2 the extras for which we are known. 

Please accept this as your personal 

invitation to enjoy our showrooms any time 


during the month of June. 


its? 
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SILVESTRI ART MANUFACTURING COMPANY, 1147 W. OHIO STREET, CHICAGO, ILLINOIS 
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highest quality- 
LOWEST PRICE! 


Improved Model - Better Than Ever 


At this low cost you can use 
many extra ROTASELLERS to 
i 


ring aramatic acthon to any 

















window, counter or floor display 
AOTAS! 7° whee sinest cage Amery 1E improved ROTASELLER is the finest quality, lowest cost display turntable 
exciusive teqatures marke it qaaqp 


ible for mounting an endless available. Display men will welcome this versatile fine quality unit. 


variety olf displays—one piece ol 


) fall =f ; ROTASELLER assures trouble-free, quiet, smooth operation for rotating display 
iMeweiry uj Size mc inequl i! 


loys, cosmetics, appliances or up applications. ROTASELLER is guaranteed unconditionally for one year. Its many 
7 y } ‘ 0) ere ‘ ’ ( ) ; 

10 a i. Ps mee. : on exclusive features and lowest cost make it invaluable to the display world. The 
BWitich iv¥O pPatieries sAtTa Ong 


lead-in wire. 115 V, 60 cyl No new extra large base and top plate give unusual stability. The top plate may 
sapened gear fer year guaran, be easily removed for application of any built up display. Ask your dealer or 
Ce recision a earings. . 


rpm jobber for demonstration. 


E wetusue FEATURES- ROTASELLER RED: 


(Rotating Electric Outlet) 


Lighted rotating displays are simple with R.E.O 
Strikingly beautiful, eye catching effects are easy 
Display appliances (radios, fans, 


* NO EXPOSED GEARS etc.) or electric toys in operation 


Put scintillating lights in a manne- 
All gears are sealed for lile in grease. No lint or quins hair, operate additional RO- 


dust can enter. Longest lile, quietest operation TASELLERS on top of your R.E.O 


build-up. 
* REYNOLDS METALS ALUMINUM CASTINGS : 


Fine silver contacts and best grade 
Top and bottom plates are cast of extra strength phosphor bronze are used in the 
aluminum alloy. They can not rust REO. collector unit assuring long 
life and sale transmission of heavy 


* FREE WHEELING TOP PLATE electric loads 
All other specifications are same as 
Any rotating display may be stopped by hand or aan ¢ a 
turned backwards without damage to unit Permits standard ROTASELLER 


easy removal or addition of items to rotating 
displays 


* NEW DEPARTURE BALL BEARINGS 


Two sets of these famous name precision ground 
Ball Bearings in each ROTASELLER 


Lassen ie ce ape" ~ Kae RN we 
1 p22 ns ae ery POS AP OR EO RR ee : 
beat Le sae Fs i eet eed BR it Son Si a en 
a Pray ES St MAR oe Ss) 50 eet i pS has 





Manulectured by 


ULRICH BROTHERS SOLD THROUGH BETTER JOBBERS 


2923 Agnes Street . Corpus Christi, Texas 
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MACHI GAD AULENLE — CHICAGO. 





NEWEST MEMBER OF THE FAMILY... 


Here's a brand new star in the Showcard Machine line-up. 


It is a specialized model, designed for use where quantities 
up to several hundred of the same sign are regularly required. 


For such use its mechanical inking unit, combined with the patented 
Showcard Machine method of type setting, make it the new 

speed champion. It is remarkably smooth-acting 

for all its rugged strength. 


And if the new Sign-master doesn't fit your needs, remember there 
is one model in the Showcard Machine family that will. 


Write for complete information. 


1196 MERCHANDISE MART CHICAGO 54, tLtinois 
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50°’ METALLIC WHEAT : SO" BRASS SCROLL 
(GILDED GROUND) ' | ( TEXTURE-TONE) 
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50°° OAK LEAF 
(TEXTURE-TONE) 
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50'' BRASS GRILLE : . 50°’ CINDER BLOCK 
(TEXTURE-TONE) - ! ( TEXTURE-TONE) 
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50°’ GROOVE GRAINS ruins Ee WOODGRAIN FESTIVAL 
(PLAIN AND METALLICS) U (GOLD SPATTER) 


50°' NEW BRICK 
(ROLL OUT! TACK UP?!) 


Sal Fresciitalltens 
by RUBNER 


NOVELTY @ QUALITY e ORIGINALITY 
"neg RUBNERD«. 
ON FALL COLORED PAPER 
@ PRECISION CUT FESTIVAL PAPER RIBBONS 


@ FAIRLAWN PAPER AND CLOTH s928 Bre | alec New York A N. Y. 


Now available at your distributor or jobber 




















SUNE, 19733 
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Confident, almost cocky. They’re 
clean edged, easy-to-work Upson Panels, 
every last wonderful piece. 

Upson Display Panels come in a variety 
of sizes and thicknesses, from flexible 
Easy-Curve to hefty Strong-Bilt, with 
stunning Striated to add extra glamour. 

All Upson Panels take paint beautifully. 
Try some. 

Contact your lumber dealer. ‘There’s one 
nearby who carries the complete Upson Display 
Panel line. For free details mail coupon today! 


Make displays in volume? Upson will precision cut 
pieces to your specs. Special colors and coatings also 
available. Prices depend on quantity and effect 


wanted. Write for quotations 


PROVEN QUALITY YOU CAN TRUST 


45th Year 


JUNE, 1955 





















THE UPSON COMPANY 


9136 UPSON POINT . LOCKPORT, N.Y. 
Please send me FREE details on Upson Display Panels 
Name 
Company 
Address 


City State 
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tially invit 

COrdta Y imvuttes You 


lo visil ok exhibits of 


Back-to-School 


Fall and 
Christmas Displays 


at the 


NADI SHOW and 
MARKET WEEK 


June 25th thru 29th 


Normandie Lounge 
Conrad Hilton Hotel, Chicago, Ill. 





om furin G++ 


@ Smart New Line of Neoprene Rubber and Wire 
Back-to-School and Fall Displays 


@ kxclusive New Zem Christmas Creations 
@ New Animated and Stationary Santas 


@ Complete Selection of Weatherproof Outdoor 
Christmas Displays and Decorations 


@ Wide Selection of Outdoor and Indoor Lights 
for Christmas 


@ Colorful. New Imported and Domestic Class 
Balls and Decorative Ornaments 


IS Kepre sentatives lo serve you 


in addition to the above, a complete line of Back- 

Harry Benge Tom Hughes Henry Raubach to-School and Fall displays and decoratives will be 

Ernie Carlson Willie Kickirillo Joe Ryan shown in the Garrison-Wagner Company perma- 

Bob Dodson Nick KArysil Ted Stokes ) , : , : 
toad a > os nent Chicago showroom, located directly behind 

Adolph Fontaine Marshall McGrath I. T. Vierheller . . ny . 

Ray Harold Jay McMillan ne Wiealinn Ge the Conrad Hilton Hotel at 736 South Wabash 


Frank Harrison Joe Mercurio Al Wingrove Avenue. 


20 DISPLAY WORLD 





BE ON THE 


UTSIDE 
AND INSIDE 
DECORATIONS 
IN LIVELY HOLIDAY 
AND 
PASTEL 
COLORS 


For more complete information write to 


COBY GLASS PRODUCTS CO. 


LONSDALE RHODE ISLAND 


JUNE, 1F7SS 
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Weyerhaeuser Industrial Hardboards 
take wide range of beautiful finishes 


INTERESTED in improving the appearance of your finished product? 
Ihe final result and cost depend to a large extent on the type of 
base material you use 

Because of unusual and outstanding characteristics, Standard 
Weytex*, the remarkable new industrial Hardboard produced by 
Wevyerhacuser, provides an ideal base for finishes of all types. Made 
by a unique dry process method, Standard Weytex has the unt- 
formly smooth surface and uniform density so necessary for good 
coverage and excellent bonding quality. 

Whether you use a graining system, decals, enamels, clear or 
pigmented lacquers, you'll find that Standard Weytex takes finishes 
evenly, has low finish absorption, The smooth surface saves filling 
and sanding costs; light color means better coverage with less 
finishing material. No grain to raise, check or craze. Ideal, too, 
as a base for blackboards, silk screen and offset printing and other 
materials such as plastics, fabrics, veneers. Panels above show just 
a few of the many attractive finishes that can add eye appeal and 
sales appeal to your product. Write for full information now. 


TM Reg 


Weyerhaeuser Sales Company 
HARDBOARD DEPARTMENT 
First National Bank Building * St. Paul |, Minnesota 








@ Can be easily sawed, drilled, shaped, 
die-cut and routed, producing clean, 
sharp edges. 


@ Excellent gluing, laminating character- 
istics. No delamination nor peeling. 


@ Light color. Takes all types of finishes 
including wiping stain, lacquers, air-dried 
and baked-on enamels. 


@ Splinterproof, sliverproof, smooth and 
grainless 


@ ideal for: furniture parts, automotive 
foundation parts, end panels, sliding 
panels, cross banding, core material, 
mirror backs, cabinets, toys, TV backs, 
displays, signs, containers and many 
other uses. 


@ Available in following thicknesses: 
1/12", 1/10", 1/8", 3/16", 1/4”. 








DISPLAY WORLD 


an Ie SRT 2 Ae IRR mo ie RRB TN al 











bia) 


.™ 4 





omo 


AS 


CM, rr boat >< lee *, 





\ . > 
,. = ] 
\ 
‘\ 


’ ‘id , 
"ee |, ’ 3 
rd 
j a ti ‘ 
> ee! : ioe / | 
ae acai - A> y, 
~<a € i jf» 
~ —__ ; : , 
o~- _— a 
{ ls 4, Ps } 
< ; 3 i 





a a ae 3 te 1 
| \ . | > el ; i ; \ 
—— / ye on pea an 
on : " 5 in : r 
‘oo | | ; 
al ‘ — 
\ ~ 7 Pn ae , cc ———ee, \ ; 
7 ae ; 
yg ae en a 3 ) . | | 
ie ae ‘, L“\, a he i, / a 
w | ' — a ae ie wit - = 
a j a A) ‘ : hts P a Ae “é +a —_ " 3 
a 4 a 
Pom . i _ io eer) 
Wa ‘ - er” , a Cab ae : aml - 
4 ‘ fs “¢ oped 2 7 . Y ~“F- a 
| ans 4 ee ' ~ ' ~ — ) ee 
, ier * ® Ae — => | 
‘’ t . , att ~ : -_ | | > 
-” j Pa } ‘ eo | . at 
| . os. ns le Sen, 
f- ed ‘i 
2 i é = 
KA ; : 
” #2 ) 


’ 


fy 

Sis 

Bi 
Sie 

\ \ 

\ 
NEKER\ 
EW YORK \ 


) 
AZ 
me 
| 
| 
— 


n Canela BINGHAM DISPLAY 


pi 


l 


CHA 











- 


he SPIRALOCK —~ Twist 
CHAINS—Made of _— , pull . . . tt 
aluminum base mel. locks in place. /10’ 
al in variety of col. lengths, 6 to a@ cay- 
ors and sizes. ton. In 2” and 51‘ 
widths . . . Narious 


colors. iv 


@ — METAL-U-TWIST—For drap- 
ing, framing, trimming, 
you twist and pull this 
base metal corrugated rib- 
bon. Makes a good pack. 
age tie without twist. 
Widths: % to 2”, in 
spools. 


"er ere*« 


y 2 


STREAMERS —— Easy Dimensional base metal. metal stars formed in 
to-read seasonal mes | gs MERRY CHRISTIIAS Unusually smart. Variety deep relief. Sens: 
sages on glistening SGIFTS PyvTl of colors. Sizes: 4°, 6”, 7 ak se. 

9”. 


base metal. Size: 4° 


sorted colors. ~~ 
x 26° 


N Sassons Jreelings- 


SANTA CLAUS — Has a lovable 
magnetic personality. Dressed 
in rich, red or white velvet 
suil. Flexible arms and legs 
can be placed in many dif 
ferent positions. Sizes: 14° 
and 21° high 


REINDEER Cute, life-like ap 
pearance. Expertly made of 
moulded rubber, full round. 
Ideal for indoors or out. Vir 
tually indestructible. 27°" high 
Santa Claus, Sled, end Rein 
deer Combination are available 


*All the items shown are base metal and fireproof, 
except velvet Senta Claus and rubber Reindeer. 
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EVERGLEAM GARLANDS 
— Sparkling fringed 
aluminum base metal. 
Spun on heavy rope 
core for flexibility. 25’ 
lengths in 4° and 9” 
diameters . . . Various 
colors. 


GIANT EVERGLEAM 
SPRAYS — Full, luxuri- 
ous branches of alum- 
inum base metal, 
trimmed with metal 
bow and cluster of 
glistening ball orna- 
ments. 26° aad 32° 
lengths. 


Aiso many other attractive dis 


cre 


* Base Metal Bows 

* Aluma Circles 

* Aluma Rectangles 

* Cellophane Rolls 

« Jumbo Serpentine 

»* Lead Foil Icicles 

* Jumbo Pack Confetti 
* Display Puffing Foil 
* Chopped Metal Foil 


SEE YOUR JOBBER: Ask 
Meta! Goods Corporation’s quality line 


Meanwhile 


y Our 


fireproot* display materials 


iobber’s 


GIANT EVERGLEAM 
WREATHS—Amazingly- 
beautiful, glistening 
aluminum base metal 
in a variety of spark. 
ling colors. 24” or 30° 
diameter. Trimmed in 
metal bow and ball 
ornaments. 


EVERGLEAM TREE — Breathtaking in its 
beauty! Fireproof, weatherproof, tarnish 
proof. Lightweight and virtually indestruc- 
tible. Available in 2, 3 and 4 foot heights 
in silver, green, ice blue. Also in special 
5 ance 7 foot sizes in silver only. All sizes 
equipped with tree stands. 3 and 4 foot 
sizes have treetop ornament 


: 


play materiais fo he ip YOu 


ate attention-getting displays 


* Miniature Tree 
* Cotton Batting 
* Star Dust Cotton Batting 
* Display Fibre 
Display Snow 
Display Paper Foils 
Cloth-backed Foil 
Foil Garlands 


sgqiesman anout 
of smartiy styled, 


send the coupon 


for the latest MGC Display Materials Brochure 


‘Fos 


JUNE, 


METAL GOODS CORPORATION 
5239 Brown Avenue 
St. Lovis 15, Mo. 


Gentlemen: Please send me brochure showing your 1955 line of 


Display Materials 


NAME OF ORGANIZATION 


ADDRESS 


city 


YOUR NAME 





styles 


109-B—Tuck-in back 
120— Open in back 
110—Infant size 1 
111—Child size 4 
112—Child size 6 


Glamour is the word 


‘The exciting new Fashion-tone 
finish on our wood-pulp blouse forms 


will glamourize your garments... 
stimulate your sales. 


Two lovely colors to pick from... 


delicate Starlite Blue 

and soft Blossom Pink 
feathered with white 

Also available 


in regular 
flesh tone 


109-B 


Featherweight...durable...easy to pin to. Chip-proof, 


fadeproof. .. easily cleaned with a damp cloth. 


SIDNEY NEWHOFF ASSOCIATES 


1237 S. Olive St. 


Los Angeles 15, Cal. 


Write us for name of your nearest jobber 
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>» & As 


and handsome! 


A pertect description of how you can trim your windows with GRIP- 


TITE cube display fixtures. 


HIGH... you can utilize the full height of your windows and trim 
at any spot from floor to ceiling — no wasted space. 


WIDE... with the new double collar and locking key now added to 
the GRIP-TITE family it is easier than ever to assemble units that 
utilize the horizontal line. Units that can be quickly and easily changed 
to new ones — no tools needed. 


And HANDSOME... the beautifully finished juteboard tubes in a 
large variety of colors will complement any window trim. A full 
range of colors, from delicate pastel tones to strong, deep colors. 


GRIP-TITE a name to remember. 


wr i 
New double collar 


: | e them 

\y and locking key, RRR a ae 
\ | sho 
. NAG » 


* easel | 


SIDNEY NEWHOFF ASSOCIATES. 


1237 S. Olive St. Los Angeles 15, Cal. 
R-TEX CO. 235 East 42nd St., New York, N.Y. 


or contact your local jobber 
JUNE, 1955 
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ditors Comment 


A rather amusing incident occurred here at DISPLAY WORLD a few 
weeks ago -- amusing, and at the same time testifying to the im- 
portant place display has in the regard of many people, particularly 
when associated with some of the important stores whose names are 
Known almost equally well in Hastings, Neb., or Tuscaloosa, Ala., as 
New York City or Chicago or Dallas or Los Angeles. 


The incident began when a local displayman phoned to ask if it 
true that Marshall Field & Co. copyright their window displays. A 
friend of his had been on a sightseeing tour of Chicago a short time 
before and when the bus passed Field's was a bit amazed when the guide 
solemnly assured the passengers that Field’s think so much of their 
displays that they have all of them copyrighted. 


I told the caller that the sightseeing guide was just doing a 
little dramatizing on his own, but that we would have our Chicago 
correspondent check into the matter to set everything straight. 
Accordingly, Jean Mowat, who writes the regular Chicago article for 
DISPLAY WORLD, called a few days later on John Moss, who, as director 
of design at the store, heads display for the big establishment. He 
promptly described the whole idea as silly. He pointed out that to do 
so would involve a lot of time, clerical work, and having the windows 
closed to the public at certain times, and ended by commenting that 
Field's has its own display personality and that he doubted if it 
could be copied successfully. 


90 there it is for the record -=- Field's window displays are not 
copyrighted, despite what you may have heard to the contrary.... 


As for Field's displays having a personality all their own, that 
has been true ever since Arthur Fraser took over many years ago. His 
immense props, elaborate furnishings and lavish use of flowers and 
foliage were in a class by themselves. His windows drew displaymen 
from every part of the country like a magnet draws iron filings. For 
a good many decades his technique was regarded as the epitome of all 
that was good in display, although in looking at pictures of them 
today it is impossible to escape the feeling that they were overpower- 
ing to spectator and merchandise alike. But they contributed their 
share and perhaps a bit more to making Marshall Field the magic name it 
became in the minds of shoppers. 


I recall very well the angry clamor which arose from the old- 
timers in display some 15 years ago when a national magazine -- 
Fortune, if Il remember correctly -- did an article on Field's and 
commented that the windows were "Stately, but dull.” On the other 
hand, many rather agreed that the criticism was justified and accurate, 
and that the type display used by the store at that time should have 
been changed long before to keep up with the advancing times. 


Certainly no criticism of this kind could be leveled at Field's 
windows today. They are as contemporary and lively as modern art -- 
besides which, they do an excellent job of selling the store and its 
WATCS. cee (Please turn to page 84) 





you be the judge 
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We would be most happy to send you prepaid a 
and on memo charge, a sample of any 
mannequin you may be interested in, so that you 


may compare with any other mannequin 


in your store, for craftsmanship, finish, art work, 


ease of handling and honest dollar for dollar value. Please indicate below, which mannequins you would be interested in 


receiving photographs and price information on: 


LADIES TEENS PRE-TEEN GIRLS 


TERO. INC. 203 WEST 33RD STREET. BOYS MEN SPORTSWEAR 


NEW YORK 1. WN 7, % CHICKERING 44-5977 
Store Name 


Street Address 


City 





——I. T. Vierheller, president of the National 
Association of Display Industries, and head of 
Garrison-Wagner Company, St. Louis 
Miss Bernice Gitz-Gibbon, head of the 
York City firm of that name— 


New 


north ex!) ihbition hall, 
Williford 


privat din 


main exhibition hall. 


lounge koom, 
Koon Astoria 
Wige Footmr NO | 
All the above 
rad Hilton hotel, 
hould be immediately 
This will be a bu 
personne] 
trv to attend all 


plu the Market 


everything 


~ : 

ormandtr 
MV aldort Room 
rOotmS 


thie { on 


through sample 


will be housed in 
( hicago Kkeservations 
mace 
week tot 


display 


and their associates if everyone 
cheduled 


W eek Lhe 


special sale 
and 23 by thie 


Sfore 


programs 
items meclud 
irom a promotion 
NRDGA, 
Chi 
ponsored hy the NADI lhe 
lune 30. 


tore 


meeting on | une ZZ 


to the final Suburban four ot 


Avo areas 


latter is scheduled tor ‘Thursday 


and will cover three suburban 


Clinic To Highlight Market Week 


By JOHN F. BOWMAN 


Managing Director, National Association of Display Industries 


All-day Display Clinie on June 24 to precede banner 
Market Week... Bernice Fitz-Gibbon to be featured 


speaker at luncheon 


. Suburban store tour scheduled 


... Special programs planned for women guests... More 
than 90 leading display firms to show their newest lines. 


ritten, all iwmdications are 

annual fall and (Christmas 

Market Week of the Na 
miation of Industries 
hest 
part ol 
will be 


goodly 


Display 
he one of the evel 
orts coming im trom all 
attendance 
will be a 
bannet 


NADI 


Ociation 


ountry are that the 
and that thers 
buying don \ 
arranged tor the 
od \ as 

vill be held the day 
ormally opens and it 18 © 


event will bye better 
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program 
National 
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ii play item at the | vane 


bye mieaore complet that 
1947 ( ompetition 
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Most 
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NADI 
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for the hrst 
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menibet ci] thre 
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are represented are 


appcaring Lime 
resent membet 


Occupy thy following ATCA’ 


adjacent to Chicago 
Market, 
que sted by 


kvergreen park, Vil 
Village lt re 
registrants there 
other 


lage and Lincoln 
will 


planned 


( nough 


also be a special trip to 


and branch store developments 
luly | 
Mar ket 


special treat tof 


uburban 
(oti lh riday, 
W eek 


everyone 


Ihe June promises a 


connected with 


display, whether the requirements are large, 


Members 


medium. or small reserving 


space will present covering every 


merchandising. krom_ the 


and 


area ot visual 


latest in tabrices newest 
held 
Windows are 


the «( hristmas 


papel s,s to the 


mannequins and fixtures, the entire 


will be covered 
premium attraction tof 


a8on Interior and outdoor presenta 


Ticon share 
dollars spent during the 
motions N om (Atl bye 


they covet 


about an equal part in_ the 


December pro 


ignored whether 


parades, premium windows, spe 


Cilal wteriors. or anv other of the many 


customer attractions which will be ready 


display buyers. Estimates for 


display te 


main 
department stores 
ahead of 1954 
distributor business 
be up tor the fall and 
or ly 


Wid yot 


smaller retail units are 
—¢ lobber and 


( hristmas sea 


Market 
supplemental to thi 


W ec several special 


W eek pro 
Market 


been 


\s part ot the annual 


gran and 


events have 


i 
i 


chedulee First are the annual 


meetings 
or the general 


s( he dul ra 


hoard c1 directors and thre 


member 11) ii] thy us 


sociation 


tentatively bor 


Wednesday, 


June 23, 


June 22, and 
respectively Then 
NADI-NRDGA Dis 
friday, June 24, in the 
fallroom of the Conrad Hilton 
With the list of speakers and the contents 
this 

value 
Clin 


Phursday, 
comes the combined 
play Clinic on 
(,rand 
developed clinic will be of equal or 
than the first held in 
will run during both 


atternoon. 


yreater 
1954 
morning 


one 
SESSIONS 
and with a special 
luncheon address from an outstanding per 
sonality Miss Fitz-Gibbon, whose 
list of accomplishments in the merchandis 


ing field is extensive 


sernice 


Also speaking on the 
luncheon program will be Hermann Schlipp 
hacke, display director of the Kaufhof 
yroup of West Germany 

lhe morning session of the NADI-NRDGA 
Display Clinic will 


stores in 


cover tour phases of 
technique on 
hard 
lines and appliances, fashion, men’s wear, and 
Speakers 
des« ribe the 
that 


develop the 


window and interior display 


sper ial application to merchandising 
demonstrate 
and 


installations 


general sales will 
background 


preceded the 


installations, 
planning 
used, and reasons tor color 
and 


ing imtormation, and discuss sales results as 


selection, lighting, backgrounds, sign 
related 
In the 


divided 


with mer 
atter 


into 


developed in conjunction 


chandising sales 


noon the 


promotion 
will be two 


rst 


SESSTON 
with the 


sales development on 


sections, covering a discus 


sion of unadvertised 
merchandise \ panel discussion by a group 
ol experts m the field of 
planning and architecture, 


installations. 


lighting, store 


operations, stor 


display sales promotion, et 


will tollow 
following the daytime sessions the NADI 
will be host to 


huftet reception in the 


iriends at a 
evening his event 
Market W eek 


seve ral years and the association 


guests and 


has become a highlight of 


in the last 


DISPLAY WORLD 





is looking forward to having more than 1,000 
in attendance. No speech-making no in 


terruptions nothing but entertainment, 


meeting triends and having an enjoyable 
Music for 
and the registration 
Week or ticket stub from the ¢ 
will be the 
The 


and will run until 9:00 p.m 


time will be provided 


Mar ket 


SCSSTOTIS 


dancing 
hadge for the 
limnac 
entrance identification require 
about 6:30 


Food and 


served 


ment reception will start 
p.m 
heverages, of course, will be 


Market Week open 


tollows 


days and hours are as 


Saturday, June 25, 1955, , to O p.m 
Sunday, June 26, 55, to 6 
Monday, June 27, 1955, ' to 6 
luesday, June 28, 1955, to 6 


VM ednesday, lune 2Y. 1955. Qa.m.to 5 p.m 


p.m 
p).11 
p Tl 


| he concensus of 
hoth by 
display 


opinion expressed re 
association 
that 


Oppo! 


cently members of the 


and buyers seems to indicate 
these 
tunity to the most people to tak 
ot the Market Week 

The special program tor women guests 
will be scheduled tor Monday, 
29. It 


lune heons. et 


days and hours give the most 


advantage 


? 


through Wednesday, June will cover 


radio and TV shows. 


A tour ot suburban and branch 


SURE, 1935 


lune 27. 


stores 18 


—At the left, Victor Gruen, of the well-known 
firm of architects . . . Directly below, Hermann 
Schlipphacke, display director of the West- 
deutsche Kaufhof group of department stores 
with headquarters in Cologne, Germany . . 

Right, E. R. Mitchell, supervisor of displays, 
Commonwealth-Edison Company, Chicago... 
All shown on this page will participate in the 

Display Clinic— 


, 


scheduled for Thursday, June 30, and will 


include three areas in Chicagoland wher 
the developments and planning can be « 

1954 
leature to 
New 


From present reports this num 


doubled W ith thie 


plained by local personnel. In about 
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visit new merchandising areas around 
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first hand all 
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time it appears 
cle mand 


periect technique, and plot devel {) 


ment 
Alea (jt) thie 


agenda tor the lune 


—At the left, John R. Cooper, Mandel Bro 

thers, Chicago Right, Walter S. Russell, 

lighting consultant and assistant to A. Feder 
of Lighting by Feder, New York City— 
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starting at 7:30) pom \t oth 
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roblems Of 


7 
Phe 


By CLARA BALDWIN 


situations which confront a professional 


display consultant are many and immensely varied 


... but in every case he has one continuing job to 
do: that of selling display. Such is the belief of 
Tom Lee. head of the well-known firm of that name. 


calls in a display con constantly selling display. He feels that the 


one of two precon consultant must justify his existence, and 


hare two reasons tor using a consultant to 
haricdh lirst, it 
ure a consultant for certain jobs than to main 
Second, the 


fom lee. 
huather 


mina Ay 


consultant a display rob is cheapet to 
the consultant on a 
or a pecific job, tain a display executive full time 
each job must consultant brings a broader, more varied ex 


Mi Lee 


uiltant ] cyte (,7 


pont perience to many display projects 


[hat 1s one side of the selling story; the 





Display Consultant 


other part is much more subtle. For Mr. Lee 
is constantly working to raise the level of dis 
play throughout the entire industry through 
lectures, through his encouragement of artists 
and students of display, and through his own 
superb designs and displays. In addition, he 1s 
continually expanding his activities into broad 
helds 


\mong his regular 


er and broadest 
clients are high fashion 
super-market food manutac 


specialty shops, 


turers. industrial exhibitors, the fashion show 

—Here on this page are five displays done by 

Tom Lee for Bergdorf Goodman. The stained 

glass technique mentioned in the article is seen 

in use in the upper center and right photo- 

graphs. At the upper left is a setting for 
Titus Blatter— 
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—Lee pays much attention to the posing of 

mannequins. In the center photograph, below, 

is seen the ‘chic sophistication’ attitude 

deemed suitable for Bergdorf displays 

Top, the figure is made of glass and metal— 
world, fabric houses, television, and so on. 
More recently he is, also, doing more perma- 
created 
for the exhibit housing the Merchandise Mart'’s 


nent imterior settings. His designs 


decorator show in Chicago were pictured a 
short time ago in Life magazine 
Peopl Aare of display,” 


Mr. Lee 


the worth of display, but people generally have 


increasingly aware 
States Not only do executives realize 
come to expect it. They expect a store to look 
beautiful, and for merchandise to be conveni 
ently arranged so their shopping will be easier 
ith this increased emphasis, display has be 


come more of a science though Mr. Lee 
feels that whether it is an exclusive specialty 
is concerned, 


the problem of display 1s essentially the same : 


shop or a super-market which 
that of fitting a product to the market 

tach field, of course, has its separate prob 
lems, but the techniques of handling fabrics, 
of knowing color, line, of proper lighting, and 
of knowing where to locate necessary materials 
are important to all display assignments from 
super-markets to fasnion shows, from promot- 
ing high fashion merchandise to the designing 
of beautiful, telling of 


his interior designs, Mr. Lee says the applica- 


livable interiors. In 
tion of techniques used in display adds that 
extra something, the subtle touch to handsome- 
ly furnished rooms. 

(One of the major problems confronting the 
that 
for the various jobs. Mr 


display consultant is of obtaining labor 
lee uses free-lance 
display personnel, as well as students of dis 


play At 


persons or more, on special jobs 


times he employs as many as 25 
These will 
include everything from painters to carpenters, 
carpet layers, and the like. In certain fields he 
is confronted with a umon problem 

Mr. Lee feels the job of the con 


sultant is that of supervising a setting 


hardest 
when 
he is not on the job for either as long or as 


frequently as the man in the store. Display 
display 


with the 


is a three-dimensional job and _ the 


consultant should never lose touch 
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actual work involved, with the thrill of real 
his plans are carried out. Or as 
lose “the 


plan is 


zation as 
Mr. Lee 


moment of 


words it, he should nevet 


excitement’ when the 
thrown out in order to adapt the design to the 
setting lhe presence of the de 
Hexibility 


window o1 
signer on the job means a greater 
in the final arrangement, so the display will 
stereotyped 

feels that the 


of the mannequin is all-important he posi 


come alive and not he 
look 


For a specialty shop, he 


tion of the mannequin in relation to th 


props, and, conversely, the props im relation 
he supervised by the 
well as the of the 


(,oodman. Mr. Lee ar 


to the mannequin, must 


designer as final lighting 


set bor Bergdorf 
ranges mannequins to achieve the most natural 


look look ot 


sophistication characteristic of thi 


possible —the chi dignified 


which ts 
Bergdorf (soodman custome 
\t Bergdorf display 

Z } 


(,o0dman there }s al 


dis i j 


studio and workroom vhich prop es 


fashioned tor thi vin \ For example 


simple hut ele yarit CLISptay Or prop 


vere created im thy rkroom 


| | 
columns as the background tor a tormal 


tiinie | he colum were con tructed or mat 


byl patterned paper Pa ted’ onto mailing tile 
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and hac pr ed metal « ipital obtained Trem 


an old building supply | 


tine 


(,iven sufficient tine and meenuits ne pom) 


out. | byl ct. ach Ve cory very re 


markable display eftects at | ex pense 
or a striking civis v1 DiaYy al KMergdort 
arranged a 


Hoos 


(,00dman, plaster 
thrust 
of white 
Lighthouse 


smaller 


through torn covering 


papel ( ollection can from the 


upported by 


(iT tive 


Blind Vere 


hand enlarged centetl 


which pomted to legend lettered 


hand 
baa } 
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Oli a hlacl pratie 


? 





45 


theme as illustrated in the picture shown 

Displaymen are well aware that to featur: 
a color it needs drama. Reed Schlademan, 
The Fair, proved this in a display featuring 
blue (third photograph) The rich blue 
background was made to appear even darkes 
by the illumination cast directly on _ the 
right side, and the low lights to show tex 
ture in the garments The great drum 
repeated the color and the silhouettes oft 
musicians dramatized the setting 

Among the windows by John Moss at 
Marshall Field & Co. which have been cre 
ating a great deal of comment are the 
ones which featured millinery. Tripod stands 
were used to hold a crowned egg which 
was elaborately decorated seneath the egg 
were egg-shaped forms made of dried 
branches with the leaves on, the whole 
plasticized in an off-pink, Even the sus 
pended semi-oval shape, smaller in size than 
the one which appeared to be growing out 
of the sand, carried out the feeling of hat 


The Chicago Display Scene 


By JEAN MOWAT 


ATITNIIV« 
riance On) lj treet 
ittine ceremon and the 


pre lett that 


window ledge 


at Mandel 


note of brilliant color Xi) the 


hapiit around thie tresh flowel 


ee 


importance, Simplicity was the theme, as it 
relates to smart hats, also simple in lin 
and decoration. Lights were low on thi 
raght hand side, and high above were lights 
filtered to suggest sun rays 

It is doubtful if any window at Field's 
has attracted more comment than this of the 
“Three Graces” which featured the new 
color “Piazza pink.” 

The plaster figures were highly lighted 
and each was holding some item that illus 
trated the color theme of the window and 
which was repeated im the accessories on 
the floor. The figure in the marbelized pink 
tones had lights in the hackground carry 
ig out this same theme. The columns with 
pink ribbons and flowers suggested famous 
)ld World ruims [he arrangement of 


—-At the top and center, by Carl James, 
Mandel Brothers . . . At the left, by Reed 
Schlademan, The Foir— 
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—All the displays at the left are by John 
Moss, Marshall Field & Co... . Directly above. 
by Clement Bradley, Carson Pirie Scott & Co. 

Below, by Jack Boghosse, Goldblatt 


Brothers— 


lighting from the tront, very low, and sides 
produced shadows that at times seemed to 
distort the columns while centering atten 
tion on the figures The window § really 
proved its worth in arousing interest mn 
pink, and in the resulting sales 

With the amount of rain that Chicago has 
had this spring, this window at Fields with 
suits and coats for such weather attracted 
attention. The little mannequin waited out 


side the door and seemed to enjoy the wea 


ther Interesting background detail on 


movable screens added to the depth ot the 
window The fine wires appeared wet due 
to the placement of lights, both from th 
sides and from an angie at the ceiling 


Much illumination was on the figure and 


light, filtered, illumined the dark garbed 


figure on the doorstep 


(lement Bradley, display director ot Cat 
on Pirie Scott & Co... 1s spending the cut 
rent month mn Spain and Portugal Betore 
he left, though, tour animated laster win 
dows produced a volume of mail, and be 
cause ot their interest were held over tor 
two days to enable some children trom out 
ot town school to come and see them 
Illustrated is the one that had the pool 
others had real tountains, and one window 
had an orchestra ot rabbit 

All the window had a related general 
arrangement, with real rocks, plants, and 
butterflies In this window the rabbit 1 
trying to get the top off an ere and an 
other one has a powder puff, busily powder 
ing her nose [he baby rabbits are at the 
edge of the pool Introduced into this set 
ting were the blaster clothe lor the younget 
set, trom the organdie trocks on the two 
mannequins im tront, to the flared skirt and 
formal Sunday attire of the mannequin con} 
the “bridge vho were watching the bun 

By using an egg-shaped card for the 
[Please turn to page &6} 





For Weeks 


N attention-arresting display tor sum 
mer blouses is seen in the first illus 
tration—a window by Luke Maletich, 

(gimbels, New York City lhe board shelt 
bears a continuous repeat of the yvords 
“Magen Makers” in multicolor lettering 
\pparently resting on the tip of the ma 
gicians finger, it is supported by har 
bracketed on the backwall tach manne 
quin holds a deck of cards strung together 
while one such deck extends into the at 
at the right of the window lhe magician 
was cut trom wallboard and appropriately, 
painted (opies of Good Housekeeping 
magazine were opened on the floor to an 
article teaturing the blouses 

\t the upper right 1s a display by A. Van 
Hollander. (simbel Brothers. Philadelphia 
showing golf equipment Practice balls, 
clubs, club-covers, and shoes were on. the 
ledge, while its sloping surface toward th 
lront of the window was covered 1 papel 
with a grass pattern “What a day tort 
golt!’ was the slogan tor the window, wit! 
card copy reading “And what a store tor 
the best clubs and equipment 

lhe beauty of a festive evening in summ 
was captured in the display at the lett 
ter, by lames CGr,osling. R. H. White & ( 


Boston. Lighting was kept in a low key at 


the side: while the central figures were 
potlighted L he Hoot Was covered witl 
grass matting and the sidewalk was formed 
by wallboard squares painted to resembl 
concrete 

\s has been poimted out previously in 
these pages, the big windows at The Bon 
Marche, Seattle, lend themselves heautiful! 


to group scenes in which a number of man 


nequins Cal be used without an appearan 


—Upper left, by Luke Maletich, Gimbels. 

New York City . . . Upper right, by A. Van 

Hollander, Gimbel Brothers, Philadelphia 

Center, by James Gosling, R. H. White & 

Co., Boston . . . Left, by Harold McLaren, 
The Bon Marche, Seattle— 
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Just Ahead 


ot crowding In the final display pictured 
on the page, Harold McLaren, display di 
rector, uses 13 children’s figures in natural 
poses not to mention driftwood props 
and a couple of dogs. The card copy read 
“For the happiest hours under the sun 
swimwear !” 

\t the upper leit of the second page 1s 
a simple window by Joan Bane, of the 
display staff of Neiman-Marcus (Company, 
Dallas Featuring back-to-college apparel, 
the merchandise was placed on school-room 
chairs which gave an air of naturalness to 
the window and at the same time permitted 
the slacks. shirts. and coats to stand out on 
their own. Guy Malloy ts display director 
for the store 

Henry Kk. Smith, display director ot 
Malcolm Brock Company, Bakersfield, Calitf., 
took his theme trom the dog show tor a 
display ot Rough Rider slacks \s can be 
seen, the slogan across the background in 
cut-out letters was “A pair with a pedigres 

champions by any standard!”’, while the 
actual card copy read: “Bakersfield has gone 
to the dogs to let the public know we carry 
Rough Rider Slacks lhe brands you 
know at the store you know.” 

I he hack-to-school display seen next 1s 
by Sal Gallegos, Walker-Scott (lompany 
San Diego, Calit Across the blackboard 
were various slogans, including repetitions 
ot “W is tor Walker-Scott, where school 
really starts 


Particularly pleasing as a back-to-school 


setting is the next display, by James Gos 


ling In the toreground stand children’s 
figures beside individual desks lhe upper 
section it the background is a blow up oft 


schoolroom acl Cj] thie rian 


—Directly above, by Joan Bane, Neiman- 
Marcus Company, Dallas . . . Upper right, 
by Henry E. Smith, Malcolm Brock Company, 
Bakersfield, Colif. . . . Center, by Sal Galle- 
gos, Scott-Walker Company, San Diego 

At the right, by James Gosling— 


SUNE, TFS 








PAim Aracn 
1D A. pe ot 


SALE’ rT) MPLE ATC 
’30F 


ees & eT «ae OO wih py 


awPlt Coats : UNTRIMMED 

ae? as 
ay) 
£99 
7 9 


3 EASY WAYS TO BUY 
away PUAA (HARE ALORS 
 \awe mS 
a 
ave " 


vate goa am OCORER © 
— Lod Moor . eacentt 


rts hig Condituned fgaivon Lerre 








For Weeks 


nequil was picked out with spotlighting, 
with general illumination tor the blow-up 

At the upper left of the third page ot this 
article is a photograph et an elaborate and 
beautiful float done under the supervision ot 
kred Asmussen, display director ot Th 
Myer kmporium, Melbourne, Australia. [hi 
float was in two parts, each WO teet long 
and linked together with reins made 01 
flowers and ribbons leading trom the horses 
to the carriage both of which were mad: 
Ol papier mache lhe horses were plumed 
and bhe-flowered, and rocked up and down 
in a natural movement as the float pro 
gressed [he girls were trom a_ local 
theatre [he six postillions were dressed 
to match the colors worn by the horses 
lhe body otf the float was covered com 
pletely with flowers fhe carriage that 
thre ‘Queen ot Flowers’ sat in represented 
a rose, with the canopy being in the shape 
ot the same flower The various girls 
represented different flowers, such as the 
tiger-lily, rose, orchid, and so forth 

\t the upper right of the same page is 
sportswear by McGregor, presented by A 
Van Hollander, Gimbels, Philadelphia. Thi 
background figure was painted on a matc! 
stick blind, and natural matting covered 
the floor of the window 

\t the lett center is a window by Julius 
Stemberg, display director of Filene’s, 
Boston, with Father's Day equipment 
the merchandise [his Was one ot five 
windows ot the same general theme \ctive 
sports merchandise was shown on red 
topped plattorms finished in black leather: 
lhe reminder of Father's Day took the 
form ot a large watch, on which the slogan 


was lettered 


—Upper left, by Fred Asmussen, The Myer 

Emporium, Melbourne, Australia . . . Upper 

right, by A. Van Hollander . . . Center, by 

Julius E. Steinberg, Filene's, Boston . . . At 

the left, by Tom Comerford, Lit Brothers. 
Philadelphia— 
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Just Ahead | 


lhe billboard window display shown next 
is an excellent way of conveying a great 
amount of tmiormation im an interesting 
manner. It was used by Lom Comertord, 
display director of Lit Brothers, Phila 
delphia, hor an August sale of sample Coats 

How a striking display can be created 
with simple props is well illustrated in the 
photograph at the upper left on the final 
page by Thelma Malloy, assistant dts 
play director of Neiman-Marcus Company, 
Dallas. The props consist of a large pencil, 
thie point of which rests on a sheet of 
a stenographers notebook, the raised covet 
and top sheet of which rises in the 
torm a background 

Outdoor furniture was shown by 
(omertord in the display at the upper 
the background of brick at the lett repre 
senting the corner ot a house lhe central 
hackground was a suburban or rural setting 
done in white chalk on dark seaml papel 

“The Good Old Summertime was the 
theme of the next display, also by [Lhelma 
Malloy, of Neiman-Marcus Lhe 
on the background and floors was 
Dawson, staff artist. The perspectiv 
background painting gave an effect of 
depth to the window, as well as 
that the background was curved t 
the teeling of distance 

fhe final display pictured here was by 
Harold Mclaren. The Bon Marche. Seattle. 
m honor of straw hat tim \ wallboard 
section represented a bus. within wht men 
were simulated by hats floating in air and 
mdividual hands holding local newspaper 
The card copy read: “Yes, s1 Straw 
Hat lime Again You ride ; ront at 


with the finest straw in tow! 


—At the upper left, by Thelma Malloy, 
Neiman-Marcus Company, Dallas .. . Upper 
right, by Tem Comerford .. . Center, by 
Thelma Malloy ... At the right, by Harold 


McLaren— 
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window, for instance, included busts of 
Beethoven, Brahms, and Bach. A piano key- 
board created an interesting horizontal line 
and could be seen through an open frame 
work gold screen. White wire simulated 
(;reek stringed instruments which were hung 
high on the black background. Yellow 
chrysanthemums, yellow gladioluses, and 
yellow and white iris coordinated with the 
fashion apparel on a figure standing along- 
side the bust of Beethoven in the center 
of the display. 

In a display for “Chantilly” was a bride 
in pure white, as pictured. Pink and white 
mache cupids supported the rococo props 
and rang the wedding bells high over the 
archway in the background. Pink and white 
gladioluses, stocks, roses, tulips, chrysan 
themums, and butterfly orchids were in- 
cluded in the display 

\n elegant story-book surrounding tor 
spring clothing for boys and girls set the 
merchandising mood at Ohrbach’s-Wilshire 
Display Director William E. Meissner and 
\ssistant Don Elliott presented a life-size 


Los Angeles Reporting 


By HOWARD KUHN 


wht till talking about 
brillant integration oft 
ifavrance and tashion windows 
twenty-fourth annual 

lt was then that 

display directors and 

vindow filled with 

Cott) (with the Cooperation 
cipating florists) and tamous 
re all on display tor tout 
VINdOWS, there 


| Hoots and in 


column ledge and helt ATT alge 


vent] treet, Kobinson 
vere devoted to high 
between windows teaturing 

ft bloom arrangements 
elaborate etting telling the 
particular tragrance teatured 


Lanvin \rpe re (ust 


make-believe-land scene themed “Spring Is 
Here with Frothy Confection Colors from 
the Land of Lollipops.” Props included 
everything from jaw-breakers to jelly beans 
and cotton candy to candy canes. The gay 
candies were painted on composition board 
and then cut out and the lollipops were 
mounted on dowels kven the fairyland 
house had a pink frosting look about it 
[he background was pink and pink domi 
nated the color scheme from the vyravel on 
the floor to the moss trailing from the pink 
grape vine above 

\ gay young mood tor the McKettrick 
yearly promotion was created by Damar 
Myers, display director of J]. W. Robin 
son s-Beverly Hulls Paper cut-out figures 


—At the top of the page, a display by Paul 
C. Smith, J. W. Robinson Company-Down- 
town .. . Center, by William Meissner, Ohr- 
bach's-Wilshire . . . At the left, by Damar 
Myers, J. W. Robinson Company-Beverly Hills— 
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—At the immediate right, by Henry Jampol, 
Haggarty's . . . Extreme right, by Olga Buell, 
Saks-Fifth Avenue, Beverly Hills . . . Center, 
by Frederick A. Bower, Barker Brothers 

Below, by Joseph Tilner, Mullen & Bluett— 


with rattan limbs were used to hold the 
dresses, the cut-outs were tilted with on 
toot off the floor and topped with cut-out 
scissors. Entwined in the scissors were gay 
spring flowers Matching a bare tree in 
the right side of the window, which served 
as a merchandise prop and a support for a 
three-dimensional globe, was another tree 
trunk suspended from the ceiling and reach 
ing toward the floor at the left side of th 
display All of the props and the squared 
Hooring were in black and white, ik Con 
trast to the bright, colortul dresses 

Henry Jampol, display director of Hag 
garty s, turned to the classics for his Eastet 
display inspiration. At the downtown store, 
Gainsborough paintings were done on silk 
and were suspended in the center of th 
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pane] 

conic dome iT) ls oal iti ‘ ryt ye it \ 
pink—flanking =; . window mullion 
Behind the mullion w: ; ketch o othe 
hanging im the ram | Was painted 
on pray aml paper tilumimated wit! 
blu lights mn direct contrast to the dismal 
rain scene was a brightly spotlighted “in 
terior, with clothe dryet ‘2 “a 
Hoot (jl “UATE iT) alterna liv charcoal ana 
pitik { ompleting thie Cote W al il} electri 
Pat oti all aluminum IPaotiitiy hoard «ll 
aluminum laundry room chair. clothes ham 
per, and portable clothe basket 

In another applane inde a white 
kitchen sink and mullion center were 
backed it! 


iccenit t! 


store's large triangular-shaped window 
Potted live lily plants were banked at one 
side and the theme sign in script lettering 
read, “Pastels the Color Classics oft 


taster Time.” Classic Greek columns wer 





used aS props (,reen chips on the Hoot 
added to the interest Birds in flight and 
hats were suspended at different heights 


At the Pasadena store a dramatic bach 


| 
' 
' 


OW wood slat 
shades painted with a classic black design 


ground Was composed ct Ve 


finished with cut-out Empire edging, al 
executed in the stores own display depart 
ment Phe COpy card read “Yellow tor the 
kaster Parade’ and the figure was dressed 
in yellow 

Olga Buell, display director at Saks-litth 
Avenue in Beverly Halls, outdid herselt 
with a brilliant series of windows titled 
“Strolling Through the Park.’ The displays 
which were genuine trafhc-stoppers, tea 
tured electri fountains spraying tiny 
Streams ot water. Kresh camellias were 
floating in the fountains and white doves 
were posed as if descending into the water 
The aster atmosphere Was additionally 
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—At the upper lett on the opposite page, by 
Edward von Castelberg, Bloomingdale's 

Upper right, by Steve Guisek, Delman's 

Lower left, by John Foley, Macy's .. . Lower 
right, by Lovwis Villela, Altman's . . On this 
page, top, by Winston Jones, Franklin Simon 
& Co... Lower left, by Paul Vogler, Lord & 
Taylor .. . Lower right, by Gene Moore, Bon 
wit's . . . (All photographs by courtesy of 

Virginia Roehi Studio, New York City)— 
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four separate units and t 
into three unit thus making it 

show mdividually a collection o 
ture ach unrelated and thereby 
tuting a cro ection of the whole depart 
ment trom spectator ports daytime weal 
aiternoon, and so on at prices under $50 

In thus showing the representative tors 
otf one department the decor wa played 
down Simple prop uch as a backdrop 
curtain, a candelabra 1 potted tern, a 
bibelot, a piece of Directoire turniture 
was chosen to fit into and accent the atmo 
phere otf the teatured ensembl 
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and to cover both rele 
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exact unit att i thereby heing 
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; By VIRGINIA ROEHL 
Of New York City Virginia Roehl Studio, New York City 


dren to announce their individual “plat three windows making 

forms.” Promoting the many children’s child had a different wis] 

shops in the fourth floor children’ depart (,arden vegetables created vith 

ment, wood turned igures in action poses and color made al tempting picture 

showed in their versatile little dresses and B. Altman’s when Display Director 

suits the choices waiting for al oii Villela used the legend “A garden of 

shoppers lornia cottons Western Avocado 
\ lollipop tree, thie enlarge I anigics W I] son s delicas y. equally la hionabl 

simulated in their choice of truit colors and ern summer time.” Oversize turnip 


patterns, also abounded haded green beets. corn, and lettuce. all in thei 


plastic leaves kach ch arr ) in colors, were attached to a great rope 
realistic pose and accessory m he them loose ratha strands, also |} the nat 


stated in their specific wis! Vas colo By the window card a woven ba 


lettered on candy mounted on ; W hike lav on its side with other of the vegetable 


> 


one child enjoyed the “fun ying On pilling trom 1 Side pane] lraming th 


hats (her head Was covered WILT] « . i¢ window were covered im wgereen velvet and 


ot hats) another preterred ‘the buying Ol the dresses were green prints in avo ado 
new shoes,’ and yet another declared for hades. The backdrop was in a beige fabri 
“the fun of staying up late” or “splashing Though a straight merchandising story 


if the tub’ iT “painting pictures Im the not new in display, the manner in 
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HE contemporary and traditional are 
coordinated with distinction in the new 
lohn Wanamaker store at Wynnewood, 
Pa Introduction of the warmth and 
graciousness of period decoration is warmly 
acknowledged by the modern surroundings 
\ resulting store personality emerges with 
the liveliness of progressive spirit and the 
mellowness of relaxed custom 
[he curved sweep of the facade has the 
majesty ot a massive stone front with 
towering bowed windows hung with sheet 
green draperies Stainless steel columns 
vyleam between these windows. The over 
hang shelter diffuses spotlighting downward 
for a bright welcome and supplements the 
illumination of a continuous display win 
dow trontage (oncealed lights throw the 
stainless steel script name ot the store into 
sharp relhet seyond the central section, 
set-back units have fieldstone walls and 
batteries of display windows kacing a 
parking area and the main road, the Wana- 


Contemporary And Traditional Unite 


maker store 1s a standout as an attraction 
kntering the main doors, an antique 
carved wood eagle guards the Wanamaker 
tradition with symbolic strength Murals 
on side walls flanking the entrance repeat 
the eagle motif as background tor tashion 
display figures \s you can see, an a 
cessories department, featuring handket 
chiets, neckwear, and flowers, bisects the 
main aisle and splits traffic in two dire 
tions Soft tlhumination and light colors 
extend an inviting welcome to the eye 
throughout the entire main floor 


\ curved wall deepens the dimension ot 
the better dress shop, where pale blue walls 
and sott beige carpeting accentuate thei 
feminine appeal with the restful addition of 
a flowered chintz divan given decorator 
importance by the addition of lamp tables 
and tall, gracetul lamps. The use of murals 
as background tor display figures is a 
pleasing teature of the Wanamaker store, 
put ito effective use by away-trom depart 
ment display inside the main entrance, as 
shown in the photograph of that area, and 
put to repeat use here at the entrance to 
the Kittenhouse Shop \nother technique 
that becomes obvious is the use of various 
period pieces and decorative notes to create 
department personality. Here a nineteenth 
century gilt and crystal chandelier furnishes 
mood lighting for elegant appeal ( urved 
lines are also a repeat treament throughout 
the store, independent of curved walls. For 
iistance, the open shelf skyscraper display 
units m the Gift Shop are arranged in a 


curved line. though they are mh an open 
area nowhere near a curved wall he 


sweep ot the curve has more grace and 


increases visibility of the displayed wares 


—The front entrance of the Wanamaker store 
at Wynnewood is seen above . . . Center, just 
within the entrance... At the left, the Ritten- 
house Room ... (All phetographs by courtesy 
of Retail Reporting Bureau, New York City) — 
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—The boys’ department and the Tribout Shop 


are pictured above, while below are examples 


lrading Po Pull-out 
of how china and bedspreads are displayed- 
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Smaller Store By JIM KILEY 


HE paint department can be developed 
into a very profitable one, especially 
if it is fixtured with smart, modern, 
open display units and painted in a care- 
fully designed color scheme to do credit to 
the paint featured. 

The writer recently remodeled the Quincy 
store of L. Grossman & Sons, a company 
which operates stores all over New England; 
this page is devoted to sketches showing 
some of the units that were built and in 
stalled. 

Fig. 1. This store has a basement stock- 
room, so we designed wall fixtures that 
would enable the maximum stock of paint 
to be carried right on the selling floor. The 
27-inch width of the lower section made it 
possible to stock gallons four deep and the 
17-inch width of the upper section provided 
space for quarts, also four deep as indicated. 

The two upper shelves were built tilted (S) 
as shown so that when the front can 1s re- 
moved the one in back down into 
position. 

Before actually building the units we 
constructed a sample, using a short length 
of pine board to determine the exact pitch 
necessary to assure that the can would slide 
down at the right speed; be sure to paint this 
sample board, as I found that the paint 
finish materially speeds up the sliding can 
so that unless this is taken into considera 
tion it might jump the rim attached to the 
edge of the sloping plywood shelves. 

The sliding perforated hardboard teature 
display panels were easily built; note the 
detail showing the type of metal moulding 
used. 

Considerable plus business can be obtained 
in any paint department by using a number 
of these panels to display all the numerous 
impulse items: putty knives, rolles 
coaters, paint brushes, et: Note the arrow 
sign used to remind customers to buy the 
small paint accessory items that many people 


slides 


scrapers, 


forget until they arrive home and start the 
job. 

devoted to rubber base 
paint and a section of the pertorated hard 
board was covered with a piece of wallboard 


One panel was 


on which a sample of colorful wallpaper was 
pasted. Halt of the design was then painted 
out with the rubber base 
roller coater: the arrow Sign read: “Do it 
the FKasy Way.” An actual 
and tray were also wired on the panel 
Note the small detail which shows the 
easy and inexpensive method used to attach 
the fluorescent 
ture baffle starting at 
one end with a solid base color and then 
every 4 feet a uniform amount of 
was added, so that all the 
that could be obtained were on show: 
treated 
color and any oft the 


paint using a 


roller coater 


light strip to the over fix 
This was painted, 


white 
varied shades 
each 
section of the baffle was with a 
different 


can point to 


salesmen 
show a 
shade of the 


them and actually 


customer any given required 
initial base color. 

Fig. 2. This type of wall section was used 
in one of their other branches where a rear 


stockroom made it possible to keep all the 


Pert, tee 


shelves loaded. Heavy duty metal standards 
and brackets were indicated and 
here, too, the unit was designed to be flex 
ible, with all the built as 
separate units as indicated. 

A number of iron rod units (W) 
fabricated in a local shop and were screwed 
to the wall sections so that perforated hard 
board panels could be attached; this made it 
possible to mount samples on both sides, as 


used as 


bases being 


were 


all the panels could be rotated in a full circle 
(R) One-step risers were used on the ledge 
in some sections betwen the revolving panel 
units to step up the display of binned-off paint 
accessory items. 

Fig. 3. In front of the wall section we 
used long paint counters ; this sketch shows 
the rear view, indicating how they were built 
with stock shelves and an end desk section 
where any of the clerks can write up orders 

Metal uprights 
counter top so that a plywood adjustable shelf 
display 


were attached to each 


could be installed to augment the 
space; both the shelf and counter top were 
binned off, using standard 4-inch metal cor 
ners and bin glass. 

Note how each unit was equipped with 
end feature display bins (FB) signed with 
7- by ll-inch chrome finish metal card 
holders: these bins were loaded with good 
impulse items and one clerk was assigned 
the job of making sure that all the items 
in them were changed at least twice a week 
\n actual check of the sales of these items 
proved the value of these feature bins 

(FD) To provide additional feature dis 
plays, we installed a few of these plattorms 
on which carded impulse items can be dis 
played and here, too, increased sales proved 
their value. 

Note how wood cut-out letters are attached 
light to tell the 
imporant “Do it Yourself” story 


to the edge of the strip 


Father's Day Kits 
Now Available 
Display Marketers, 1021 South Ninth 
street, Philadelphia, has produced a group 
of Father's Day promotional streamers, ban 
ners, posters, and coordinated pieces, at a 
budget price The color scheme involves a 
virile green and deep maroon on white. The 
Father 
entire 


illustrations depict deluged with 


giits from the family Descriptive 


folders will be sent tree on request 


COMING UP! 
Memorial Day 
Dairy Month 
Let’s Play Golf 
National Flag Week 
Father-Son Week June 12-18 
Father’s Day June 19 
National Swim for Health Week June 19-25 
Picnic Month July 1-31 
Independence Day July 4 
National Farm Safety Week July 24-30 
National Sandwich Month August 1-31 
National Relaxation Week August 2-8 
World War II Memorial Day August 14 
National Aviation Day August 19 


May 30 
June 1-30 
June 11-18 
June 12-18 











FOR BETTER DISPLAYS — 
FOR FASTER SALES 


Plastic Finials and Breaks 


Manufactured by 
ROBINSON PLASTICS CO. 


@ Brass and chrome 
® Lasting finish 

e Will not tarnish 

® Savings in cost 


plated 


No. 1692—'/.''x28 
Thread 
No. 1693 — | 


: * 
Pipe Thread 


Thread 
1647 — '/,"' 
Thread 


e/ 


- /_ — 
Pipe Thread ‘oot No 20 Thread 


No 1633 _ Vy . 
Pipe Thread 


No. 19%Si—', 
Pipe Slip size 


Shown actual 


special threads available upon request 


Send for complete illustrated price list 


ROBINSON PLASTICS CO. 


Molders 
132-138 Lafayette Street, New York 13, N.Y. 
WoOrth 2.7246 


Custom Injection 
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German Displays 


and humorous touch (7 


action is given the display o 
in thie t) 


rst illustration through the 
}( key, the straw ho 
horm | hie outdoors 1> 


tive natural tree branch 


padded, exaggerated 


Lanne or the e head, and the posing ol the 
suggested by the fence made of wire and 


on the background lhe display is by 
Bert Bernsdort, Detaka, Kiel 


Kt the uppel right is a display O 
hacke Westdeutsche Kauthot 


hand with real tabru 


{f shirts, by Hermann Schlipy 
( cologne dramatized by th 
for the French cuff 

\nother display by Schlipphacke 
time tor mens suits and 


Piatt 


is seen at the lett center. thi 
sports weat [hie 
olf rattan, as was the stylized tree 

In the display with 
ot the balls 


Cameraman Waid made 
in the background 


a billiard table tor dramatic interest. 


represents a selling point, while the slogan 
tion’ is im cut-out script on the table. The 
parent heads of plasti Lhe 
Kauthot, kranktort 


Women pretet 


each 
“Combina 
mannequins have trans 
window was by Heinz Richter, 
men who wear hats 


seems to be the theme ot tl 
final display, by H. Sittard, 


Kauthot. Darmstadt ach 
cover illustration 1s 


hat 1s sup 
a pretty girl 


ported by a MiavaAZI ie whose 
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Dixie Cup Company 
Uses Deca Poles 
tor Sales-Winning 
Convention Displays 


et Fee , 
i Le are 
1 PR ieee ge i he 
ig & a 


ONLY DIXIE 
offers... 


age Mpectathy processed tus 
serying beer 


2 Beaut fel, fest -seffing horre 
Gapenners end refitts 


4 Modern efficent packaging 
rvad hemes 


Ae ee 
wlaners end turer 


Visit the Garrison-Wagner Exhibit 
at the 


NADI Fall and 
Christmas Market Week 
June 25-29, 1955 


Normandie Lounge 


2nd Floor 


Conrad Hilton Hotel, Chicago, Il. 


SURE, 1733 


| 


Y 


“tee. “athe ne ne . 


Reknbe 
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Dixie Cup Company, original makers of the paper cup and a leader in its 
held, presented a series of impressive, sales-winning displays to their trade at 
the recent National Paper Trade Association Convention at the Waldorf-Astoria 
Hotel, New York City. Packed with plenty of sales appeal and sales punch 
these dramatic displays showing the complete Dixie Cup line were one of the 
highlights of the show 

These modern, dynamic, free-standing convention displays were simpl 
and easy to erect because Dixie Cup used “Module Type” steel Deca Poles 
and at a savings in time, money and manpower. More important, especially 
with the management of the very particular Waldorf-Astoria, the poles left no 
unsightly marks on the floor or the ceiling 

Summing up their experiences with the “Module Type” steel Deca Poles 
Mr. Raymond R. Remaley of the Sales Promotion Department of Dixie Cup 
Company wrote, “We have been using Deca Poles for about four or five years 
at various shows and have found them very useful They afford us a yreat 
deal of latitude, and enable us to use a lot of diflerent display pieces quickly 
and easily in hotel rooms.” 

For convenience, sales meetings and exhibits as well as for window and 
interior displays, “Module Type” Deca Poles offer an economical, easy-to-use 
method of erecting dramatic, free-standing displays and at a profitable 
savings to you 


Get all the facts on Deca Poles. Write for complete information today 


Garrison-Wagner Co. 


2018 WASHINGTON AVENUE e ST. LOUIS 3, MISSOURI 


DIXIE BEER CUPS 


NEVER IMPAIR FLAVOR OR HEAD-RETENTION OF BEER/ 








observance just passed, 
live bird rabbits. and 
ppeared im display windows 
before--ranging trom tramed bunny 
he actual hatching of chickens as 
vatched 
Brothers Piniadelphia, Lom (omer 
play pictured above (On the 
full of baby chickens. and on 
ot rabbit rach cave set 
i mirror to give greatet 
number of chickens o1 
r part was m the torm 
Open window decorated 
miotil Mannequin were 
=) jane tatot! 
wotograph shows an interesting 
ushed fir plywood, involving 
technique that makes the natural! 
yvood stand out m reheft and 
<tured surface that makes a dra 
for almost any kind ¢ met 


| ron Ni \. Men's 








llow an attractive display can be created 
with a minimum of props and effort 1s seen 
in the next illustration, by Thelma Malloy 


assistant display director of Nieman-Marcus, 


Dallas 

The final picture is of a feature display by 
lulius i. Steinberg, Filene’s, Boston. He says 
his was one of our most successful aster 
windows. We had 75 large ducklings which 
were one day old when we first installed th 
display \ll of the plantings were natural, 
and we had a waterfall in the background 
which added life and sparkle. We also had 
a recording of “Tne Ugly Duckling,’ by Danny 
aye from the picture ‘Hans Christian Ander 
son, which worked in beautifully with the 
theme ot the window People called us con 
tinually by phone, or wrote letters, comment 
ing on the charm and personality of this win 


dow 


—Top, by Tom Comerford, Lit Brothers, Phila- 
delphia . . . Left center, Nick's Men's Shop. 
Tacoma ... Right center, by Thelma Malloy, 
Neimon-Marcus, Dallas . . . Left, by Julius E. 
Steinberg, Filene's, Boston— 
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No. 150—TWINKL-GLO LITES 


i5-lite set with independently lighting Amer 
ican-made twinkling clear lamps for eye 
catching ‘‘Twink!-Star’’ effect With WHITE 
wire and WHITE sockets, add-on connector 
and attachment clips. Complete with trans 
former Do not confuse with inferior sets 
using Japanese lamps! 


No. 150C—15 LITE TWINKL-GLO 
LITES 


Same as No. 150 but has assorted color lamps 


they re winkin and blinkin’ 
to give you the nod! 


€GLOLITE Ss 
“TWINKL-GLO” 


FAMILY 


the BIG, BRIGHT, NEW IDEA 
IN CHRISTMAS DECORATION 


e New for ‘55: 
for OUTDOOR display! 


No. 950C—7 LITE OUT- 
DOOR TWINKL-GLO LITES 


Here is the Giolite scoop for ‘55 

OUTDOOR Twinki-Lites and 
ONLY GLOLITE HAS THEM! /7 
lite set with C9/, lamps in as 
sorted colors. Complete with add 
on connector. Fully weatherproofed 
and ready for OUTDOOR and 
INDOOR use 


No. 960C — 15 LITE OUT- 
DOOR TWINKL-GLO LITES 


Same as No. %0C but has 15 
assorted color CY9'/, lamps 


MUNG 


No. 157C-—7 LITE TWINKL-GLO 
LITES 

The most talked about set in America 
with 7—C7'/, type assorted lamps and 
blinkers for ‘Twinkling Star’ effect. 
Complete with add-on connector and 
attachment clips 


No. 157——-7 LITE TWINKL-GLO 
LITES 


Same as No. {57C but has C7'/, clear 
lamps 














whether it's for OUTDOOR or INDOOR 
use, every ‘Twinkl-Glo" item captures and 
keeps attention because lamps flash on- 
and-off automatically. 


No. 160C-—15 LITE 
TWINKL-GLO LITES 


1S lite set with C7'/, lamps in 
assorted colors complete with 
blinkers for Twink!-Star ef 
fect Has add-on connector 
and attachment clips 


“Twinkl-Glo" . . . the unique, dramatic, 
exciting way to create SELLING DISPLAYS 
for Christmas! me 14008 LITE 
TWINKL-GLO LITES 


Same as No. 160C but has 
C7'/, clear lamps 


ANIM A 


No. 562—26" WHITE TWINKL 
TREE 


Snow white, flame-proofed visca with 
C7'/, assorted color lamps that flash 
on and off individually Complete 
with lamps, cord and plug 


No. 560-——-16"" GREEN TWINKL TREE 

This new member of the Glolite ‘‘Twinkl-Family 
is made of bright, green flameproof visca. Was 
60-volt clear tubular lamps that flash on and off 
individually. Complete with lamps, cord and plug 


No. 561—16"" WHITE TWINKL TREE 


A real eye-catcher with 60-volf tubular lamps, cord 
and plug. Lamps flash on and off individually 


No. 563—26"" GREEN TWINKL 
TREE 


Same as No. 562 but has green visca 
and is available with either assorted 
color or all clear C7'/, lamps 


THE 


GLOLITE 


CORPORATION 


1472 MERCHANDISE MART, CHICAGO, ILL. 


Indoors or out, counter-top, display window 

F or show-case interior, whatever you want 

croarve / w—mneed, you'll find it in the COMPLETE 
poaut ~/ GLOLITE CHRISTMAS LINE! 


“Gy @ WRITE for complete details and catalog 


SUNS, F399 
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STORE-WIDE. three day California 

promotion conducted by J. L. Brandeis 

& Sons, Omaha, during the middle of 
March proved to be an outstanding success 
according to store officials 

“This emphasis on California merchandise 
at this time of year was exactly what we 
needed to bring brightness, freshness, | 
gaiety of color into Omaha after a very 
winter,’ declared Kk. K. k1jstem, prom 
Manager 
All 24 of the store's windows were us 

present the California fashions, mecluding ap 
parel for men, women, and children L hi 
Union Pacific railroad cooperated in the pro 
motion, and in five of the windows a repro 
duction of one of the line’s trains served a 
background for the various mannequins used 
Inside the store each floor was given a touch 
of California by converting the columns into 


palm trees and by t hve use of orange trees 


California Comes To Omaha 


“ere 
* i 
ehh on, 
oie 
os 
‘oom § 
lite, 5 
s 
Baad 
oe 


desert gardens, and similar props. In addi 
tion, a California mission exhibit was set up 
and displayed scale models of 21 famous mis 
sons im the state 
Monty Blue, who was nm Omaha in connec 
tion with the annual Sportsman s Show, served 
as master of ceremonies for the event and 
introduced the pre sident of the Union Pacific, 
the mayor ot Omaha, and other dign.tars 
lo open the promotion, the mayor cut a rib 
hon across a Califormia archway at the bas 
of the escalators, after which models dis 
tr.buted oranges the first 1,000 to entet 
the store 
\n all-Califorma tashion show was held in 
the store auditorium at a dinner which fea 
tured California menus, and a similar show 
was held each night at thy Sportsman s Show 
hefore an audience oft 12 OOO 
tor the fashion how at the store, Georg 
H. Wagner, display director, and his staff con 
structed a California stage setting as pictured 
here Models made their entrance from th 
door of a Umon Pacific Pullman car at the 
ight of the stage 
Several of the windows were devoted to 
showmge the contrast between modern tashions 
and those of an earler vintage In the dis 
play pictured, the card copy read: “In ‘49 
‘twas the Gold Rush Days In ‘OY the 
(golden Spike Days In °55 it’s Golde 
(aliforma Fiesta!” Models of the two loco 
motives which met at the completion of the 
L'nion Pacific railway were used as props im 
thre foreground, with a reproduction of 
railway car in the rear of the window 
al interesting tie-in between windows 
interior settings. as well as with the 
\ motit, proved tascinating§ tor 
who responded well lhe timing 
promotion was especially tavorable, 


ited out aly \¢ 


—-Style show settings during the store-wide 
promotion were of a California scene (top) 
and a reproduction of a Union Pacific railway 
car (center). Some of the windows (left) 
showed the contrast between apparel of an 
earlier time and that of today— 
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at a Modest Price 


See "authentic 
reproduction of 
textures... 
with startling 
fidelity" 
NADI Show 


June 25th-29th 
Normandie 


Lounge, 2d Floor 


Conrad Hilton 
Hotel, Chicago 


Realism can be yours and at a modest price. At the May Co., Los Angeles, Display Director 
Stanley k. Thompson chose a realistic brick design for an authentic garden wall for his Interna 
tional Flower Show display. At the Merchandise Mart, Chicago, the display director of Crosle 
Bendix used the same type brick for an interior kitchen setting. krom Chicago to California T 
fact, from Maine to California leading displaymen are acclaiming Texture-Flex displays for thei 
authenticity. fidelity of detail and their ability to fit within even a modest display budget 


kK xtensively used in television and theatrical scenic work. Texture-klex displays and texture 
sheets reproduce the depth, character and color of the originals with startling fidelity because they 
have been moulded from actual samples of stones, wood, brick, bark, ete. 


Texture-k lex displays offer other advantages. lhe material is light. flexible and unbreakabl 
lt has long life and is excellent for semi-permanent displays. Lasy to handle and use, Texture-b leo 
sheets can be folded for storing in a small space. Best of all, Texture-klex displays are econom 
ical. They cost 4, to '4 that of comparable plaster or papier mache displays. 

You must see an actual sample of Texture-k lex to appreciate tts fidelity of detail. Make it a 
point to see Texture-Flex at the Garrison-Wagner Company exhibit at the NADI Chicago Show 


GARRISON-WA GNER . OMPANY 


2018 WASHINGTON AVENUE LOUIS 3, MISSOURI 
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The reasons are obvious for the excelient 1+ 
tendance at a recent meeting of the Southern 
California Display Club. The models are display 
ing Cole of California beachweor fashions for 

1955— 


Ann Young, display 
manager for L. R. Sam 
vels Company, Ogden 
Utah with the gold 
cup awarded by the 
Chamber of Commerce 
for the best display in 
connection with the lo 


cal spring opening 


Two members of the Chicago branch of Rey 
burn Mtg. Company in a relaxed moment. Al 
Cote, at the right, is with Len Dwiggins and 
Mrs. Dwiggins Cote was the Chicago Display 

Club golf champion in 1953 


"<? 


x 3 





—Jack Boghosse, display di- 
rector, Goldblatt Brothers, 
Chicago, and Mrs. Boghosse 
take off for a two-week va- 
cation in Mexico as guests 
of Printasign, Chicago; Bog- 
hosse won the trip at Dis- 
play Market Week in New 
York City. A similar grand 
prize will be awarded at the 
Chicago show in June— 


—Korrect-Way Division of American Fix 
ture, Inc., St. Louis, announces that Andrew 
Riley, Houston, has joined the staff as 
sales representative for Texas. He has had 
extensive experience in display, promotion, 
and store layout, and was display manager 
and later promotion manager at Bry’'s, 
Memphis. At one time he was store plan- 
ner and sales promotion manager for 
Graber's Stores— 





—Photographs for this page are 
always welcome — the more in- 
formal the better. Simply ad- 
dress them to Editor, DISPLAY 
WORLD, Cincinnati |— 

















—Mr. and Mrs. Arnold 
J. Abrams, Wilmette, 
lll., on board the S.S. 
Tradewind from Miami 
to the West Indies and 
South America for a 
13-day cruise. Abrams 
is one of the best 
known display factors 
in the industry— 
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at the Normandy Lounge, Conrad Hilton Hotel, NADI Market Week 


Don’t miss L. A. Darling’s major showing of America’s top 
line of display equipment... including new Vizupoles | 
and Vizusell, two outstanding merchandising developments that DA R iL j | G 
are revolutionizing retail display. You'll also see the first , , 
trade exhibit of Darling’s superb new Mayfair mannequin line, f COMPANY 
plus representative models in metal display and signing 
equipment. We'll be looking for you in Chicago! ; whedon ee 
NEW YORK CHICAGO LOS ANGELES 


47 W. 34th. St. 222 W. Adams St. 1001 S$. Figueroa 5S. 
Cameron Mcindoo, Ltd., 490 Adelaide $t., W., Toronto 28, Ontario 


PUNE, 197339 
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America’s Largest Decorative Display Manufacturer 


SEE / 
WORLD'S SMALLEST LIVING SANTA 
INCHES FOR YOUR 


TOY WINDOW 
TALL 7, 
TOY DEPARTMENT 


N.A.D.1. MARKET WEEK 


JUNE 25°29 CONRAD HILTON HOTEL 
CHICAGO 


40,000 square feet devoted exclu- 
sively to the creation and manufac- 


ture of decorative window and store 
displays. 
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Consult Us for your Display Requi remest ae 


EARL W. GASTHOFF CO. 


Designers, Importers and Manufacturers of Decorative Window and Store Displays 
7, Se ee oe 


JUNE, “1935S 








GOT THE B.T.s? 


(BUDGET TROUBLES) 


Read Joe Brock's letter... 
see how he constructed 


A LIFE SIZE 
NATIVITY SCENE 
FOR LESS THAN 
$50.00 with 
“Celastic”™ 





See us at the June Market 
Week, Cenrad Hilton Hotel, 
Chicego, Illinois 


Booths 152, 153 & 154 


See ‘‘Celestic’’ 
Ritter FPiecked Snew Branches 
Medigiien| Glasfibers 


end meny other exclusive 
display mediums. 





Ben W 


COLLOID TREATED FABRIC 


Christmas Window Display 
at Ivers Department Store, 
Los Angeles, California. 
Display Director, Joe Brock. 


IVERS DEPARTMENT STORE 


~GO!-o¢9 NORTH Fi 
“OS ANGELES « 


January. 20. 1955 
Thanks to 
been »@ dr 
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however the high p 


This 
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decided a 
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draping his 
Joseph was 


© favorable was 
publ Under $50. 
qd from its custome.” and wonderfer'e’ Smal} 


Sincerely. 


I 
VERS Dep RTMENT STORE 


= Brock 
isplay Director 


DISTRIBUTOR e US. A. CANADA & FOREIGN COUNTRIES 


156 7th AVENUE, NEW YORK 11, N. Y. 


PIRES bln atecnesins.2300 
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ACCENT YOUR CHRISTMAS DISPLAYS WITH 


Patent Pending 


The Xmas light with the sparkling brilliance of sun- 
struck icicles. Christmas tree lights embedded in 
tiny plastic crystal gems that act as prisms, magnify- 
ing and refracting rays of light from thousands of 
jewel-like facets. 


CHOICE OF 

3 DESIGNS 
A—Glitter Flames 
B— Glitter Snow Gems 


C—Glitter Icicles 
A—ACTUAL SIZE — B—ACTUAL SIZE — 


GLITTER FLAMES GLITTER SNOW GEMS 


Use on 20-light trans- 


former sets. Available 


SPECIAL! ALL UL Approved either in 6-volt imported 


Blinker bulbs or General 
20-LIGHT CHRISTMAS SETS EQUIPPED Electric G-46 3000-hour 
WITH UL APPROVED TRANSFORMER. steady light type. 


30 feet of wire to decorate units. 


#f one bulb burns out, rest remain lit ECONOMICAL 
FULLY GUARANTEED FOR ONE YEAR EFFECTIVE 


% 4 50 “sete | gNusuAL 
PER SET 
DON'T TAKE CHANCES. 


USE ONLY UL APPROVED TRANSFORMERS. 


C—ACTUAL SIZE—GLITTER iICICLES 
. Walters INC. 156 SEVENTH AVE. NEW YORK 11 NY 


Algonquin 5-2308 


JUNE, 19793 








FOR 
SUMMER and 


HOLIDAY 
PROMOTIONS 


RED 


AND 


WHITE 
STRIPED 
TUBES 


e All Diameters 


e All Lengths 
METALLIC or PLAIN RED 


Also Other Combinations 


* 


See Your Local Display 
Jobber or Write Us. 


MUTUAL 


DISPLAY MFG. CO. 


1101 POWER AVENUE 
CLEVELAND 14, OHIO 
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—This bridal display was set within angled mirrors covered with white cellophane io which ‘ern 

and white flakes had been applied; this against the mirror gave a silvery appearance. Large sprays 

of ferns were entwined from the ceiling through an old ivory candelabra set in a mound of ferns. 

The floor was covered in paper resembling marble. ‘‘Loveliest Bride of the Year’ was on white, 

set on a white wicker easel. The mannequins carried bouquets of real flowers, changed every iwo 
aays. the display is by James Burnside, Hochschild, Kohn & Co., Baltimore— 


Outdoor Motors Promoted winning dealer display and a grand prize ot 
By Display Contes *2700 to the salesman with the most dealet 


| entries. The dealer in each of the distribu 
cott-Atwater Mig. Compan) ccone an torships with the best display will win 
nual dealer display contest, with Ile prize $100 and the salesman in each distributor 
totaling 37.500 in cash tor the | I display hip who has the most dealer entries will bi 
leaturing§ the COMpany s Lanne outboard awarded $25 
motos Na been announced by Robert J The theme to the contest this year 1s 
Kuff, advertising managet lhe firm is lo “()uthboard Thrills \head! Dealers 
cated in Minneapolis being urged use this slogan in 
lhe contest, which has a closing date ot displays with no limitations on = size, 


luly 8, offers a grand prize ot $500 tor the tent, or location 
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—The technique used so frequently by Hanns Simons, Kaufhof, Munich, Germany, is seen here — 
especially posed photographic cutouts as an integral part of the display. Here it is used for fabrics— 
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Anybody who is 
anybody in display 
will attend the 
JUNE N.A.D.I. 
MARKET WEEK, 


Conrad Hilton 


Hotel, Chicago, 
June 25-29. 


FT 


Make arrangements now and 
get set for this great event. 











The members of the National Association of Display Industries 


The Adler-Jones Company 
Chicago 5, Illinois 


Kurt S. Adler 
New York |. N. Y 


Allied Display Materials, inc 
New York 16. WN. Y. 


The American Import Company 
San Francisco 3, Cal 


Amplex Corporation 


Brooklyn |, N. Y. 


Ankerum Mig. Co. 
Philadelphia 3, Po 


Aphrodite Displays 
New York 12, N. Y. 


Artow Associates 
Philadelphia 7, Pa. 


Arrow Display Associates 


Philadelphia 40, Pa. 


Artificial Plant Company 
Chagrin Falls, Ohio 


Arts & Flowers Displays, inc. 
New York 19, N. Y. 


Austen Display, Inc. 
New York Ii, N. Y. 


William L. Baer Co., Inc. 
Fort Lee, N. J. 


C. Barrango Company 
San Francisco 5, Coal. 


Bliss Display Corporation 
Long Island City |, N. Y. 


Bonafide Display & Decorative Co. 


New York 18, N. Y. 


Botanical Decorative Supply Co. 
Chicago 6, Illinois 


Brunn & Bertheim 
New York 16, N. Y. 


Bulkley, Dunton & Co., Ine, 
Corry, Pa 


Butler Paper New York Corp. 
New York 21, N. Y. 


Capital Merchandising Co. 
Brooklyn i2, N. Y. 


Castle Showcase Co. 
Ashland, Ky 


The L. J. Charrot Co. 
New York 18, N. Y. 


City Display, Inc. 
Long Island City |, N. Y. 


The Harry C. Cohen Co. 
Pittsburgh 32, Pa. 


James A. Cole Co., Inc. 
New York 3, N. Y. 


Columbia Display Material Co. 
Brooklyn 2, N. Y. 


Constant & Thor, Inc. 
New York 7, N. Y. 


Cook & Meier, Inc. 
Chicago |, Hil, 


Emi! Corsillo, Inc. 
Hollywood 28, Calf, 


Creative Displays, Inc. 
Jersey City 7, N. J. 


L. A. Darling Co. 
Bronson, Michigan 


Decorative Creation & Art Flower 
Co., Inc. 
New York |, N. Y. 


Decorative Novelty Co., Inc. 
Brooklyn 20, N. Y. 


Decorative Plant Corp. 
New York 11, N. Y. 


Display Associotes 
Hoboken, N. J, 


Display World 
Cincinnati, Ohio 


Doerr & Associates 
Portsmouth, Ohio 


Duplex Display & Mfg. Co., Inc. 
Philadelphia 7, Pa. 


Eaton Bros. Corp. 
Hamburg, N. Y. 


Favrex Designs 
Hackensack, N. J. 


Fawnfield Decorations 
Georgetown, Conn. 


Ferro-Craft Corp. 
Morganfield, Ky. 


Frankel Associates, Inc. 


New York 36, N. Y. 


Frostee Sno Co. 
Antioch, Ill. 


Garrison-Wagner Co. 
St. Lovis 3, Mo. 


Earl W. Gasthof Co. 
Danville, Ill. 


Gasthof Mfg. Co., Inc. 
Tampa 6, Floride 


General Display Corp. 
Cincinnati 2, Ohio 


Goldsmith & Sons Display 
Fixtures Co. 


New York 2, N. Y. 


Grace Letter Co. 
New York 17, N. Y. 


The Greneker Corp. 
New York 22, N. Y. 


Victor Haida Displays, Inc. 
New York II, N. Y. 


David Hamberger, Inc. 
New York |, N. Y. 


The Henry Hanger & Display 
Fixture Corporation of America 


New York |, N. Y. 


Kalmo Textiles, Inc. 
New York 36, N. Y. 


Kaytee Fabric & Ribbon Co. 
New York |, N. Y. 


Gordon Keith Originals 
Columbus, Ohio 


Korrect-Way Products 
St. Louis 3, Mo. 


. Liebmenn Studio 
Bronx 68, N. Y. 


A. Lutz 
New York I1, N. Y. 


Madisonia Manikins, Inc. 


New York |, N. Y. 


Maharam Fabric Corp. 
New York 3, N. Y. 


Metal Goods Corp. 
St. Lovis 12, Mo. 


Met-Wood Floral Mfrs., Inc. 
Trenton 8, N. J. 


Mileo Mannequins 
New York 18, N. Y. 


Mitten's Display Letters Mfg. & 
Sales Co. 
New York 36, N. Y. 


Mold-Craft, Inc. 
Port Washington, Wisc. 


The Morgan Co. 
Chicago 41, Ill. 


Mutual Display Mfg. Co. 
Cleveland 14, Ohio 


Natural Creations, Inc. 
New York 16, N. Y. 


Nesbit Industries, Inc. 
Chicago 47, Ill. 


New England Decorators’ 
Supply Co. 
Boston |1, Mass. 
Sidney Newhoff Associates 
Los Angeles 15, Calif. 


New Style Studio 
New York 16, N. Y. 


Norwood Designs 
New York 61, N. Y. 


Oltmanns Co. 
Omaha 2, Nebr. 


Pork Lane Fabrics Co., Inc. 
New York 16 WN. Y. 


Plastic Fabricators 
New York 7, N. Y. 


Leo Prager, Inc. 
New York I!, N. Y. 


Printasign 


Chicago 5, Ill. 


R-Tex Co. 
New York 17, N. Y. 


Radiant Glass Fibers Co., Inc. 
New York |, N. Y, 


Reflector Hardware Corp. 
Chicago 8, Ill. 


Resident Display, Inc. 
New York 14, N. Y. 


The Reyburn Mfg. Co., Inc. 
Royersford, Po. 


Rip Studio, Inc. 
New York 10, N. Y. 


Royal Display Products 
New York 18, N. Y. 


Gustave Rubner, Inc. 
New York 63, N. Y. 


Frank M. Sayford Co. 
Brooklyn 1, N. Y. 


Schack's, Inc. 
Chicago 47, Ill. 


Bernard Schwartz & Co. 
New York 13, N. Y. 


Select Flower & Display Co., Inc. 
Brooklyn 11, N. Y. 


Shoe Form Co., Inc. 
Auburn, N. Y. 


Showcard Machine Co. 
Chicago 54, Ill. 


Nat Siegel, Inc. 
New York 18, N. Y. 


Silvestri Art Mfg. Co., Inc. 
Chicago 22, Ill. 


Larry Sittenberg Studio 
New York 19, N. Y. 


Walter E. Spaeth Displays 
Corona, N. Y. 


Standard Cellulose & Novelty 
Co., Inc. 
Richmond Hill, Queens 18, N. Y. 


Standard Fixture Co., Inc. 
Dallas 2, Texas 


Staples-Smith, Inc. 
Brooklyn 2, N. Y. 


Dove Starkman 
Los Angeles 29, Calif. 


W. L. Stensgaard & Assoc., 
Chicago 7, Ill. 


Swivelier Co., Inc. 


Brooklyn 32, N. Y. 


Tero, Inc. 
New York |, N. Y. 


Timely Service, Inc. 


Brooklyn 16, N. Y. 
True Displays 
Bronx 60, N. Y. 


Twinkle Displays 
New York |, N. Y. 


Ben Walters, Inc. 
New York I1, N. Y. 


Frederic Weinberg 
Philadelphia 7, Pa. 


D. G. Williams, Inc. 
New York (8, N. Y. 


Zaria 


New York I!, N. Y. 
PENDING MEMBERSHIPS 


Phil Bregstone & Associates 
Chicago 5, Ill. 


National Display & Equipment Co. 
Los Angeles 4, Calif. 


Union Novelty Co. 
New York 16, N. Y. 


White Eagle Art Mfg. Co., Inc. 
Chicago, Ill. 


cordially invite you to ——_—_> 
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ATTEND 1955's BIGGEST DISPLAY EVENTS 


FALL and CHRISTMAS 
MARKET WEEK 


JUNE 25-29, 1955—CONRAD HILTON HOTEL, CHICAGO 


A Feature-Full Event No Display Personnel Can Afford to Miss! 


*% Educational Clinic, June 24 
* Buffet Reception, June 24 (evening) 
*% Ladies Entertainment, June 27, 28, 29 
% Suburban Store Tour, June 30 


Make Reservations Now . . . Direct or Through NADI 
Plan To Be There! 





The Special Presentation of a Combined 


NADI-NRDGA CLINIC 


JUNE 24, 1955 


GRAND BALLROOM, CONRAD HILTON HOTEL 
CHICAGO, ILLINOIS 


An educational clinic by the nation's leading display 
authorities. All on practical subjects to help you. 


DON'T FORGET THESE IMPORTANT DATES! 
© 


a NATIONAL ASSOCIATION 
MAN OF DISPLAY INDUSTRIES 
203 N. WABASH AVENUE 


CHICAGO |, ILLINOIS 
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Plastic Brick Sheets Mortar lines are flush with wall surtaces, 


For sings Use when applied, and the hrick or stone taces 
\ new do-it ul vall coverin } iid are raised a full one-tourth inch 
; »¢* | \ Ail ‘yy 4 . ig) 
ee e prove f great interest to display builders Further details and intormation. as well 


Tae ) as consultation on individual display or set 
et designer and othe requiring easily 


' , , 1 & . O Tr | i< nem * ‘ | . A 
assembled, light-weight but realistic brick ‘SO™StuUction problems are available, without 
1 , obligation, trom the manutacturer, National! 
Ot tone Wal! te) backgrounds Or as prop , ; dN 
| 1? \ « I { Tits r ‘) ; ( pie ’ 
( alled Decro-Wall - a tire-resistant ccuum Molding Corporation, 92 b avep 


erhan avenue, Yonkers : 
yinvi pla ti moulded 11) sheet form mito ) it) AVOCTIUE, Yo ; \ \ 


three-dimensional brick and stone patter 


in our lhe sheets, measuring 2 by 4 feet, can be SOURCE SERVICE 


easily cemented (with adhesive supplied) to If in any of the illustrations in DIs- 


alls, panels, ete., for permanent use, o1 PLAY WORLD you see some property, 
tapled to wallboard or temporary fixtures fixture, mannequin, or other display 
oom for mohile use equipment which interests you particu- 
lt is currently available in si face larly, we will be glad to supply you with 
' / 5 “ave ‘ Z| i] » . 5 a ‘ . . 4 « 

‘ the source from which it can be ob- 

rough textured pattern and Dutch Rem ' ; : 
: . tained, Just address your inquiry to the 

brant hoth im whote brick , Dutch Kem 


Editor, DISPLAY WORLD, Cincinnati 
brandt, and Dutch Lilliput small, in red 


l, and it will have prompt attention. 
CHICAGO brict \llegheny curt tone. and Ledge Rock 


See Every Thing New in TRAVE PERSONALITIES No. 145 by Cifprfrer- 
x WOOD 


* PLASTIC “Wizano os Animation MIGUT BE THE TITLE OF GALE DOROTHEA, 
METAL WHO SAYS THAT ALL PROBLEMS OF DISPLAY MOTION ARE 

* COMPLEX, BUT WHO MANAGES TO 
WROUGHT IR COME UP WITH THE ANSWERS JUST 

" ON THE SAME. GALE BEGAN DESIGN- 
ING SPECIAL MACHINERY WHEN 

and the popular ONLY 16, AND 1S STILL AT 17. 


Nymphetle | bez 


JOBS HE WAS HELD RANGE FROM 


VI] SHORT ORDER COOK TO SAILOR. SOME 
ee YEARS AGO, HE JOINED GARONER 
ANNEGULNS DISPLAYS, PITTSBURGH, AS A MECHANIC, 
AND SOON GRADUATED TO DESIGNING 
You must come and see this COMPLICATED DISPLAYS .SHORTLY AFTER 
sntatlote chive dette THE WAR, IN WHICH HE SERVED, HE OPENED 
ASMALL SHOP AND GRADUALLY BECAME 


JUNE MARKET WEEK || | SOS mane 
JUNE 25-29 Spiga cemanereimesenn 


“Where Oeplay Friends Meet" Gale ( 
OORGTHE! 


Inc. GALE DOROTHEA MECHANISMS ,WOODSIDE,L.I.,N.Y. 
WHAT we NAVE IN MINO /S THE GATTLE 
39 WEST 37TH STREET OF WATERLOO, RUNNING SOMCOORENT LY 

NEW YORK 18 wiTN DAVY 
Between Fifth and Sixth Avenue CROCHET T / 
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Yes — I’m Printasign . . . well known producer £™% | Be eS a 
of profits . . . My middle names are Speed, | , Bee Wate 
Econemy, Accuracy and Efficiency! I’m more than a 

machine .. . I’m a system. | print Show Cards, 

Pin Tickets, Window Posters. | don’t annoy you 

with old fashioned typesetting problems. | 

work like a typewriter . . . and anyone can 

operate me! 


How about meeting me in Chicago during N.A.D.I. 
Market Week, June 25th to 29th . . . Space 

46 and 47, Main Exhibition Hall, Conrad Hilton 
Hotel. Is it a Date? 


Sensational Surprizes we . J 
im <i res Toul FREE TRIP TO MEXICO 


r ‘ aa A Wonderful 2 Weeks’ Vacation 
Big Raffle During Exhibit | 5145 100 OTHER VALUABLE PRIZES 


PRINTASIGWN 607 S. DEARBORN STREET 


DIVISION OF REYNOLDS PEN CO CHICAGO 5, Illinois 


Sign and Mail this 
Coupon today! 


Prin asign 


DIVISION OF REYNOLDS PEN CO. 
607 SOUTH DEARBORN STREET + CHICAGO 5, ILLINOIS 


Yes — I'm interested in your Printasign 
System. Please send literature! 

FIRM NAME 

ADDRESS 

CITY AND STATE 


MY NAME 


IUNE,: JSS 67 





“New Look” Liquor Displays 
To Have Dramatic Appeal 
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Gluckman Replaces Jones 
At Hudson's, Detroit 
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Your New York BUYING GUIDE 


Allied Display Materials, inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 


promotion Ask for information. Recommended by 
N. 8.0. G. A 





Arts & Flowers Displays, Inc. 
43 West Séth St. Cl 7-6848 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 
DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 





Bois Smith Studios 
228 West 39th St. LA 4-4492 


WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Kalmo Textiles, Inc. 
123 West 44th St. JU 2-5185-6 


DISPLAY FABRICS, SATINS, SHEERS, 
AND MONKSCLOTH 





A. Lutz 


3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 
We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 

MECHANICAL BOOKS 
50 West 22nd St. OR 5-1280 


Miya Company, Inc. 
39 East 28th Street MU 5-351! 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 








The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Decorative Creation & 


Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 


ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 








Decorative Plant Corp. 
136 West 24th St. WA 4.4405 


ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 





The Display Equipment Corp. 
147 West 37th St. BR 9-8450 


Manufacturers and Distributors of Exclusive 


CORONET & WINDSOR 
MANNEQUINS 





Frankel Associates, Inc. 
56 West 45th St. MU 7-3434 


DISPLAY FABRICS & ACCESSORIES 


732 S. Wabash Ave., Chicago; 
424 Book Bidg., Detroit; 819 Santee St., Los Angeles 





Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 
FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — “It's a Natural” 





Thomas Pace Co., Inc. 
506 West Broadway GR 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 
Sell to Jobbers Only 


RIP Studio, Inc. 
15 East 2ind St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 








Louis Schneider Corp. 
& East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 


MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Twinkle Displays and Fixtures 
113 West 27th Street CH 3-2937 


Manufacturers of the unusual in display 
units, novelties and fixtures from wood, 
wire, metal, plastic and other mediums. 
in stock and to order. Custom displays 
of all types 








Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





D. G. Williams, Inc. 


498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 





David Hamberger, Inc. 
115 West 3ist St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 








SAVE TIME — DO YOUR 
DISPLAY BUYING IN 
NEW YORK CITY 





It’s Always MARKET WEEK in New York 





Just as New York has become the style center 
of the nation, so has it also become the 
display center of the world. And this is 
entirely logical, for style and display 

inevitably go hand-in-hand. Immediate prox- 
imity to the market helps these well-known 
display firms supply you with properties and 
equipment keyed to the latest style 
developments — and that means more 


effective displays for your store. 


ITS ALWAYS} 
MARKET WEEK 


NEW YORK! 
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Model 53-3 


Motion displays in the entire battery of windows at Joslin's, Denver, were used for the Easter 
THREE TIER opening. A. T. Kalasky, display director, made large phonograph records from wallboard and 
mounted them on turntables, as shown. 


Loud speakers on the exterior of the building brought the 


DISPL f y ST f ND music of ‘Easter Parade’ to the shoppers on the sidewalk— 


Price, $9.95 Added Responsibilities carry such designs as an eagle, horseshoe, 

For Fred Zimmerli mermaid, star, ivy leaf. music cleft, seashell, 

For interiors windows. terraces. etc. ln addition to his position as display di and the like \ circular describing and pi 
Length 24 width 19’ height 31". of Sanget Dallas. kred Zimmerli ts 


handime the dutt of assistant sal 


turing the line will be sent tree on request 


direct to the company 
Legs and third tier are easily removed 


gtion manavetl 
for compact storage as there are no 


"‘Letterguide’ Scriber 
nuts or bolts in construction. Exception , 
Decorated Hooks Available ls Announced 


ally sturdy, available in white pink or 
For Perforated Hardboard The Letterguide Company, Lincoln, Neb., 


black wrought iron. Guaranteed against ; " 
defective workmanship, and an out Brass hooks tor use in connection with has announced the “Letterguide scriber, 
perforated hardboard have been placed on a device which produces tast, easy lettering 
the market yj Arthur \ Leonard, 8944 and which makes it possible to enlarge, 
C.O.D. only if unrated agamore road, Kansas City 13, Mo. Rang reduce, and slant any templet letter. De 
in size from 2 to 4 inches high, they scriptive literature will be sent on request 


standing buy for long use 


ORDER NOW! 


Superior Artificial 3 
Flower Co. ve 


a ee 


214 E. 111th Street © New York City 29 oy \\ 6 

















African Ebony Carvings 


NO JOBBERS Send for Photos and Prices 
Exclusive Importer for U.5.A 


R. T. WATERS 


1383 &. 26TH ST BROOKLYN 10, WN. Y. 




















USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 























=e ON - 
$4.00 Per Column Inch — CASH WITH ORDER - THOMPS 











—''But, please, Mr. Smith, now let me show you my display line!""— 
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daddy will tell 


you a story 


Yes, In 
tnhw {S3 
dgughter. pe. 





lJ 


> 





VT 
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And Barrango mannequins will tell your 
customers a story. A merchandising 
story to stimulate the buying urge. They 
are accomplished raconteurs, and tell a 
CONVINCING tale. Whether tt 1s a saga of 
sophistication, or an exaggerated fisher 
mans yarn, they are accomplished in 
ther narrative. Listen to their recital 
at the Chicago convention. 


C. BARRANGO CO. 


979 MARKET ST., SAN FRANCISCO 5 








WILLIFORD ROOM, SECTION A 
CONRAD HILTON HOTEL, JUNE 25-29 


\s in the past, we have again produced the season's most beautiful 
and superb line for your inspection. Be sure that you do not miss 
the unusual ideas and combinations that will convert your store into 


a crowd-attracting source of Christmas spirit. 


Qn display will be our Fall and Christmas lines, ready for your 


approval. We are looking forward to your visit and will be ever 


ready to serve. 


OLTMANNS CO. 


Designers and Manufacturers of Artificial 


Flowers and Decorations 


1405 DOUGLAS STREET OMAHA 2, NEBR. 














| Independent Display Division 
Set Up By UA 


The first organizational meeting of the 
new Display Division of the United Jewish 
Appeal of Greater New York was held re 
cently at the Hotel New Yorker The 
decision to set up a division independent 
of the former sign and display organization 
was made through the unanimous consent 
ot all committee men present 

Murray Goldsmith, of M. Goldsmith & Co., 
1954 divisional chairman, accepted the chair 
manship of the newly organized division 


Etkectric He announced that the first annual dinner 

of the new organization will be held at the 

HAND SAW Hotel Ambassador on May 22, and that he 

Swiss watch precision in @ heavy-duty has been promised the cooperation of all 
portable hand-sew! Thet's the secret of 


LESTO cutting speed and accuracy. | : ) 
2300 strokes per minute cut so fine Louis Broido, executive ol (Gimbel 


" sanding is wanecessary. A trve ell-in- Prothers ' -ece . a ae 
GUSTO ORBITAL sap caus tim, cusall, band, fit» aome> brothers, was present at the meeting and 


cut, coping, keyhole—cuts inside heles promised the displaymen’s executive com 
without « sterting hele . . . cuts 7” mittee his {1 : meee le Cee 
SANDER weed beams . . . soft metals, plestics, ce I ill ¢ ooperation and assistance 
High efficiency on flet or curved sur- coment sheet, etc tu make their first 
feces . . . wertical or herizentel .. . Broido will be the guest speaker iin ie 
even tight spots right te edges. Neo belts May 22nd | 
er geors. Reliable, durable sander for ane ay 22nd dinner. 
weed, mete, plastics, plaster, point, Als resees 4 semen ati oe 
etc. Lergest sending ped of ony hend | oO pre 1 t at the OrR Aniz tional niee ting 
sender, Exclusive sofety herd rubber _* . were: H. Kugeman, F. R. 7 ripler; Emil 
hendle withstends shocks up te 1000 ie Ross, Rainbow Shops; Winston Jones 
welts . , 


| Franklin Simon; Max Maharam, Maharam 
Write for Literature LESTO Fabrics; Alfred Kaye, Saks-34th Street: 


a — 

Sold and Serviced ren \. Hvorslev, co-chairman, Ohrbach’s: Louis 
Principal Cities Throughout ©. Ekectuic SHEARS Villela, co-chairman, B. Altman: A. Chil. 
VICTOR J. KRIEG, Inc. Fer all sheet-metel werk wp te 16 lemi, A. Sulka; Luke Maletich, co-chair- 


gouge. Compact design, handy shape. ; , 
Exclusive Importer Perfect ter herd-te-reech pleces. Cvut- man, (Cimbel Brothers: Kevin Egan, A 


N.Y. _— ting speed 5 ft. /min. Weight 3'/, ths. Sulka; Julian Hirshfield, co-chairman, A. S 
61! Broodway, New York, 12, Lerger model cuts wp te 12 1 , ease 
GRomercy 7 


display directors in the area 


annual affair a success 








Weight 6'/, tbs. Beck Shoes, and Edward Von 


( astelberg, 
Bloomingdale's 
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SCHOOL 


STOP 


10 Sales-Stimulating Solutions to Your 
Back-to-School and Fall Display Problems 


Illustration, Top Left: Metal Panel Displayer Bright, contrasting fall colors blended into dramatic, functional displayers . 
with Green Felt Shelves; Branch Apple Wall imaginative, appealing, life-like school girl and teenagers made from washable 
se « TT " ™ , ; 
Unit; Single Apple. unbreakable neoprene rubber . . . smart, eye-appealing, functional book merchan 


stration, T Center: Ne ‘ne RK r 
sHustration, Top Center coprene Rubber disers with plenty of display area . . . graceful, sturdy wrought iron stands with 


Schoolgirl; School Stop Sign; Single Apple. 

Illustration, Top Right: Small School Book , 

Displayer; Large School Book Displayer: Back-to-School and Fall displays, the solution to your Back-to-School and Fall display 
Seated Teenager. problems. Although all displays in this line are sold only on an EXCLUSIVE basis 

Illustration, Bottom Left: Table and Chair one store in a city thev are all reasonably priced, 

Set; Standing Teenager; Seated Teenager. 
Illustration, Bottom Right: Gold Fruit Stand; 
Natural Fruit Stand. 


delicate adiantum leaves in blending fall shades. Here are the ingredients for your 


For the top, sales-stimulating Back-to-School and Fall displays in your city, 
choose from this outstanding new line. Ask your GW salesman to show you full 
color photos, see them at the NADL Show and Market Week or write for full 
See these Back-to-School and Fall information and prices today. 

Displays at the NADI Show m 

and Market Week 
June 25th thru June 29th G - WV, 0d ( /p y 
on the Normandie Lounge of the Orr Son a nN er om an 
Conrad Hilton Hotel, Chicago, Ill. 2018 Washington Ave. S+. Louis 3, Missouri 
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motion 
devices 


make em 


STOP 


Mode! T7275 i] 
with tier 


furntable 


(TS/8) 


Model BP 45 IZ 
Battery Powered 


Turntable 


Mode! MM45 
Mystery Motion 


Display with tiers 


(7598/2) 


urvey alt prove overwhelmingly 


that motion top 


iridoie ale » iit More 


devices un 


Tiere tran , ld 


motion 


add real 


turntall and 


preci Lee cl ined t¢) 


display drama to your product irom the 


matlest piece 3) rewelrs to thy largest at 


appliance slent mooth Piilitilliv. dependable 


Vue-More! 


cyec;T \ A and 


Vat by | Pir ! lL here s 


tock model for type «dis 


ior every budeet need 


BREVEL 
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PRODUCTS 
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cooperate 
ing the potential of both’ 
mistitution in 
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salaries and maintenance, certainly 


vertising 
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rary Display—Plus 


By MARJORIE B. HARTE 


Evansville Public Library, Evansville 


AVI 


supported institution carries on its dis 


you ever wondered how a tax 


play program—a program planned to 
with business and industry, realiz 
The tax 


a public library 


supported 
the 


books, 


this case 1s 


part of its budget spent on 
not on ad 
Public 


This library is the library 


| vansville 


—lHow a public library can get full value 

from its display windows by tying-in with 

local enterprises is explained in detail in this 

interesting article, as well as something of the 
problems encountered— 








The central library building, built over 20 
years ago, is situated at a busy corner just 
two blocks from the 


section 


main downtown inter 
(On each side of the main entrance at 
the sidewalk level is a large display window, 
4 teet deep and 8 feet wide with a 
height of about 6 feet The only real physical 
drawback to the that face 
the west and during the summer months they 
hot to the 


displayed 


“seeing” 


windows 1s they 


hecome extremely hot point of 


fading and warping any material 
The windows were given a coating of a plas 
tic compound about two years ago, but this 
did not all satisfactory. We have 


preferred not to use the yellow plastic blinds, 


prove at 


but that, no doubt, will be the next step unless 








Pe en ee 


a 


DISPLAY 








await youat. 


Pecorative 


plan CNP. 


FIRST WITH THE NEWEST FOR ALMOST SIXTY YEARS 
136 WEST 24th STREET *© NEW YORK CITY, N. Y. 


IN NEW YORK... see our spec- 
tacular angels of Radio City fame 
at our informal Xmas showing 
beginning early June. 


IN CHICAGO ... at the Conrad 
Hilton during market week 
Starting June 25th. 


VME, teen 





someone has a better solution 
Viting suggestions 

It was just about two years ago that w: 
began to make an effort to open our windows 
to mdustrial displays And since that was t 
be our aim we felt we owed business and 
industry a more modern approach. So ou 
first move was to ask the display director of 
one of KEvansville’s department § stores to 
recommend a display trade magazine that 
would be of help to us \ request tor 
sample copy of DISPLAY WORLD was 
honored, and soon our subscription was sent 
in. We have used it regularly for articles of 
interest to us and to our patrons. The series 
of articles, “Display for Financial Institu 
tions, by Howard ©. Nason, which ran from 
February through June, 1953, was sent to one 
of our local banks News releases were seit 
to the local papers when the article, “Pro 
moting the Store Anniversary,’ by John 
Barton of a local store, appeared m the May, 
1953 issue, and when another local man 
Odell McWhorter, was used as the subject 
im the March, 1954, “Display Parade.’ 

Our first big contact with industry was with 
the Mead Johnson Company, nationally known 
manufacturer of baby foods One of the 
owners of the firm has a very valuable 
collection of old and rare nursing bottles, 
which has been displayed mainly at medical 
meetings. the company was invited to dis 
play them in our front windows We dis 


| : 4 covered that Mead Johnson, like many other 

businesses and industries, has its own display 

men and displays The firm was happy to 
place its cases in our front windows and we, 


Ancient as Civilization, Modern as Tomorrow! | in turn, used books on child care to tie in our 


“wares.” This company does not exhibit its 


Wrought iron has won a respected place as a decorative medium. | products publicly, so we still had not seen 
the actual combimation of industrial products 


Through the centuries secrets of this ancient craft have been handed nat : 
with literary products 


down from father to son. We at Ferro-Craft are carrying on this fine | Later on in the spring we contacted Crown 


tradition of the master craftsman. Methods have been modernized, Potteries Company, Inc., a local concern, to 
but we strive to keep the same fine quality that came from the anvils see about this firm using one of our windows 

We had seen its excellent display in a depart 
years ogo. ment store, and we felt it would attract con 


siderable attention. This company also had 


Visit Us at the NADI Show Chicago : CONRAD HILTON HOTEL, WILLIFORD its own displayman, who willingly set up the 
ROOM, SECTION B, SPACE 2, JUNE 25 TO 29. display. We used our books on table setting 


and decorations It proved to be an ey 

catcher and people came into the library to 

) |} aR i 4 q) q' AE A I T find out where the dishes could be pu 
. Mal s | chased. With the beginning of the fall season 
lgleheart Brothers Flour Mill, a Division ot 

VIOHRE.ANEFIELLED. KY. General koods Corporation, was invited te 


advertise its flour, for it was “baking time 
again.” This tall will be the third time Igle 





heart's displayman has put in a window and 
again we will display our cook bool 
logical tie-in 

loward the end of our first year we tound 
ourselves with a little extra money im thy 
salary budget Realizing the value of traimed 


personnel in a special field, we made arrang: 


$f. ments with a local display director to prepar: 
Out window displays and to provid the prop 
and SIVTIS Lhe hooks to he used were Ss lected 


by a professional librarian but the arranging 


Fluttering outdoors, they are marvelous 
“attention-getters” for Sales, Anniversaries, Celebrations, Grand-Openings, etc. Used in windows and 


“Fiyin olor , ; 
Your summer display problems solved with “Fiying Colors! ume tot up to the display Aivoctre Pile an 
5s tinued until the end of the vear and proved to 
interiors too, for Nautical Displays and Beach Shops! 48 large 18 durable vinyl pennants sewn onto inued un oie : . 2 , " 
100 feet of strong white cotton tape. Vivid alternating solid colors of red, yellow, blue, white, and green. be a great help uring this time a sapqeapaay 
From your Duplex representative, or order direct-by-mail, Spot delivery! tions such as the Garden Club and the YW*¢ 


benefited more by the services of the display 


DUPLEX DISPLAY & MFG. CO., 916 ARCH ST., PHILA. 7, PA. oe ee ene en ees 


\ 
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BUY DIRECT FROM MANUFACTURER — NO JOBBERS 


ROCK BOTTOM PRICES DIRECT TO YOU 


EARLY ORDER DISCOUNT 


ALL CHRISTMAS ORDERS PLACED ON OR BEFORE JULY 15th... LESS 20% 
NICE FULL SELECTED BRANCHES eer 


BIRCH 


Sparkied 
$ 4.00 Doz. 
7.50 Dox. 
10.00 Doz. 
7.50 ea. 
10.00 ea. 
22.75 ea. 


Flocked 


$ 5.00 Dox. 
8.00 Dox. 
11.00 Doz. 


10.00 ea 
15.00 ea. 
25.00 ea. 


CRINKLY OAK 


10.00 Doz. 
12.50 Doz. 
13.50 Doz. 
15.00 Doz. 


12.00 Doz. 
14.00 Doz. 
15.00 Doz. 
16.50 Doz. 


Snow-Flocked 
$ 6.00 Doz. 
9.00 Doz. 
12.00 Doz. 
15.00 ea. 
20.00 ea. 
30.00 ea. 


17.50 Doz. 
22.50 Doz. 
30.00 Doz. 
36.00 Dox. 


FAWNWOOD BRANCHES 
As Manzanita Beautiful Shapely Branches 


4.50 ea. 5.50 ea. 7.00 ea. 
6.50 ea. 7.50 ea. 10.00 ea. 


BLACKWOOD BRANCHES (A crinkly twiggy branch) 
TIGER FERN 
2.40 Dox. 3.00 Doz. 3.50 Doz. 


BRUSH PINE TREES BABY BREATH WREATHS. TREES and GARLANDS 
As Photo No. 1—Green in all Pastel Colors. 
$ 3.00 ea. DELA ROBIA TREES. WREATHS AND SWAGS. 


3.50 ea. All material used in window valances in Crinkly Oak 


4.50 ea. —Holly—Brush Pine—Dela Robia—Fern—Snow flocked 
6.00 ea. 10% additional with or without lights. 


10.00 ea. for Paste! Colors 
15.00 ea. 


35.00 ea. 


Let us estimate your window 


costs. 


Crinkly Bruca Baby 
PYRAMID BRUSH PINE TREES Oak Vine Breath 
As Photo No. 2 $ 7.50 $ 2.50 $ 7.50 

12. 
ames oe 
poe 22.50 7.50 22.50 

4.00 ea. 

30.00 15.00 15.00 


CRINKLY OAK TREES—Photo No. 3 79.00 20.00 45.00 


Flocked or Sparkied Snow Flocked GARLANDS 
$ 3.50 $ 4.25 
4.50 5 50 Crinkly Brush Princess 


5 00 6.25 Oak Holly Pine Pine 
7.50 9.25 $2.00 $3.00 $ .75 $ .75 per yd 
20.00 24.00 3.00 5.00 1.00 1.00 per yd. 
30.00 36.00 4.00 6.00 1.25 1.25 per yd 
36.00 43.20 | 5.00 8.00 1.50 per 


NATURAL CREATIONS, INC. 


Show Rooms: 233 Fifth Ave., New York 16, New York Plant: Saddle River, New Jersey 
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have their own displaymen. They have long 
known the value of advertising, including im 
stitutional publicity 


: | V e were particularly proud of one of our 

’ (hristmas windows and I’m sure our local 

ad | loca 

bookstore, Smith & Butterfield, was too. R. R 

- Bow ker & ( ey A hook trade publisher, 1S 
materva Qs | always eager to show how public libraries 
can reach out imto the community to promote 
hook reading and hook ownership To keep 


publishers reminded of the help libraries give 
them im publicizing good books, Bowker at 
various times prints in the booksellers’ trade 
magazine, Publishers’ Weekly, a picture of 


some activity m a public library lor the 
past two years at Christmas Smith & Butte 


held’s loaned us copies of outstanding books 


—and a wide range of | to put in one of our display windows, with 
S1ZC8 and thicknesses mention that they may be purchased at the 


store WV compiled an annotated book Ist 





viich they mineographed for wus he book 


me and mearey other useful list also reminded the reader that the books, 
features for both selected by the library staff as suitable for 
window and store-interior USES viits. were for sale at Smith & Butterfield 


While we had professional display assist 

ance, tours were made to our branches for 

Did you ever wish for a board that really : o : 
' J H suggestions on improving display conditions 
lad Siz Omasote in two different Many ideas and excellent suggestions were 


thicknesses—1s available if} Big a received and filed away for future use (our 
Peels up to 8 x 14’, display equipment is still meager due to 
lumited funds for that purpose, although it 1s 


Did you ever wish for a board improving. Two years ago we had only about 


two dozen wooden blocks of three sizes 


a — 10 by 10 inches. 10 by 20, 10 by 30 ‘These 
sizes, Homasote has a fine “linen Lead 


with an interesting surface’? In most 
apparently been made im the lbrary by 
surface. In 2x8 planks, it also _ a custodian and then painted a shiny black 


has beveled edges. In other panels ie) We also possessed a large box of three- 
" long ind 16” 42” ind 18 dimensional letters Today we have a num 





ber of pieces of perforated hardboard and a 
wide—it offers you a choice of : 

sign-making machine lhe latter 1s a great 
either a ‘iriated, light deflec ting help to us, for we can produce signs in 


surface or varied-width wood | quantity for our branches. We are also able 





LOXxTHTCS reproduc Inhp’ everything to make professional-looking signs even when 
except che splinters we lack a staff artist (we have an artist only 
on a part-time basis) We are now the 

proud owners of a pair of “Deca-Poles” which 

Che display manager of a leading department store said, “Your product's sem emecher tines Geel eemeenill Chatien ttl -ome 
TOO pon <i' Here isa pic ket fence we built out of Homasote some ten years ago. offering us many possibilities When we can 


Were still using it two or three times a year. We like your product, but solve the fading and warping caused by the 


ts 2 + . . . 4 fr floo ; 4% 
how can you make big sales that way?’’ (That's our problem! ) un in summer, we can think of floor cover 


Wigs 

| , \s we look back over the past two years, 
We invite you to take a new look at Homasote—now available in a tar wider we fool we hewe come 0 fone way. ‘The 
range ot sizes, thicknesses and densities. It's the kind of material on which people of Evansville notice our windows, tell 


you can standardize tor both window us so. and ask months ahead to use them. In 


and store interior displays both our work with industry we have been the 
big gainers not only have we made new 





temporary and permanent. (Many a 


friends but we have learned many new 1deas 
distinctive store has permanent 


from the trained displaymen we have met 
counters of either Standard or hed aw. o eammetion to vou Geslasmen 
Striated Homasote, bent On an who might be reading this article—why not 
18” radius. ) try using your public library as a place to 
display your wares: Kven though your 


di ait th to have tw 
We would like to send you samples library may not be lucky enough to have oO 


. . grand display windows such as ours, there 
and tully descriptive literature. 7 


, : ‘ will no doubt be other means of display 
Kindly address your inquiry CO available. You will find them eager, I'm sure, 


De partment K-16 for the opportunity to work with you 


Rockford Store 
Appoints Berg 


The appointment of R. R. Berg as display 
MPARNY and advertising manager has been made 
known by Owens. Inc.. Rockford, III He 


TRENTON 3 NEW JERBSEY was tormerlyv with (¢ hester s. Beloit. Wis 
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N.A.D.I. 
Christmas 


MARKET WEEK 








In Chicago 


JUNE 25th TO JUNE 29th, INCLUSIVE 





net 


Our Christmas Line Will Be 
On Display 


THIRD FLOOR EXHIBITS 
DINING ROOMS 3-4-5 


Conrad Hilton Hotel 


Our Thirty-Fifth Year Serving Display 






= 2 =|} 1224 ARTIFICIAL FLOWERS 

Sa5 ae DISPLAY DECORATIONS 

=A ART DISPLAY STUDIOS 

36-38 WEST 37TH STREET 
NEW YORK 18 
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make those 


SPECIAL 


store cards 


ae 


DISPLAY BLANKS 


When you really want appeal- 
ing interior cards or 
special promotions, nothing 
does the job like CRESCENT 
Display Blanks 

Strong, stiff and double-sided 
Available in widely assorted 


store 


thicknesses fadeprool 


and adaptable to pen, 


and 
colors 
brush or printing—there sim- 
ply isn't a finer Display Blank 
made! 


Test Crescent Display Blanks 


Yourself. Write Samples 
See Your Dealer! 


for 


CHICAGO 
CARDBOARD CO 


12740 N. HOMAN AVE 
CHICAGO 51. ILLINOIS 
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Foreign Display Training 


Training facilities for display personnel vary in each country. 


as do the requirements for qualification as a displayman. 


In this article the present situation in Great Britain and 


West Germany is discussed, and the examination questions 


used by the British Display Association for 1954 are included. 


' | bie Vrite has heen corresponding with 


well-known 


Countric iti Ati 


several tore ign 


le atti 


mdividuals in 


attempt to what 


methods are employed there tor the training 


of display personnel, what display assocta 


tions exist and how 
related 
(,reat 


that 


they are operated, and 
liere is the first 
(,ermany. It 1s 


miormation 


from britain and 


articles will tollow 


will find 


Se ad if) 


hoped simulat 
particularly 


Bri 


American displaymen 


interesting the method (,reat 


led.) 


tain 


|. SYMES, editor of Display, London, 


writes on thre situation in his 


country 


There were a tew private display schools 


nm pre-war days, but now display education 


is mostly part-time instruction at 


art schools 


evening 


and technical colleges which 


the 
There 1s 


come under country or city educational 


authorities some part-time day 
tuition, and there is one full-time day course 
in the well-equipped London County Council 
the Dustributive Trades. <Ac- 
cording to the latest Ministry of Education 
list, and 80 
oOFr COUTSES 

The Display Association 
several years, produced a practical and theo 
the 


number of 


{ ollege tor 


there are bhetween 70 classes 


now mh progress 


British has, for 


retical syllabus which ts basis otf teach 


ing at quite a schools and col 


leges mentioned, and examinations set by 


this association are taken annually by S¢eV 


eral hundred students [hese examinations 


are graded first year, second year, and 


third year, the third year course being a 
pretty severe test and entitling the success 
ful Honors Pass 
hip ot the 

lhe 


Display 


candidate to a Licentiate 
association 

British 
but 


has 


national association is the 


Association. which 1s. active 


has its weaknesses, largely because it 


[here are. however. five 


i otland 


limited tunds 


branche in and which 
hold 


and 


hngland 
during thie Autumn, winter, 
Membership 1s 
No 


it rib ! hip, 


mectings 
prob 


pritip Casons 


1000-450 qualifica 


bee llow 


exclusive 


Sp tal 
burt 


ablv about 


tron is made tor 


hip of the assocation 1s a very 


distinction, which is obtaimable at present by 


submission ot work and record, togethe: 


treatise to an tmdependent 


about 15 


with a written 


election pane! sc) tat have heen 
accepted 
onvention (although 


lL here Is Tid annua! { 


pre-war, conventions were a common thing) 
The British Display As 


ever, full 


Display 


SoOcmtion does. how 
the < 


w hin hy is OT 


wive support to onvention 


organized by magazine 


broad basis and last vear attracted 


(An) 


a Very 


delegates, representing not 


but 


Tricote than 


only t he displayman, store interests 


report, 


trade interests, designers, architects, and all 
display 
The principal association activities, othe 
the educational, 
with trad 


Display clubs on the 


husiness interests concerned with 


than lecture meetings, are 


associations, et 
pattern de 


liaison 
\merican 
exist, although the provincial 
the BDA do 


atmosphere than 


not really 


branches 1 have more ot! the 
club the 


branch, which is run on rather more torma! 


large London 
lines. 
The 


women 1 


displaymen and 


completely 


requirements tor 
this country 


variable. Some organizations demand trained 


arte 


personnel, others prefer to train their own 
people \ apprenticeship as 
is uncommon, although there distinct 
grades in some of the large multiple (chain) 


display such 


aTe 


organizations. 

The British Display 
cates are not yet a pre-requisite for employ 
ment, but this 
gaining ground, 

( es 


tion 


Association's certih 


qualification is obviously 


chairman ot the educa 
committee of the British 
Association, comments as tollows 


Bowen, 
Display 
kd.) 
The following points may help to get a 
picture of the work our association 1s doing 
in Britain. QOur examinations are held over 
a wide area now, and have been held each 
1949. All and colleges 
students, as many of them do 


year since schools 


do not enter 
not have the facilities for teaching display 
and others do not come up to our standards 

The syllabus covers roughly three years 
study in our theory and practice of display 
Ik xaminations are held in May of each year, 
and primary, intermediate, and final certih 
cates are awarded to successful candidate: 


Lhe 
three 


examimation in each case consists ot a 


theory and a three-hour 
test I: the 
and mark the displays created by the cand: 
There 
one ordinary pass and a first class pass for 
both 


4 andidate ~~ 


hour paper, 


practical xaminers visit schoo! 


dates are two degrees ot certificate 


those who gain 70 per cent in section 
aWV arded tt 
the 


Licentiateship is 


gaining a first class pass in final e» 


amimation 
(Next 1s given the 
1954 tol 


actual examination 


used mn first-vear candidates 


kd.) 


(Questions | and are compulsory and 


carry a maximum ot 30 marks each, Ques 
and 6 


mm 
| 


answered 


tions 3 only two ot whicl 


should he 


ot 20 marks 


carry a maximum 
At hy 
mere handis« lor a 


|. Design a display oft 


window 12 teet long, & teet high, and 6 teet 
deep, linking up with the theme of holidays 
or travel. Give sketch, floor plan, and color 


(The design given in answer to this question 


DISPLAY WORLD 











introducing— 


2 
LIE LEZ is strikingly different from 


ordinary mannequins. Her appearance is 
so life-like, her manner so warmly graceful, quiet and 
refined, you wouldn’t imagine she’s synchronized 


with precision steel gears and operated by electricity. 


Smoothly and naturally, she turns her head from 
side to side. turns her body at the waist and. at 
intervals. opens her arms wide to pull hack her coat 


and reveal the garment beneath. 


She's so different from those lifeless manne quins. 
fF redrika has glass eyes and real hair lashes. 
stands a petite five feet six inches and excites as much 


admiration as a model in a Dior salon. 


If you want to know more about Fredrika. send for our 
illustrated brochure. She costs $395.00 f.0.b. New 

York and Toronto, and she’s been successfuls 
market-tested at one of America’s major stores. 


For full details, write or wire 


Pr td thee OF AMERICA Incorporated 


723 Seventh Avenue, New York 19, N.Y. 


Fredrika of Canada Limited 
1551 Eglinton Avenue, Toronto 10, Ontario 





a, 


mannequin created to move 
and act with the grace of a 
beautiful woman 










HEAD OFFICE: Fredrika of Canada Limited, 543 Granville Street, Vancouver 2, B.C. 


UME, FSS 
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The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 


The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


Practically every branch store built within the last five 


years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET @e LONG ISLAND CITY |, NEW YORK 
EXeter 2-3890 


*T.M 
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may not be used again for the display 
installed by you for your practical examina 
tion.) 

2. State what colors would be suitable tor 
floor coverings and backgrounds for five win 
dows ot tashion accessories, merchandise 
being in the following colors: blue and pink: 
red and gray: brown and mustard; black 
and green: black and white 

3. Give examples of five things to avoid 
in the handling of merchandis« 

4. You are to do a window which your 
store has taken at a local trade exhibition 
Background, flooring, and fittings have been 
sent in advance State what display tools 
and equipment you would take with you 

You have a permanent background of 
plain deal to your window. What would 
you use to decorate or cover the back and 
sides and how would you fix it? Choos 
the merchandise to be displayed from one ot 
the tollowing electric irons, wool dress 
fabric, fresh fruit, glassware, radio sets, 
note paper and envelopes 

%. Grive the name ot a store or ally othet 
organization whose displays you admire and 
give your reasons 

(The examination questions for the second 
year are given next led.) 

Questions | and 2 are compulsory and 
carry a maximum of 30 marks each. Ques 
tions 3. 4. 5. and 6 (only two ot which 
should be answered) carry a maximum oft 
20) marks each 

1. You have a run ot five windows, each 
with lemon-yellow backgrounds. The met 
chandise to be shown in each is rayon satin 
in the following colors: turquoise and ultra 
marine; black and white; raspberry pink and 
violet: vermilion and magenta: navy blu 
and lime green. What additional colors or 
neutrals would you add in each case? (You 
are not allowed to alter the arrangement ot 
the pairs ol colors.) 

2. You are required to design a display 
in a store window tor a special delivery of! 
oak-smoked kippers. Supply the copy to b 
used and give sketch and floor plan of the 
window with dimensional details 
3. State briefiv the purpose of copy (tor 
written matter) in display. What are the 
essential points to remember in preparing 
and using it 

4. What country do you consider leads in 
display (sive your reasons 

5. It is claimed that the new delux 
warm-white fluorescent lamp gives virtually 
the same color rendering as the ordinary 
filament lamp State the advantages o1 
otherwise of this lamp in display 

6. Choose any three common articles, (e. g 
a walking stick, a box of matches, and a 
hurricane lamp) and show by sketch how 
you would introduce them as a grouped com 
position or as individual properties in a 
display 

(The tollowing is the third vear examina 
tion kd.) 

Questions | and 2 are compulsory and 
carry a maximum of 30 marks each. Ques 
tions 3, 4, 5, and 6 (only two of which 
should be answered) carry a maximum of 20 
marks each 

|. Your display allocation has been cut by 
2 per cent tor the current year Write a 


| Please furn fo pa ie 104] 
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Add dozens of uses to your portable 


nome ORIES \ 
N ar CCESS til M4 J 














Photo Courtesy 


Why do so many display men choose 


MASONITE PRESDWOOD? 


Everywhere you go you see these strong, smooth 


,°9 


panels at work in “‘silent salesmen,’’ self- 
merchandisers and other displays. 

Professional display builders—men who have 
to know their materials—like to use Masonite 
Presdwood”. It won’t split, splinter or crack. It 
stands up under hard use, fabricates cleanly, 


takes paint beautifully—can even be bent to 


Look for This Man 


MASONITE PRESDWOOD 


PANEL PRODUCTS OF 


hat 





MASONITE 





simple, graceful curves that stop the eye. 
The same basic advantages will work for you, 
too. In windows and interiors...for short promo 


tions or season-long displays. ‘Vhere’s a type and 
thickness for every panel purpose. 

See your lumber dealer for these multi-pur- 
pose panels. Or write Masonite” Corporation, 


Dept. DW-6, Box 777, Chicago 90, Illinois. 


Hie Makes the Difference 





CORPORATION 


The Kennedy Manufacturing Co., Chicago 


New Wrought Iron 


Spray-0-Namel 
flat black 2 


Yes, now you can give any display cre 
tion the “modern touch” with a simple} 
touch of a lever! Use" Spray-O-Enamel 
Wrought lron Flat Black,” the new 
paint sensetion by the makers of the 

ist aerosal spray paint. Sprays di- 

rect from can, dries to a soft, non- 
glare black finish that gives wood 


mentary look. Ideal for z 
new or refinishin | 
Write for tull 


details Loans 


Spray O-Nametl Mana-Skin 
Brushless Paint Spray 








For Styrofoam 
Display Blocks 
And Cut Flowers 
Vothing 
Glorifies Like 
STYROFOAM 
FLOWER 
COLOR SPRAY 


No metty dipping 
or brush. Brings out 
the hidden beauty 
of cut flowers and 
styrofoam dispileys 
Will not burn ofr 
deteriorate 
posifion 


vivid colors includ 
ing popular meta! 
lic shades 


ILLINOIS BRONZE POWDER CO. 


2023-DW %$. CLARK ST., CHICAGO 16, ILL. 
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(Continued from page 28) 


I have a letter on my desk from a display- 
man in Australia who comments on the seeming 
impossibility of forming a local display club 
there, let alone a national association. Point- 
ing out that, as far as he knows, only Adelaide, 
the capital of South Australia, has a recognized 
display organization, he adds that some stores 
in at least one big city actually discourage 
fraternization by their display staff with other 
displaymen by the threat of dismissal. "The idea 
back of this is that one store will get to know 
what is the other's program." 


All of which is by way of a roundabout 
preliminary to answering a question which we 
receive here at intervals: "Why don't you carry 
more articles on how Canadian stores handle 
display?" We have carried such articles and will 
continue to carry others, if and when they 
become available. But I am sorry to say that 
some firms in our neighboring country seem to 
have something of the viewpoint of the Australian 
companies mentioned above. Let me give you an 
actual instance, one of several I could mention: 
We assigned a writer to interview the display 
director of a Canadian store which does a good 
job of display. Instead of an interview, he was 
asked to submit a written list of the questions 
he wanted answered -- how the display department 
correlated its work with that of other divisions 
of the store, and so on. He provided the list 
and waited some six months for a reply, only to 
be informed that to divulge such information 
would benefit competitors and that no interview 
could be granted. 


This of course is not to be taken as 
typical of all Canadian stores, for many of 
them are most cooperative and believe that the 
release of such innocuous information not only 
is not harmful to themselves, but adds to the 
general fund of retailing knowledge. It is this 
interchange of ideas which has made American 
retailing what it is today, and I would venture 
the prediction that the relatively few stores 
now holding fast to hide-bound traditions of the 
past will in a few years see the light.... 


Cordially yours, 


i 4° fee 
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Virgin Islands Motif 


For Macy's Promotion 


\ week-long shoe fair ofteriag the public | 


free entertainment and novel display was 
sponsored recently by Macy's. New York 
City’s largest store drew crowds to its sixth 
floor shoe department during the week of 
May 8 with “Macy's Light-Foot Review” 
featuring the first steel drum band to pet 
form in the United States 

\ carnival atmosphere was carried out 
throughout the department and in Macy's 
key Broadway window, decorated with au 
thentic props brought from the Virgin 
Islands especially for this carnival shoe 


week 
Macy's also introduced to New York the 
new (Gustave of the Virgin Islands bar a 


life-size display piece which can be set up 
as a complete selling unit for Gustaves and 
which carries out the Virgin Islands flavor 
of this line. Leading department stores im 
(hicago, Pittsburgh, and Atlanta will also 
feature this bar as a permanent display in 
their stores. It has been especially designed 
to put into stores where shoe departments 
wish to sell coordinated flats in sportswear 
departments 


Earl Wells Is Dead; 


Was Veteran In Display 

Karl Hampton Wells, a partner im Bb. A 
Jacobs Company, Los Angeles, died 1m that 
city on April 11 after a lingering illness; he 
was 60 years of age 

sorn in St. Joseph, Mo., Wells entered 
the display field in that city, later moving 
to the West coast, where he became display 
director for Silverwood’s, Los Angeles, a 
position he held for nine years. He left 
this store to become a junior partner in the 
display firm operated by Bert Landers and tn 
September, 1941, he joined B. A. Jacobs 
Company. In all, he spent about 40 years of 
his lite in display 

Surviving are the widow, Mrs. Ruth B 
Wells, two sons, a daughter, and six grand 


Sons 


Change Of Name, Staff 
For Myers Display 

Myers Display Service, Louisville, is now 
known as Myers-Thompson Display Service, 
with J. Walter Thompson as the new pro 
prietor Melvin H. Myers is no longer a part 
of the firm 

In an expansion program the offices and 
showrooms have been moved to 319 West 
Main street, where 3.500 square feet of floor 
space is available in a three-story building 
The business operation now includes the sale 
of display materials of all kinds, artificial 
flowers. fohage, mannequins, papers, nxtures. 
and associated items [he company was re 
cently appointed to handle the L. A. Darling 
line 


Hans Meissner Resigns 
From B. Altman's 

Hans Meissner has resigned his position 
as display manager for the Manhasset unit 
of B. Altman & Co., New York City, tn 
order to enter business for himself as a 
display designer. His headquarters will be 
at 424 Madison avenue 


JUNE, 1993 


























eRe 
~ oliages 


A new line of natural foliages pre- 
served for ages to come by a secret 
process here-to-fore used only in 
museums by men of science. The 
Ostapp Laboratories, under the 
personal direction of world famous 
Nick Ostapp, now makes these 
foliages available to the display 
world. No tree or foliage, domestic 
or foreign, lives that cannot be 
preserved —— really preserved — by 
this process. Ready for the market 
now is our amazing line. 


Mail Coupon Below 


PRESERVED EVERGREENS 
FLAMEPROOF 


PF-EV-40 White Fir PF-EV-70 Cedar 
PF-EV-50 Long Needle Pine PF-EV80 Sugar Pine 
PF-EV-60 Redwood 

24” $12.00 doz.: 36” $18.00 do 


At Last... 








PRESERVED MANZANITA 
FIREPROOFP 


Supple leaves that just won't come off take dyes of 
amazing brilliance and jewel-like translucency, 


PeM.30 13” 5 2.40 ea. in packages of 6 or more*® 
24° --$ 4.45 ea., in packages of 3 or more” 
16” $ 7.80 ea. in packages of 2 of more* 
i” $18.00 ea. in packages of | or more* 





z.. 48° $24.00 doz.” 


PRESERVED EUCALYPTUS 


FIREPROOF 


Ph-b-90 Knife Blade 24° $5.00 doz. steme* 
PE-E-100 Bell 24” $6.00 doz. steme* 
PF-E-110) Spiral 24° — $6.50 doz, stems* 





°° LARGE COLOR SELECTION -~ 


AUTUMN COLORS 


Rust Red, Autumn Orange and 
Bark Brown. Yellow, Black and 
Natural Not dyed after processing. 
“Special colors, metallics and other effe 





@ Exclusive Distributor 


e Territorial Salesmen's 
inquiries Invited 


e All Prices FOB 
Monrovia 


e No Jobbers 


Mit 








CHRISTMAS COLORS 
Chartreuse, Forest Green, Red, Tur- 
quoise, Magenta and Winter White. 


cts not included in the above price lists 
PSS SOO Se SSeS SOS See ee ere eoeroeowwoeooe 


MANDALA PRODUCTIONS 


Please rush me samples and additional information 
on “Pharoah Foliages.” 

NAME 

POSITION 

FIRM 

ADDRESS 

CITY STATE 


140 West Maple Avenue 
Monrovia, California 
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: | CHICAGO DISPLAY SCENE 
THE MOST Complete Line OF METAL LEGS... pera bape aE a 


announcement attention was further centered 

| on the season. 

The NEW Indraline K-D Series 1000 | Jack Boghosse, of Goldblatt’s, developed 
PRICE four windows on the importance of color 

STYLE ANGLE SET STYLE ANGLE | coordination, using summer themes through- 


1006 SS) Noone $5 9% 14" 101455 None out from the great sun with a smiling 
1005 SA 10 1014 SA 10 


1006 $$ None | - 1016 SS None | 
1006 SA = 10" O16 SA 16° which was illumined with amber lights to 


‘~©6 1007 $$ None 29" 1022 $5 Meas | 9 carry out the idea of warmth The bare 
1007 SA 10 1022 SA__—if 11.95 branches rose from living plants to accent 


1009 $$ None 7 1028 $$ None 13.9% | the coming of spring. and the arrangement 
1009 SA 10° 28 1028 SA 10° 13.95 sees Pagan "te 8 


1011 S$ None Wh ; 
O11 SA = 10” pots Bw ge ~ Me pa mange eye ground, gave more dimension to the window, 


yet served to carry out the theme of the 


Indraline Cast leg Standard Series outdoors which the apparel and accessories 


suggested. 


. 7 —_— HEIGHT STYLE ANGLE FLANGE PRICE SET | Not pictured are the following 
m4" oma ad ~-f a yee | I he Fair's sewing class had a close tie-up 
13° 1013A 20 2/y"" Square 8 5 wen a window that suggested the game of 

és 1043 None 2'/.'* Square 5 96 | sutton, button. who's got the button ” Deed 
: 1053 None 2'/,"' Square . Schlademan’s plan for the window was to 
, 10463 None 2'/,'' Square | direct attention to fabrics and to sewing 
; _ meone ah" Square aACCessories., Huge buttons had faces cut 
; td a a square into them and were dramatic both in ex 














mask, developed in raffha-like material, and 

















ot the brick wall, set out from the back 











10 1010 None 2'‘/,'' Square anal ; ; : , 
sare op “<i /" Square pression and painting. Depth effect was 


13° 1013 None 2'/,"" Square | created through the varying sizes of the 


buttons and their distances from the front of 
—— leg it supplied PRICES ARE FOR SETS OF 4 LEGS Available in satin brass 


@ clear plastic and satin chrome fin- the window 


amy to protect the JOBBER INQUIRIES INVITED ishes protected § by | The Fair's window on shoe and bag lea 


beked lacquer 
ther had an import theme. Posters trom the 


air lines, an Oriental figure with turban, a 
hookah, and a charmed serpent added a 
| delightful effect to the window, and attract 


Exclusive Distributors to the Display Trade ed the kind of interest that produces busi 
30 N. Wells Street CEntrai 6-0092 Chicago 6, iil. | ness. Triangles suspended from the top of 


the window held shoes, and suited figures 


e e a | indicated how the shoes and bags matched 
Be sure and Visit HA y LA a S$ | or contrasted with the appare| 


Many displaymen have tound much of 





interest in the way in which Carl James 


° e 
Sh f ristin | has used fresh flowers in the window at 
owroom oO Mandel’s. In a series now on display the 


boxes and pots of flowers in the tront of 





the window lead one back to the apparel 
Fach window features a different color and 
theme, from the violet tones tor play and 


ht - e e America’s Largest and Best | sports, to the rose, blue, and yellow tor 





formal and semi-formal occasions The 


Selling Moderate Priced line of | Secorative theme is similar. the one ex 


ception is that each of the painted bou 


ARTIFICIAL FLOWERS, FOLIAGE and | ‘i: 0: 1 cc's ie nck 
| different flowers. The screen at the back of 

S, an the window is of wood, and adjustable, and 

has a semi-opaque covering through which 

NOVELTIES For FALL and CHRISTMAS there is just enough illumination to make a 


separation between it and the mannequins 


FOR THE DISPLAY JOBBING TRADE The outside decoration, also under the 


direction of James, illustrates the use of 


At the Chicago N.A.D.I. 1955 Show flower-boxes on the wall of the building, as 


well as on the window ledges and in the 


BOOTHS 83, 84, 85 and 63, in the Main Exhibit Hall masses which are over the entrance. For 
|'the opening days the flowers were white 

CONRAD HILTON HOTEL and yellow tulips with red geraniums tor 

contrast and to hint at the movement of 

JUNE 25 THROUGH 29, 1955 spring imto summer. The floral program is 

Send your requests for FREE Fall or Xmas Catalogs to be carried out for the remainder of the 

vear, with flowers according to the season 


BERNARD SCHW ART Z a A @) The introduction of a new color in lip 
> stick, having the word coral incorporated in) 


Manufacturer & Importer the name, was put to good advantage by 


James im a small corner window. about 


426 EAST 91st STREET NEW YORK 28, N. Y. | | waist-high, where he used masses of white 


_ coral and inserted the new lip-stick into 











some of the branches, with an intriguing 


e WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e head and hand applying the lip stick 
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- ehristmas - 


& - a & 
: Im jume - 


at UNION NOVELTY'S CHICAGO DISPLAY SHOW 
of BRAND NEW. GRAND NEW XMAS DECORATIONS 


The wonder and magic of Christmas is captured in Union Novelty’s all new line of exciting holiday decorations 













GIANT ORNAMENTS Glistening FRUIT ARRANGEMENTS 
Imaginative, made of safe. durable shock-re 
sistant glass " = @ 
' PANORAMA BALLS ® °®@ Delightfully whimsical ANGELS 
& sd * 
‘The la Fes ASSO c of mMmporte« arnisn-Te 
sistant heer ed tg imported tarnish-re- UNBREAKABLE GLITTERBALLS ‘The largest selection of fancy shaped Sequins 


and Glittersparkle dots, jewels, pearls and mu 


TINSEL DECORATIONS 


rorplastics in sheets 


% i © a SEQUINS and GLITTERSPARKLE 
GLITTERTWIST FESTOONINGS, . a 
wreaths and garlands in sparkling metallic and 
pearlescent colors MANY EXCLUSIVE IMPORTS 
See all this and more at our exhibit at the Show — Conrad Hilton Hotel, Chicago, or visit our New York 
showrooms, 18 West 37 Street. Lowest jobbers’ prices. Prompt, friendly service. Large stock. 


Booth No. |. Section CC. Williford Room 
UNION NOVELTY COMPANY, INC. NEW YORK, N. Y. 
ee a oa ee ee ee ee ee ee ee ee et ee lO eel lle 


BUILD EITHER OF THESE UNITS WITH 
OUR TRAIN DISPLAY KIT 

















Maximum overall length !2 feet. Can be made shorter if The open structures as shown make very intriguing displays, but 
desired. Approximate length of track, 80 feet. Upright brackets either can be landscaped in many attractive ways. Below are 
completely assembled and finished in black with chrome effect a few suggestions for landscaping. Price, $79.95, FOB Los 
posts. Jet black ties. Rails are one continuous length of Angeles, includes all screws, hardware, special tools and com 
highly magnetic, bright steel, and are pressed into the ties plete assembly instructions. Shipping weight 50 Ibs. immedi. 
with a special tool provided. Block system built into the track ate delivery. Note: Trains, display background and trans- 
circuit permits operation of two trains in perfect synchroniza- former not included. Specify when ordering whether for 
tion. Fool-proof! Trouble-proof! Collision impossible! A Lionel, Marx or American Flyer trains. Jack Built Toy Mfg. 
school boy can set it up in four hours. Co., 1401-05 W. 8th St., Los Angeles 17, Calif. 
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ASSOCIATED 
FABRICS 
ANNOUNCES 
IMPORTANT 
NEWS 


(,reatest advance in Tinsel 
(loth history. We are now 
manufacturing all our jewel 
and sparkling fabrics with a 


new Super Brite Tinsel 


up lo 


5090 


more sparkling effect al 


VEW LOWER PRICES 


{LSO 
STAY BRITE NON- 
TARNISH JEWEL 
CLOTH IN 
3 COLORS 
LAME CLOTHS 
hLUORESCENT 
SATTINS 
TINSEL FLITTERS 
DIAMOND DUST 
hLAMEPROOF 
STAYBRITE JEWEL 
CLOTH 
AND MANY OTHERS 


Sold through wholesalers 


HW rie for (mas (Catalog 


[SSOCTATED FABRICS CORP 
Ok. 39 Se. N.Y. 16, N.Y. 
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Electric Shaver Display 


Hist displays are by Arthur Burke 
Remington Rand. Inc., Bridgeport, 


( onn 1 he men s have! ay play, above. 


depicted a small dressing room of an 18th cen 
he main props were an 1&t! 


table , 


tury gentleman 


century dressing mirror. chair. and 
Ccreet 


wood and 
of faded 
hung the 


The background was made of 


wallboard, and covered with a piec 
silk; on this was 


hack of the 


while the 


yreen embroidered 


mrreoy. 1 hye chau held an em 


broidered dressing table top 
held a 
that 


there 


coat, 
vest 
table 


candelabra. and 


with an embroidered 
coat Cry the 


two men's 


shirt form 


matched the same 
shavers, 
hottles 


table was 


Wore 
vlasses 
this 


vest 


a trav holdine two and two 


(ne 
held 
hung on the 


and 
Another 
walking 


drawer of the Open, 


two embroidered vests 
stick sup 
L&Xth 


Conve}4;n 


screen \ 


ported the Copy card. which read *'T he 


century dandy never dreamed of ths 


ince of a Remington.’ 

made of black, 
(On this 
there was a pair of shoes, and also three carpet 
halls 1Xth 


sumilar to bowling ) 


| bye floor te?! this cy play W as 


white, and green marbleized papel 


(for an century game somewhat 


lhe window ledge in the 


foreground held a set of props covered with 
taille, 


shave rs 


blue these props supporting men s 

The ladies’ shavet display took for its theme 
an 1l8th century 
of the 


of that per mod 


spring ball, with the arrival 
of on guests in an original sedan chai 

Since the chair had long since 
been arranged with shelves and used as a curio 
cabinet, it seemed natural to use it as a dis 
The chair was espe 


kmbroidered silk 
was draped on the two shelves, talling 


play case for the shavers 
cially lighted from within 
fabric 
in folds onto the floor through the open door 


of the pink 


blue shavers Che background for the sedan 


chair. On this we placed and 


chair was a mural, painted in spring colors on 


seamless paper, of the entrance to an 18th 
century house 

lhe window ledge in the foreground held a 
set of pink 


these supported pink and blue shavers, 


props covered with moire and 


more 
flowers and plants, a candelabra, a mask, and 


original items such as a pair of gloves, a 


handbag, a pair of shoes, and a hat hese 


items, as well as many mentioned in the pre 


ceding display, were from the collection of 


(harles Lederman 
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Are exterior Reflections making a MIRROR out of 
= YOUR 


DISPLAY WINDOW? 
Scientifically Planned 
NORTHCRAFT 


DISPLAY 
LIGHTING 


will 


AA Eliminatethem 


For Brochure write or call 


DIiSPLAVY LIGHTING DBiviStitown 
















NORTHCRAFT LIGHTING CORPORATION, NYACK,N.Y.,NYVACK 7-2255 
See us during Market Week at 
Booth 105, Conrad Hilton Hotel and Washington and Parkview Rooms, Congress Hotel, Chicago. 


“SANTA RIDES AGAIN™ 


CHRISTMAS DECORATIONS 
TABLE — TREE — DOOR — WINDOW 
KITS — MUSIC BOXES — MOTION DISPLAYS 


OVER 50 NEW DESIGNS COMBINING 
NEW MATERIALS WITH GLITTERING STYROFOAM 


GIFT WARE QUALITY—5c to $25.00 
* 


Visit the N.A.D.1. Show 
Conrad Hilton Hotel—Booths 28 & 29 


a 
VISIT PERMANENT SHOWROOMS 


LERNER ASSOCIATES RAY LANKFORD ASSOCIATES 
220 Fifth Avenue 7441 Sunset Bivd. 
New York, N. Y. Los Angeles, Calif. 


ILLUSTRATED CIRCULARS AVAILABLE 
JOBBER INQUIRIES INVITED 


Chicago Factory Display Room 


OQ 7-bez INDUSTRIES, INCORPORATED 


j!23 MILWAUKEE AVENUE, CHICAGO 47, ILLINOIS 
DESIGNERS AND PRODUCERS OF DECORATIVE ARTWARES 
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JUNE, 








Visit our convenient showroom 
for the 


UNUSUAL in 


e CHRISTMAS DECORATIONS 
e IMPORTED NOVELTIES 
e NATURAL MATERIALS 
e WROUGHT IRON 
e PAPIER MACHE 
e CHICKEN WIRE FIGURES 


CHIC Display Co. 


293 SEVENTH AVENUE NEW YORK CITY 








AVAILABLE FROM STOCK FOR IMMEDIATE DELIVERY 





CLEAR CRYSTAL METHYL 
METHACRYLATE — Rods 


| . 
I and tubes for industrial, novelty, 
f display, models, and all 


other fields. 


rods else. 


SIZES AVAILABLE 


TUBES 


1/16"' well 1/8" well 
1/4°°O.0 1/2" 0.0. 
s/" *’ s/s" ** 
= ta, 
— _— 
oo allan 
ee =, ale 
/g' 


Write for price lists 
and samples today. 
1-1/2" * 
1.3/4" * 
EY, Gee a 


j 


Special sizes to order. 


ACE PLASTIC COMPANY 91-34 Van Wyck Expressway 


~ 
Precision Extruders and Fabricators Jamaica 35, N. Y. 











FLASHERS 
Since 1900 
Force Attention, Increase Advertising Value 


Motor 
M otoriess WSS RIVER ROAD ; be Eek Driven 

















DECORATIVE BRASS HOOKS  “VIVIDSHEEN’ FLINT PAPERS 


A superb selection of decorative hooks for wte 20 Brilliant Colors 26 inches wide 
wherever something needs to be hung aftractivety 28 ©. vrells..... ..» $1.30 rell 
20 Styles for neil or screw mounting 50 ff. rolis...........$2.47 reli 
& Styles for perforated panels 100 #4. rolis...........$4.68 roll 
Brochure Free Jobber inquiries Invited Send for Swatch Cerd 


ARTHUR V. LEONARD THE MULDNER COMPANY, INC. 


8944 Segemore Road Kenses City 13, Me. 397 Bridge Street Brooklyn |, N. Y 
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DISPLAY MARKET WEEK 


[Continued from page 31] 

(on the program is Elmer T. Stevens 
president of Charles A. Stevens Company, 
(Chicago, who will discuss display Also a 
talk will be given by a leading display di 
rector, whose name has not yet been an 
nounced. A fashion show featuring styles 
irom ~*~ selow the Border” will he held. fo] 
lowed with music and entertainment. 

The following is the list of Market Week 


ex hibitors 


Main Exhibition Hall 

Allied Display Materials, Inc., Booths 125, 
126, 127, 128, 129, 158, 159, 160, 1061 

Kurt S. Adler, Booth 116 

Adler-Jones Company, Booth 186 

lavrex Designs, Booths 1. Z. 3 

Swivelier Company, Inc., Booths 20, 21 

fawnheld Decorations, Booths 23, 24 

The Morgan Company, Booths 25, 26, 27 

Nesbit Industries, Inc., Booths 28, 29 

Ankerum Manutacturing Company, Booths 
35. 36 

\mplex { orporation, Booths 57. 5% 

Austen Display, Inc., Booths 37, 38, . 
55. »(} 

Dave Starkman, Booths 40, 41, 42, 
45 

Printasign, Booths 46, 47 

karl W. Gasthoff ¢ ompany, Booths 7 
72,73, 75, 76, 77, 78 

Madisonia Manikins, Inc., Booth 48 

Decorative Novelty Company, Inc., Booths 
49. St) 

\. Lutz, Booth 5] 

Leo Prager, Inc., Booths 52. 53 

(olumbia Display Materials Company, 
Booths 67, 68, 69. 

James A. Cole Company, Booths 65, 66 

Mittens Display Letters, Booth 64. 

Bernard Schwartz Company, Booths 63, &3, 
84, 85 

Frank M. Saytord Company, Booths 89, 
l12 

Walter EK. Spaeth, Booths 90, 91, 110, 111 

Bruon and Bertheim, Booths 92, 93, 94, 
107, 108, 109 

Resident Displays, Inc., Booths 95, 105, 106. 

Kalmo Textiles, Inc., Booth 96 

Showeard Machine Company, Booths 97, 
OX 

The Greneker Corporation, Booths 99, 102 

True Displays, Rooths 103. 104 

William LL. Baer ¢ ompany, Inc.. Booth 
124 

Shoe Form Company, Inc., Booth 122 

The Reyburn Mtg. Company, Inc., Booths 
119, 120, 12] 

Radiant Glass Fibers Company, Booths 
117, 118 

Grace Letters Company, Booths 131, 132 

Tero, Inc... Booth 133 

Doerr and \ssociates., Booths 136, l. 7. 138, 
139, 140, 141 

City Displays, Inc., Booths 156, 157 

Frederic Weinberg, Booth 155 

Ken Walters, Inc., Booths 151. 152. 153. 154 

( ook W Meter, [ric : Booth 182 

\ |. Stensgaard & Associates, Ince., 
Booths 184, 185 

Silvestri Art Mtg. Company, Inc., Booths 
178, 179 

Reflector Hardware (¢ orporation, Booth 
180 

Schack s. Inc... Booth 177 
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Korrect-Way Displays, Booth 181 
Frostee Sno Company, Booth 183 
Arts and Flowers Displays, Inc., Booths 
216, 217, 218 
Met-Wood Floral Mfgrs., Inc., B: 
220, 221 
Select Flower & Display ¢ 
233, 234, 235 
(,;arrison-Wagner 
lounge \ 


woths 219, 
,ooths 


OmMipahy, | 


Normand 


( omipahy, 


\ Darling Company Normand 
Lounge-B 
Frankel Associates, Waldort Room 


Booth 6 

Bulkley, Dunton & Co., In 
kkKoom Booth |] 

(;oldsmith & Sons, 

Booth 2 

(. Barrango Company, 

Booth 5 

(,eneral Display 
Waldort Room Booth 4 

National Display Equipment ¢ 
(tentative), Waldort Room Booth 3 

Bliss Display Corporation, Private Dining 


No. 2 


Waldort 
Waldort Room 
Waldort Room 
(tentative) 


{ orporation, 


oOmpanhy, 


kKoom 


Decorative Plant Corporation, Private 
Dining Room No. 1. 

The L. J. Charrot Company, Inc., Private 
Dining Rooms No. 3, No. 4, No. 5 

Oltmanns, Williford Room-A 

Capital Merchandising Company, Wall 


ford Room-Bl 
Ferro-Craft Corporation, Willitord Room 
BZ 
Display Associates, Williford Room-BJ 
Kaytee Fabric & Ribbon Company, Wilh 
ford Room-B4 
l'nion Novelty ( ompany, 
(| 
Molderaift, Inc., 
Nat Siegel, Inc., 


\\ illitord Room 


Willitord 


Room 500 


Room-C2Z 


\rkow Display Associates, Room 502 
\rrow Display Associates, Room 505A 
Staples-Smith, Rooms 512-513 
Pending Assignment 
Norwood Designs, Artificial Plant Com 
pany, Gordon Keith Originals, Natural 
(reations, R-Tex Company, Sidney Newhoff 


(Associates, Bonafide Display & Decorating 


(Company, Butler New York Paper Corpora 


tion, The Harry ©. Cohen Company, Crea 
tive Displays, Inc., S. Liebmann Studto, 
New Style Studio, Metal (so0ds Corpora 
tion, Mileo Mannequins, Rip Studio, Royal 
Display Products, Timely Servic Ine., 


Twinkle Displays 
Import Flower Line 
Shown In Catalogue 


Responding to a demand for tall flowers 


as differentiated from fall tollage KMernard 
Schwartz & Co., 426 Fast Yist street, New 
York City 28%, has imported many numbers 
im tall colorings which are shown 1m the 
firms new catalogue tor that season Also 


shown are new and interesting combinations 
ot tall 


with mica. combined 


leaves, plastic glittered or treated 


with mmports 


John Rosenberg Leaves 
On European Trip 


lohn \ Rosenberg, display director (>t 
Abraham & Straus. Brooklyn. left on Mays 
20 tor a business trip of five weeks to Paris 


cities of Italy 


and various 


SUMS, 1795S 














Quality does not cost, 
it pays! 


FADEPROOF QUALITY COLOR 
COORDINATED DISPLAY PAPERS BY 
BUTLER KEEPS “ORIGINAL COLOR” 
IN YOUR DISPLAYS 


AND 


Plain Seamless Paper 
(107” wide x 12 yd. 
and 50 yd. rolls) 


Spraytex Seamless Paper 
(107° wide x 12 yd. rolls) 


Bricks 
(50° x 8 yd. rolls) 


Ghostwood 
(50° x 8 yd. rolls) 


Showcard Board 


(22° x 28°, 28° x 44”, 


Textured 


47 x 60") 
Seamless Paper 


(107° wide x 12 yd. rolls) 


Stripes 


(107” x 12 yd. rolls) 


Waffle Embossed 
(48” x 8 yd. rolls) 


HI-STYLE GIFT WRAPPINGS FOR 


THE “OUTSTANDING LOOK" IN CHRISTMAS WRAPPINGS 
















BUTLER DISPLAY PAPERS 

ARE SOLD EXCLUSIVELY 

THROUGH LEADING DISPLAY 
DISTRIBUTORS 


SEE YOUR FAVORITE DIS- 
TRIBUTOR AT THE SHOW 
FOR SAMPLES AND PRICES 


or 


Contact Your Nearest Local 
Distributor. For Samples, In- 
formation and Name of Your 
Nearest Distributor, Fill in 
And Mail to us. 


BUTLER PAPER NEW YORK CORP 


655 MADISON AVE... NEW YORK 21. N.Y 


Co-ordinated Suntast Seamless, 


FIRM NAME 
NAME 
ADORESS 


CITY _ JONE 


i Sees ss = fF ee Fre er er Se Se er ere ee eS SS = 









Textured, 


ag 
age 

f % 
’ 2 
ds 










Please rush me my FREE Color Swatches of Butler's Color 


Sho ow 


Cards 


Stripes, Waffle Weave, Bricks, Ghostwood, Sproytex and 


Gift Wraps, and the name of my nearest authorized Jobber 


STATE uw 














| fee ulionary Vhew 


ALL ADJUSTABLE 


DISPLAY STAND | 


IMPORTED PATENTED 
Write for Free Illustrated Catalog 


COMPOSED OF PLEXIGLAS — 
HARD & PLIABLE METAL 


$39-7> 


F.O.B. MIAMI 





CHICAGO 
REPRESENTATIVE 


WERNER LEWY 


14 East Jackson Bivd. 
Horrison 7-2770 











ANY ANGLE e ANY MERCHANDISE 
See Me at the Conrad Hilton Hotel 


ILSE FRANKEL Displays 


Sole Distributor for U. S$. A. 
1751 JAMES AVE. MIAMI BEACH, FLA. 





Christmas Profits 


And customer Satisfaction are assured to you by our all new, complete line of Naturals 





and Display Units which have been finished with our durable flock and novelty finishes. 
Ke sure to see our new spectacular ICE BRANCH at a irresistable low price. It will 
play a Christmas Carol on the bell of your cash register ais you ring up the sales on this 
hot item. Send for Christmas Catalog. Early orders will make profits for us both. 
Don't get caught short! Act Now! 


ARTURO PRODUCTIONS, INC. 


Hwy. 35 at Springwood Ave., Box 218, Neptune, N. J. 














When Writing Advertisers Please Mention DISPLAY WORLD + 
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Downtown Versus 
Shopping Center 


By WILLIAM J. CADDELLE* 
Allied Stores Corporation, New York City 


Y subject, “The Downtown Depart 
M ment Store Versus the Shopping 

Center and Branch Store,’ 1s, tf 
nothing else, at least a provocative one 

Kverything that will be said here must be 
qualihed as general impressions gathered 
nation-wide 

Shopping centers are new and exciting 
So are some downtown department stores 

\ certain number of effective techniques 
Ol presentation are used in the shopping 
centers and branch stores, and they could 
be applied to the downtown department 
store 

Likewise, the downtown department stor 
in certain cases could teach much to the 
shopping center im regard to merchandiss 
presentation 

Perhaps this paper should be retitled, 
“Have Our Branch Store Babies Awakened 
Us to the New Dynamic of Today's Meth 
ods ? 

Betore creating any talse impressions 
that we believe all downtown department 
stores should be converted into parking 
lots, let us review what 1s certainly Allied 
Stores’ vote of confidence in the downtown 
department store as such 

l. Joske’s, San Antonio, Downtown, Space 
recently doubled, and the original was by 
no means a small department store 

Z. litche-Goettinger, Dallas, Downtown 
Now 1n the process of duplicating its present 
space 
3. Bon Marche. Seattle. Downtown dd 
ing five new floors 

4. Jordan-Marsh Company, Boston, Down 

\ complete rebuilding program under 
way which will take at least five years to 
complete 

[hese are but a tew of the many e» 
amples within Allied Stores of the conf 
dence im the tuture of the downtown de 
partment store, and their expression that 
from a good investment standpoint the so 
called downtown department store is still 
a good buy 

We also believe in shopping centers. We 
believe that they fill a definite need and fit 
a specific consumer purpos¢ 

kxample: Long betore regional shopping 
centers were such a lively topic otf con 
versation we had already opened, and were 
operating successtully. Northgate, which 1s 
but a short distance trom downtown Seattle 
You are no doubt tamiliar with Northgate. 
there have heen sO Many projects patterned 
atter this formula 

In New Jersey a new project of one hun 
dred acres, which will be known as Kergen 
Mall, is under way, with a complete depart 
ment store 

Levittown, Pa.. will soon have the advan 
tage of a new, complete department store 
under the nar “Pomeroy s,’ a sister store 
of the many Pomeroy’s stores so well 
known in Pennsylvania 


"Address National Retail Dry (,00c08 
convention New York Citys 
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Back to Texas, and this time to Houston: 
Gulfgate. a new regional shopping center 
and another Joske’s, a sister store to the 
downtown Joske’s. 

So—all is not black, neither is all white. 
Presentation-wise, each can learn much trom 
the other. 

My subject is merchandise presentation 
and here are the facts. To the downtown 
department store not aware of the dynamics 
of today’s retailing, it may prove revealing 
in that 

1. The success of the regional shopping 
center or branch store is not all tree park 
ing 

2. It is not all a quest by the consumer 
for the wide open spaces 

3. It can not be wrapped up in a neat 
package that says Madame Shopper just 
decided to divorce her downtown loyalties 
for a branch operation 

Perhaps the mighty downtown forgot to 
woo consistently the consumer that built 
the viant Making love to the customer 1s 
a daily affair—she will not be trifled with 
for too long 

The regional shopping center and branch 
store have not forgotten, and what is more, 
they have made shopping tun. How; 

They have considered the shopper as the 
main cog in their machine in many ways 
other than just providing tree parking. For 
example 

1. Merchandise tor the most part in the 
regional shopping center or branch store 1s 
exposed in a manner that makes it easiet 
tor the shopper to shop. 

2. Name brands which have built previous 
consumer acceptance through constant na 
tional advertising have been presented to 


her im a manner consistent with all she has 


read about it ik xample sign card copy 
im many instances in the regional shopping 
center has picked up the same copy that 
appeared in the national ad lf the item 


were shown in the ad by assortment by 
color, in the branch store it is often shown 
in the same way 

3. Experts, if you prefer that misused 
name, have been employed by the regional 
shopping center and branch store to study 
and report as to the best methods of pre 
sentation tor a specific item, based on the 
consumer wants 

4. The shopping center is a family affau 


The operators ‘ 


{ the shopping centers have 
| Please furn to page roo} 


75TH ANNIVERSARY 
[Continued from page 58] 


vase used in reverse position with smaller 
size banners, including the anniversary rose 
Qn all of the upper floors, a uniform display 
treatment consisted of banners on staffs 
announcing the “Diamond Jubilee Year. 

\ll of the authentic costumes were fur 
nished by Charles Lederman. 

Many promotions and exhibits are planned 
for the entire year, which the store hopes 
will be the most exciting one in the history 
ot Woodward & Lothrop 

In addition to Herndon, other display 
executives at the store are George K. Payne, 
assistant window display manager, and If 
N. VanDerLinden, assistant interior display 


manager. 


SURE, tF3sS 








Come, see 


“GOLDY” 


do her stuff at 
JUNE MARKET WEEK 


Conrad Hilton Hotel, Booth No. 2, Waldorf Room, 3rd Floor 
CHICAGO, JUNE 25-29 


She's the first 


Let her introduce you to 


She's a wow and she'll floor you when you see her perform. 
practical motorized mannequin made in this country. 


“BERKLEIGH™ 


The Patented Adaptable Mannequin 
Makes Other Action Figures Take a Back 


@All Plastic 


eJunior and 


@No Distortion 
eNo Gadgets 


eFive - Year 
Uncondi- 


tional Guar- 





ACTUALLY SEVERAL MANNEQUINS IN ONE 
You can get any position in the Torso Cycle simply and quickly by a slight turn 


NEW FALL LINE 


Beautiful models—High Fashion Hair-dos—Quality Construction—Priced Right. 


Now ready, new models for fall. A model for every taste. 


Bodies propor- 
tioned for perfect fitting. 


NEW PRE-TEEN LINE 


New Pre-Teen models now available with the patented Berkleigh Adaptable 
Waist to give the same variety of action as the ladies. 


Some Jobber Territories Still Available 


GOLDSMITH & SONS 


330-332 BROOME STREET 








NEW YORK CITY 2 






( C 
Your Displa ays 
SELL MORE 


Color attracts customer attention 


Enhances displays and helps to sell more 


merchandise! Try i? 


color is such a powertul selling tool 


You Can Do It BEST with 
BEST actomeric COLOR WHEELS 


Unit consists of a IT diameter plastic filter 
wheel having longer tasting, richer looking, 
‘ stic colors of red. blue green amber and 


straw Revolving wheel is powered by 110 


volt. 60 cycle, self starting synchronous motor 
Unit includes rubber cord and silver and black 

Excellent where controlled auto 
changes are desired in places such 
as store windows, night clubs, interior dis 


plieys, ballrooms, theatres, etc 
Only $22.50 


Prices Do Not Include Bulb 


ALSO 
BEST 400 WONDER SPOTLIGHTS 
BEST PEE WEE SPOTLIGHTS 
DISPLAY LIGHTING ACCESSORIES 


Write for Literature 


The BEST DEVICESCo.., Inc. 


wrinkie finish 
matic color 


10921 BRIGGS ROAD, CLEVELAND 11, OHIO 


You'll soon see why 











USE THE 


OPPORTUNITY 


EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 


USED DISPLAY EQUIPMENT 
FOR SALE 


REPRESENTATIVES WANTED 
° 


#%.90 Per Column Inch 
CASH WITH ORDER 








5th Avenue—14th Street 


By HERBERT MARGRILL 


Hil slogan W hers kitth \venue 
fashions Meet 14th Street Prices’ was 
accepted as a challenge by Frederick J 

Lee, display director ot Lane which 1s lo 

cated at kitth avenue and 14th strect, New 

York City. He decided to develop the theme 

into settings which would prove that the 

slogan was not merely idle publicity 
laking the entire Fitth avenues stretch of 

vindow area, Mr. Lee broke it up into I] 

separate units and worked into each setting 

half-round window bays with the use of 
seli-gathering material 

\ total of 420 yards of neutral blue-gray 
bengaline was used and installed by Lane's 


display staff. Hung on 16-foot curved lat 


~The appearance of Lane's windows before 
the treatment described in the article is indi- 
cated by the photograph above. Below, the 
picture shows how Frederick J. Lee converted 
the window area into a series of I! settings 
to go along with the slogan, ‘Where Fifth 
Avenue Fashions Meet {4th Street Prices.” 

(Photographs by courtesy of Maharam 

Fabric Corporation, New York City)— 














tices, the bengaline draped luxuriously, pre 
senting a simple and effective background 
tor the displayed merchandise 

The inviting appeal of the red apparel 
shown was further added to by Mr. Lees 
liberal use of red in the slat screens, rose 
tree, and cork floor. Supporting the major 
apparel, a small table covered with red 
duvetyne with red ball fringe displayed the 
individual accessories of the garments 

While not adopted tor economy reasons, 
the “New Look’ of the windows has resulted 
i) a saving in time and cost, according to 
Mr. Lee lhe windows are changed once 
a week, and are in sharp contrast to the 
l4th street windows, which are strictly pro 


motional 


POPAI Symposium 
Draws Record Crowd 


The United States ts losing support in 
\sia because it fails to apply a technique in 
which it leads the world proper advertis 
ing \ddressing some “AWD persons at the 


luncheon meeting of the ninth annual Pont 


. 
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of-Purchase Symposium and Exhibit at the 





Palmer House in Chicago, Brig. Gen. Carlos 
P. Romulo, special Philippine envoy to the 


lnited States, criticized American propa N Oo W | 

ganda in Asia as negative He urged that | + 

America “proclaim the truth,’ catching the , 

eye and ear of the \sian masses 1” sper : 





tacular tashion 

()ver 12,000 persons attended the POOPATI 
Symposium according to Norton B. Jackson, 
executive director txhibiting the latest 
in light, motion, and color tor national 


THAN EVER! 


advertiser displays were 113 firms with dis 




































plays im virtually every merchandising field 
(Yne ot the highlights ot the Symposium 
as the merchandising torum panel. Overt 
S00 were present at the session. which was 
aimed at getting the most out otf pornt-ot 
: purchase advertising \ panel of top sales 
and advertising men outlined ways and 
means to make best use ot the “place wher F I. 4 
the consumer 1s torced to buy any one ot a @ 
number ot brands of like products, any on 
of which may be vertectly acceptable to 
him. 
Speakers were advertising authorities and €) J R 1 9 5 5 | | N F C) F 
executives of companies using or producing 
point-ot-purchase materials. Moderator oft 


the panel was Ralph Head, merchandising 


executive tor Batten, Barton, Uurstine & 
()sborn, and a director of POPAI 

The advertising agency authority detined an 
point-ot-purchase activity the 


as ‘insurance 
policy which guarantees a ftair return on 
the money invested in all other selling 


phases. It is at the point-of-purchase that 

you have your last chance at a prospect. 
Speaking tor a major user of point-ot- | 

purchase materials, Horace W. Blanchard 


merchandising materials manager, Nations] 


biscuit Company, said that a profitable pro 
gram consists of first being sure that the 
objectives are crystal cleat lhen, he said, 
these objectives “translated into potential 


sales and profit will help us establish ours 





estimated budget and help us convert our 


estimated budget into an actual appropria 


tion when We plead oul Callsé hetore top | S N ©) \W fe FA [.) 7 


Management 
[he next step, suggested Blanchard, 1s 
to tie-in all phases OT advertising and sales 


magazines, newspapers, billboards, radio 

and | \ so that there is common identi . —— . . 

fication See the inspiring creations in our new, 
\bout point-ot-purchase materials, he said larger showrooms “— New York's most 

they must be as versatile as possible We 

want to design certain key preces tor use fabulous "Showplace of Displays.’ 

i large stores where we can do a larg 

volume of business in a small number of 

outlets.’ He recommended a basic unit for 


REMINDER: Starting June 20th, it's "Open 
House Week" at David Hamberger, Inc. 


small dealers with multiples of the same unit 
ol large volume dealers 

Donald S. Hutchinson, president of POPAIT ' 
and vice preside rit and sales Manavel al Come one, come all! 
Lutz & Sheimkman outlined problems oft 
printers and lithographers in the pont-ot 


purchase picture For a quarter of a e 

century, he said, speculative bidding has © 

heen a problem that has net heer olved ‘| tA 1. 
“( odes C1 ethics have been tried and 

failed because of ‘hungry salesmen’ will 136 West 21st Street, New York City 

ing to submit costly artwork he said 


Hiutchinson s solution (1) NO chent ta] PE 6-0464 
point-ot-purchase materials) should ask tor 
bids trom more than three or rout suppliers 


(2) Presentations should be limited to per i] 
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INTRODUCING ‘LILY HOSIERY FORMS” 


A completely new featherweight 
Flesh Translucent Plastic at a 
fantastically low price. “LILY 
FORMS” come in four heights 
which provide the ultimate in full 
fashioned hosiery presentation. 
There is absolutely nothing on the 
| market today that can compare to 
“LILY FORMS” as to value. 
r beauty or utility. 
NOW FEATURING: 


WH313 Series 
120-——-W/3 12° Forms $13.00 
180-——W/3 18" Forms 14.50 
226-——W/3 22” Forms 16.25 


Men and Ladies Bermuda Forms 
Knee Stocking Forms 
Stretch Welt Forms 


Hil!—Wrought !ron Base, HL—Lucite Base 


Series Series 
HL Hi! W/Z Gee 


$4.10 ec. $4.65 eo. Ttaea | Cee a ee 


4.95 ea, 5.00 ea. 
5.25 ec 5.50 ea. 
5.95 ea. 6.25 ea. 


j / 











PHOTOS — 


for the Season 


Smart photographic backgrounds, photo- 
murals, shadow boxes, cutouts, and posters 
catch the eye and create an authentic 
seasonal mood. 

Copy can be artwork, photos, printed 
matter, negatives, or stock scenes from 


RCS. 
, ; Transiite "Clock of the Seasons'’—Peoples 
Prints ore made as large aos you wish. Gas, Light, and Coke Co., Chicago 


Write for your FREE Booklets and price lists 
“MAKE MINE KING-SIZE" ee "PHOTOLOG" 


I(t 


STUDIO 


123 NORTH WACKER DR., CHICAGO 4, ILL. 


Ss 


y¢ iy 
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The "A and A" Mural Display Studio says, 


“NOBODY BUT NOBODY CAN BEAT THIS VALUE!” 


An art department supplying the finest hand painted 
panels and murals to stores both large and small. 


AUTHORIZED JOBBERS 


It's yours for the asking — our summer and fall catalog. 


“A and A” MURAL DISPLAY STUDIO 


BOX 188, UNION CITY, N. J. 








sketches; if sales promotion managers cant 
visualize from a pencil drawing, they're in 
the wrong job (3) When two suppliers 
come up with good ideas, they should sub 
mit a few color roughs until one is elimin 
ated; then the winner can proceed toward 
the finished job. For permanent displays, 
speculative costs may include such items 
as contact with dealers. construction oft 
models, and some complete artwork. But 
here, Hutchinson warned, these costs “must 
eventually be borne by the client.” 

A second presentation of the advertising 
agency's point of view was offered by Carl 
Sigler, director of merchandising tor Gor 
don pest Advertising \iter outlining 
agency-chient procedures, he concluded that, 
while there is no way to evaluate sales 
from window displays, surveys made by his 
company have shown that removal ot point 
ot-purchase displays in stores have cut sales 
as much as 26 per cent 

Displays and advertisements don't make 
sales dealers make them: on this theme, 
UD. H. Grigsby told the POPAI delegates 
that both long-range and short-range pro 
grams are necessary to sell appliances. The 
merchandising manager of the range and 
water heater division of Hotpoint Company 
stressed the need for an integrated pro 
gram. Sell your whole sales plan and 
they ll Suy the point-of-purchase program, 
he advised 

Getting window displays installed was the 
topic of Saul Ro koff, assistant to the 
vice-president ot the Central Division, Sea 
gram-Wistillers. His suggestion: don’t mail 
or send window displays by express, have 
salesmen or a distributor deliver and set 
them up. Rockoff's company maintains and 
constantly checks a list of dealers who are 
acceptable. Betore placing a display they 
make sure that the dealer carries enough 
wiventory to back up increased sales from 
the display 

Richard Hotmann, a retail druggist trom 
Ottumwa, lowa, warned the makers and 
suppliers of point-ot-purchase materials that 
their greatest obstacle is the small, inde 
pendent merchant who must act as owner, 
buyer, advertising manager, and displayman 
Because of his multiple duties, he lacks the 
time to set up and use the many displays he 
receives 

In a post-panel discussion the question 
of the function of advertising agencies and 
pomt-ot-purchase suppliers came in for con 
siderable discussion The need tor proper 
liaison between the two groups was consid 
ered. (Under question was the need tor the 
assignment of such tunctions as merchan 
dising market surveys, and printing produc 
tion. The need for more cooperation was 
strongly stressed 

Reelected as POPAI ofhecers for 1955-56 
were, president, Donald S. Hutchinson, vice 
president, Lutz & Sheinkman, New York 
City; first vice-president, Stanley L. Wessel, 
president of Stanley i. Wessel & Co., Chi 
cago; treasurer, Harry Fenster, president 
of |. Fenster & Sons, Inc., New York City, 
and chairman of the board, W. L. Stens 
gaard, president of W. L. Stensgaard & 
Associates, Inc., Chicago 

Newly elected were : second vice president, 
(arl Bergmann, sales manager of Palmer 
Associates, New York City: Western vice 
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president, A. J. Borre, executive vice-presi 
dent of Magill Weinsheimer Company, Chi 
cago, Illinois 

The 1956 POPAI Symposium & Exhibit 
will be held April 10-11-12 at the Hotel 
Astor in New York. Chairman will be Carl 
Bergmann 


Three Market Week Exhibitors 
Offer Transportation Service 


Three Chicago members of the National 
Association of Display Industries are at 
ranging for individually sponsored trans 


portation service between thei showrooms 
and the Conrad Hilton hotel during the 
NADI Display Market Week in June 

\ limousine service 1s to be used on a 
regular schedule by Schack s, Inc. to convey 
visitors from the hotel to the firm’s at 
conditioned showrooms at 2516 West Arm 
tage avenue, and return 

Silvestri Art Mfg. Company, 1147 West 
Ohio street, has also arranged tot Spe ial 
transportation service and will employ three 
busses for this purpose, running trom the 
hotel direct to the companys showrooms 

W. L. Stensgaard & Associates, Inc., 346 
North Justine avenue, will use limousines 
between the hotel and the plant, where 
“Disneyland” promotional material will be 
on View 


Adjustable Display Fixture 
Has Many Adaptations 


[Ilse Frankel Displays, 1751 James avenue, 
Miami Beach, Fla., has announced the firm's 
appointment as sole distributor in this coun 
try ot a versatile display fixture originating 
in kurope. It consists of a plastic bust top 
which contains pliable wire arms; these may 
be bent for showing short sleeve garments, 
or removed tor sleeveless or strapless ap 
parel 

Four wire arms with felt tips for pinning 
purposes extend from the lowet portion ol] 
the stand and may be used to flare skirts, 
or may be inserted in the legs of slacks for 


action poses. A swivel waist and special 
patented base permit numerous positions 
without danger of toppling. The unit can 
be adjusted to any height lhe firm wall 


send literature on request 


Hollywood Plastic Arts 
Adds Henry Waters 


Hollywood Plastic Arts Company, 515 
tast Ninth street los Angel .. has added 
Hienry S. Waters to its staff. He was for 
seven years connected with Crystalline Plastics 
(ompany, of the same city. as general man 
ager and assistant to its late president‘, 
Henry S. Schwarz 


William Montgomery Dies; 
With Crosby's 30 Years 


William A. Montgomery, display directot 
of Crosby Brothers, ‘Topeka, died May l ot 
a heart attack suffered the previous evening 
Sixty-three years of age, he had been with 
the firm tor more than 30 years 

He is survived by the widow, Mrs. Mabel 
Montgomery, who 1s also with Crosby's, four 
brothers. and two sisters 
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YOU, TOO, CAN PREVIEW 


FRANKEL ASSOCIATES 


MOST ORIGINAL LINE OF 
Fall Display Fabrics and Accessories 
ALSO SHOWING A 


LARGER AND MORE COMPLETE LINE OF 


CHRISTMAS DECORATIONS AND 
ORNAMENTS 


FEATURING 


A VARIETY OF DRAMATIC, NEW EFFECTS 
AND SIZES IN PANORAMA BALLS 


Booth No. 6, 3rd Floor 
WALDORF BALLROOM 
CONRAD HILTON - CHICAGO 
NADI SHOW 





>. 








B19 santee street 


© nbel Msociciles Goo 1009 


56 WEST 45th STREET, WEW YORK 36, WY. chicago 


132 so. wabash avenue 


3009 book building 


los angeles 
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| ing ‘ King, Fifth , = i. of 
eae as Setter on Uses Witten , gl bliin 


The big names in retailing, stores with nation-wide reputations, employ Mitten’s Letters 
io put character into their signs and display work. Browning King, Fifth Avenue. is no 
exception. Impressive window and interior sales messages and signs such as the one shown in 
the illustration above are made with Mitten’s Letters. At stores, such as Bullock's, Robinson’s. 
Stern Brothers, Gump's, Macy's where outstanding displays are commonplace, you'll find 
Mitten’s Letters playing a featured role. Along Fifth Avenue B. Altman, Henri Bendel, 
Franklin Simon, Russek’s, Peck & Peck constantly use Mitten’s Display Letters. They use 
them with all kinds of displays, with every type of merchandise and in almost all store 
departments. It's with good reason that America’s better stores choose Mitten’s Letters. 

Mitten’s Letters are designed for flexibility. The fourteen letter styles are designed to 
work together in countless combinations, serving two purposes at all times: First, to decorate 
through their modern, yet classic beauty of line and form. Second, to emphasize a sales mes- 
sage by their clear, readable simplicity. 

Mitten’s Letters are adaptable for use on a variety of backgrounds from shimmering satin 
to the roughest concrete, depending on the effect you wish to achieve. Their depth of relief 
gives beauty and readability to the message, and by using side, direct or background illumina- 
tion, dramatic effects are easily obtainable. Mitten’s Display Letters are less expensive than 
wood or plastic cut-outs, are much more attractive and are ready for instant use. 


Visit the Garrison-Wagner Exhibit at the 
NADI Show — June 25th-29th — Normandie 
Lounge—Conrad Hilton Hotel, Chicago, Ill. 


Manufactured by 
Mitten's Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 


Distributed by 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 


ONLY EAN te HAS IT! 





FLAIR has the LIGHTEST Fibreglas Cloth Plastic Manikin in America! 
Superb Stylings — Used in the FINER Stores Like 
LORD & TAYLOR, MARSHALL FIELDS, FOLEY'S, WANAMAKERS, ETC.! 


FLAIR cvssic MANIKINS. 


15 W. 18th STREET NEW YORK CITY 


i 





SPRING IN NEW YORK CITY 
[Continued from page 45] 


The caption read: “Fashions under $50! 
The new looks, the new shapes, the new 
fashions.” A price card accompanied each 
ensemble 

“Today is just the kind of day tor having 
us a lark” announced the children in a 
realistic park scene as depicted by Paul 
Vogler in a Lord & Taylor window and 
they added parentheti ally (“We'll be good 
all day tomorrow if you take us to the 
park’) 

The “little Taylor's” in their flower prints 
and flower colors not only went to the 
park but they also made the April lith issue 
of Life magazine 

\ gay amusement park mural was tlie 
backwall, cut-out tree foliage making a 
frame for the mural and also appearing in 
the toreground as a frame tor the dispiay 
(Of special interest to the children was a 
booth for pink cotton candy, presided over 
by a vendor in white coat and cap. Pigeons 
flew overhead and squirrels were both on 
and below the white park bench. Walkways 
were made ot pebbles bordered with ZTrass, 
and many potted pink hydrangeas added to 
the lower theme 

At this season of the year Bonwit’s cus 
tomarily ties in high fashions with the 
opening of nearby Belmont race track 

Display Wirector Gene Moore developed 
the theme through the use of a white side 
pane! with three race horses mounted with 
jockeys in action poses, sketched on in 
black. Portions of two of the obvious win 
ners were filled in with black, while color 
and interest were heightened through the 
use of bits and pieces of bright and con 
trasting hues of cellophane for both horses 
and jockeys White paper chips gave a 
pebble effect on the floor of the window and 
blue lights played on the gray backwall. 
The mannequin appeared most pleased, not 
only with ker betting luck but also with 
her costume—a black-on-brown printed silk 
with which she wore black accessories 

Match-stick blinds, two raised, the other 
five lowered to full length made the back 
ground at Lord & Taylors when Paul 
Vogler used the theme “In a garden of 
this. the sweet, fresh look ot sum 

all through our wonderful new 


flowers 
mer ‘55 
shirt dress collection on the Sports Floor. 

\ presentation of studied simplicity, the 
blinds were spaced trom toreground to 
mid-center before a sky-blue backwall. The 
front half of the white floor was completely 
eovered with colorful flower prints, ranging 
in size from postal card dimensions to a 
very large print. Small bouquets and single 
flowers in yellow, white and lilac were 
spaced here and there across the flower 
print covered floor This display 1s not 
shown 

The mannequin in a white dress and 
matching parasol had tulips in white, bronze, 
and yellow tucked in her belt; a mannequin 
in the center, also in white, carried blu 
and pink delphiniums which matched the 
detail colors of her belt, while a girl to the 
right wore a white lace-trimmed soft pink 
frock and matching sandals 

Frame tor the setting and foreground 
ledge was covered in burlap—the ledge 
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showing a wide selection of belts, parasols, 
scarves, pertume, handkerchiets, note paper 
and more flowers. Accompanying card copy 
read, “A summer of roses and all the other 
flowers under the sun flowers printed 
all over our gay summer notepaper, flowers 
to tuck in your belt, your hair—and Marcel 
Rochas’ rose-drenched ‘Femme’ perfume 

all on the Street Floor.” 


Stensgaard Expands Force 
With Five New Salesmen 


W. L. Stensgaard & Associates, Inc., Chi 
cago, has expanded the firm's sales force by 
the addition of five representatives 

John Bopp, who is field service manager, is 
a native Chicagoan and graduate of Loyola 
university. After service in World War II 
he began his career in advertising, selling, and 
sales management Most recently he was 
assistant sales manager tor a designer and 
manufacturer of products comparable in many 
ways to the Stensgaard retail line 

Glenn Stangeland has joined the company 
as a jumior account executive \ graduate of 
Northwestern university, he saw duty in the 
last war, was with Montgomery Ward & Co 
and Longines-Wittnauer Watch Company, and 
then became assistant general manager of a 
large wholesale firm. 

William F. Sullivan is serving the company 
as held representative in New England, up 
state New York, and central Pennsylvania 
He will make his headquarters im Boston. 
His career includes many years of experi 
ence in retailing and selling, as well as the 
operation of his own business 

Henry Hess, field representative covering 
the Southwest, is a graduate of the Academy 
of Industrial Arts, ( cologne, (sermany, and 
took graduate courses at the ‘University of 
Southern California, Northwestern, and Uni 
versity of California at Los Angeles. He has 
been m display work since 1944 with such 
companies as Silverwood’s, The May Com 
pany, and Butler Brothers, all of Los Angeles, 
and Hastings’, San Francisco 

Harold Milner will represent Stensgaard in 
northern Illinois. He served with the U. S 
Navy and at one time was a salesman for 
Mutual Life Insurance Company of New 


Y ork 


Raylite Makes Available 
Christmas Electric Products 


\ varied line of electrical units for Christ 
mas display use is being offered by Raylite 
electric Corporation, 3O5 Rider avenue, Bronx 
a am As described in a new circular, 
which will be sent on request, the items in 
clude outdoor weatherproot light sets, twink 
ling light sets for both indoor and outdoor 
use, giant candles, twinkling wreaths, and out 
door plaques. 


Ladies’ Night Held 
By Chicago Club 


Ladies’ might was held officially by the 
(Chicago Display Club the evening of May 10 
Dirmer at Toffenetti’s was followed by a busi 
ness meeting. Favors were provided for the 
ladies, and door prizes for various lucky 
members 


SURG, 1733 


NEW LIGHT 


ON SELLING! 


amplex 
Accent Lighting Fixtures 


BETTER LIGHTING 
FOR BETTER DISPLAYS! 












Swivelite 
Cat. No. 
C12 SH 


Amplex Focalite : 
Amplex Hi-Hats 





SEE COMPLETE AMPLEX 
LINE, BOOTHS 57 AND 58, 
N.A.D.1. JUNE MARKET WEEK, 
CONRAD HILTON 


SMART, MODERN accent lighting fixtures can enhance the beauty and sell- 
ing-power of your displays. Small wonder that the new AMPLEX models are the 
choice of display men—they lead the field because they do a real selling job! 
For still greater effectiveness, use the lamps especially designed for these fix- 
tures —AMPLEX Spots, Floods and Colorbeam Reflector Lamps. Write today for 
catalog describing the AMPLEX Swivelite “big four” exclusive features. amplex 
Corporation, Dept. DW-6, 111 Water St., Brooklyn 1, N. Y. 
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In or Out of New York, It Is 


CHINGOS & SONS NEW LINE 


of | 


DRIED MATERIALS 


In All 


Shapes and Forms 
We also handle a full assortment of NATURAL FOLIAGES. 


Our first illustrated and most comprehensive Catalogue for the 
industry will be ready on or about July 1955. 


A most valuable sales aid that will definitely increase your 


818-20 AVENUE of the AMERICAS 
& NEW YORK 1, WN. Y. 
MUrray Hill 9-0476-7-8-9 


business. 





looking for new 
ideas in merchandising 
displays, interior 
displays and window 
displays? Come on 


meee SOS 


arrow 
display 
associates 


philadeiphia 40 


DOWNTOWN vs. SHOPPING CENTER 


[Continued from page 93] 


decided that families, to part with thei 
money, like to be entertained. Example 
witness the weekly events staged in the 
shopping center, versus the downtown de 
partment store’s once a year all-out effort 
for Christmas. There are exceptions. This 
does not apply to every downtown depart 
ment store 

The shopping center 1s youthtul full 
ot zest It sells to the young, and we are 
all young at heart 

6. The downtown department store cus 
tomer has less time to spend—yet the shop 
ping center, where she has more time to 
spend, has employed means to speed up net 
transactions. 

ldo you like statistics? 

In the past five years in the United States 
there have been fewer than 18 new depart 
ment stores built in the downtown areas 
By contrast, in the past three years over 753 
shopping centers have been built and are 
operating profitably Source of intorma 
tion? The United States Department of 
{ ommerce 

Downtown department stores engage in 
and talk about a complete rebuilding pro 
gram In all too many instances this 
amounts to a repaint job on the main floor, 
and adding new lights 

Too often in our dowiatown department 
stores we have tailed to consider, expiore, 
or even listen to the customer as to how 
she would like to see merchandise pre 
sented. 

We have decided, not im the interest of 
service but in the misconception of reducing 
expenses, to convert to self-service in many 
departments, only to find out later and at 
great expense that self-service will not work 
for every department and every classifica- 
tion of merchandise. We have learned the 
hard way that the customer who cheertully 
serves herself in the super-market resents 
having to serve herself in certain depart 
ments in the department store 

By contrast, the shopping center and 
branch store of the department stores have 
decided that perhaps the manufacturer may 
have made some surveys and may have some 
valid answers as to how best to show his 
merchandise [hese may turn out to be 
self-selection, or even selling in the con 
ventional way, or even turn out to be 
seli-service. At least the shopping cente1 
has had the good fortune to act upon 
proven tormulae 

In the shopping centers that have limited 
assortments, they have provided adequate 
floor space tot each classification, based on 
consumer demand. Floor layouts have been 
so designed as to make them highly flexible 
for demand changes based on sales. Exam 
ple compare the Space and the stock assort 
ment given in the branch store and the 
method or presentation tor children’s wear 
to the similar department at the downtown 
store 

The youthful new giant called the shop 
ping center has recognized that we have a 
rapidly expanding economy. ‘They have also 
recognized that we have the birth rate to 
match, and new children need new clothes 
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POSTMASTER CONTENTS MERCHANDISE THIS PARCEL MAY BE OPENED 
FOR POSTAL INSPECTION IF NECESSARY RETURN POSTAGE GUARANTEED 


From 


Y LOUIS SCHNEIDER CORP. 


IMPORTER AND MANUFACTURER 


6 Second Street New York 3, N.Y. 


ARTIFICIAL FLOWERS 


FALL AND CHRISTMAS 


DIRECT IMPORTERS OF: Cattails, Grapes, Foliages, 
Glassballs, Bead Sprays, Bells, Perforated Stars, Holly 
items, etc. 

COMPLETE LINE OF: Display Units—Foliages and Sprays, 
Bullrushes, Grapes, Grape Vining, Bark, Redwood Wagon- 
wheels, Flocked Wire Screens and Branches, Pine Sprays, 
Tinsel Garlands, Rayon Roping, etc., etc. 


ORDER NO. DEPT. NO. 













HOTEL. See BULKTON'S EXHIBIT of the LARGEST and MOST 
COMPLETE LINE of DISPLAY PAPERS in the U.S.A.. Booth 1}, 
WALDORF ROOM. 





N.A.D.1. MARKET WEEK, June 25 to 29, CONRAD HILTON 
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SEAMLESS 


available in 


42 COLORS 


RIBBON and STREAMER 
WIDTHS Available in 4? Colors ie 


@ 2 in. x 100 yds. @ 6 in. x 50 yds. 


@ 4 in. x 100 yds. @ 8 in. x 50 yds. Write for 
FREE COLOR CARD 


BULKTON DISPLAY DIVISION Corry 2-8257 
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BULKLEY DUNTON & CO., INC. Corry, Pa. 
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See us at... 


Booth Nos. 97-98 


Main Exhibition Hall 


Conrad Hilton Hotel, 
Chicago 14, tll 


Market Week a a : 


June 29 to 29 


Showroom China Display 


dramatic showroom alteration, introducing play. With shelves removed and the exterior 
an arresting concept of china display, painted white, the interior of the center show 
\ 


has just been completed by Design & case is sectioned into two light French blue 
Wisplay, Inec., for Haviland Company, Inc., outer panels A center panel of Bristol blue, 


1196 Merchandise Mart krench and American dinnerware manufactus edged with woven silk gimps, creates the illu 
Chicago 54 illinois ers, 2/0 Park avenue, New York Cit sion of a table cloth, while the division of blues 
’ 


lhe tree-form, floating displays spotlight helps to bring each pattern into individual 





each of the 60 patterns in the Haviland colle rocus Side cases ar painted and paneled it} 
tion by remarkable use of color, combined with 


ingenious cantilevered di play units that pet Above. plastic wall brackets. supporting 


mit up to five-piece place ettings to bye grouped from one to five china shapes in a floating 


in three-dimensional effect without the us: asymmetrical arrangement, substitute for 
of shelve shelves. . . . Below, shown against the long 

he petal-soft pastel patterns in the Havi north wall of the showroom is the Haviland 
land krance collection heretofore massed on American collection, where the problem of an 
horizontal shelves within one long and two integrated display within two showcases of un- 
short flanking showcas« hold the eve indi equal size, separated by an off-center door, 


vidually as they are integrated im the new dis was presented— 


make 3-D signs EASY 


Now, be sure of beautiful, perfect 
lettering every time, for all of 
your jobs that need the excite- 
ment of the 3rd dimension. 


Easy-to-use GRAFOREL cut-out dis- 
play letters are — 


CU me Mell) Mi Salil maria | 
© Ready-gummed — just moisten 
and apply 
® Available in 12 type faces, 
16 sizes 


FAMOUS THE WORLD OVER 
GRACE LETTER CO., INC. 


séte USA distributor 
7 titth Avenue. New York 3 N Y 


Send for FREE samples and catalogue 
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French gray, with inside walls pure whit 

(On the north wall of the main showroom, 
Design & Display, Inc., has solved a problem 
in the display of Haviland’s American colle« 
tion by combining in unified form two unequal 
sized showcases. separated by an off-centet 
door his 1s achieved by a repeat motif of 
vertical and horizontal strips of rich, mellow 
maple, subtly suggestive of a Colonial dining 
table, against a delicate apple-green back 
ground. Here again the wall settings creat 
the effect of displaying the china on a tabl 
for the mnterior panels, with their varying di 
visions, sugyest the form of place mats L hv 
sill of each case is covered in white, soil-re 
sistant fabric, giving the textured effect of 
table linen framed by Colonial showcases 
painted white, the American designs appear im 
attractive relief in spit ot the distance tl 


{ 
viewer s eye travels 

\ third avenue of display — easily by-passed 
heretofore is the entrance area of the Hav: 
land showroom, where a selection of French 
and American designs is on view Unlike the 
Krench and American exhibits in the spacious 
main showroom, this display is seen at 
close range. Here, to attract the eye quickly, 
was introduced a human interest element, with 
lively color and form. ‘The dramatic result is 
a brightly spotlighted mat-white background, 
on which — lined in pure orange —is a casu 
ally abstract tree, branched im the direction 
of individual Haviland shapes, airily balanced 
on their invisible mounts 

Alfred Auerbach, well known merchandising 
counsellor, acted as adviser to Design & Dis 
play, Inc., in developing the Haviland display 
where the principal aim was to present a dis 
tinctive exhibit designed to promote the met 


chandise in individual groups. By overlapping 


several pieces of each pattern on the new wall! 
brackets, and by achieving a symmetrical sepa 
ration between each collection and again be 
tween each pattern, buyers may now concer 
trate im selected areas without the confusiot 
and monotony of masses of dinnerware on 
long, evenly spaced shelves 

The lighting plan is a system of spotlights, 
creating dramatic, unobtrusive lighting effects 
without interrupting the traditional atmosphere 


of the showroom 


Device Attaches Objects 
Flush To Surface 


\ new, patented securing device tor at 
taching objects flush to any surface 1s now 
being mass-produced by Harvest Hous: 
Mig. Company, 453 South Robertson boul 
Known as 


“Flushmount,”’ the hanger is a two-piece 


ward, Beverly Hills, Calif 


iterlocking unit that permits the invisible 
securing of objects of all weights flush to 
the surtace 

Secure hanging of only “% inch trom sut 
faces is possible as each unit one attached 
to the surtace and one to the supported 
object is stamped out of No. 16 gauge 
sheet steel of only 1/16-inch thickness The 
devices are cadmium plated and are produced 
in two dimensions, 1 by l-inch and 1% by 
144-inch. Two countersunk holes for mount 
ing are punched in the smaller unit, and 
four in the larger. Normally. the male unit 
is attached to the object and the female part 
to the surtace 
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TICKET HOLDERS 
Molded of CLEAR PLASTIC 


Pyramid Ticket Holder perfect for small 
point of sale pricing. 


Complete the picture of ultra-smartness 
created with plastic displayers by using 
ticket holders of clear plastic. These 
beautifully molded ticket holders are just 
the thing for soft line display. 


CL 10 Packages of 50 
Lots of 100 


$ 7.65 
13.80 


QUENSELL DISPLAYS INC. 


71-23 Austin St. Forest Hills, N. Y. 
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HANDIEST 


FOR 


ONE-HAND 


TACKER 


A Display Manager in a leading midwest department store 
has designated "HANSEN" as the ‘'Displayman's handiest 
tool.’’ He has used HANSEN “as long as | can remember.” 


HANSEN PUTS IDEAS INTO ACTION 


Material for backgrounds, floors, streamers, shelves, etc.: REQUEST 
signs, placards, price cards, posters — all BOOKLET 


tacked faster, easier, more attractively — 





with HANSEN. lt helps Displaymen and 


Sign Men put ideas into action. 


Send for M-page 1-40 36 Models — 80 Staple Sizes 


Booklet. Shows the com Hansen makes 4 complete range of models 
plete Hansen fine of of Tackers and Staples, and staple sizes, 
lockers, Staplers. Stopiles sinaie- or double-lea, up to '/,"' lenath 


A.L.HANSEN MFG.CO. 


5041 RAVENSWOOD AVE... . CHICAGO 40, ILL. 











WATCH THE WONDERFUL 
THINGS THAT HAPPEN TO 
YOUR WINDOWS AND IN. 
TERIOR DISPLAYS WHEN 
YOU USE.. 


REED and RATTAN 


See us during June Market Week 
in Chicago at the Conrad Hilton 
Hotel, Booth No. 51, June 25 
through June 29. We'll be happy 
to say hello. 


A. LUTZ 


3 West |8th Street « New York II, N. Y. CHelsea 2-6264 




















AUTOMATIC WOOD TURNINGS USE THE 


All Types of Finishing Opportunity Exchange 


Dowels and Balis in Stock 
For any WANT AD purpose: 
H. ARNOLD WOOD TURNING CO. POSITION WANTED POSITION VACANT 
363 Union Avenue, Brooklyn 11, N. Y. USED DISPLAY EQUIPMENT FOR SALE 
STagg 2-5693 4.00 Per Column Inch—CASH WITH ORDER 

















FOREIGN DISPLAY TRAINING 
[ ¢ ontinued from page S2] 


reascned minute to your managing director 
on the subject 

Z. Your store retails all types of merchan- 
dise and the hoard has requested you to 
submit a scheme for a series of Christmas 
windows to be used for the display of a 
wide variety of presents in each window 
Your scheme may be in either the traditional 
or contemporary manner, but you must give 
reasons tor youl choice Show by sketch 
and written description your design for a 
suitable structure, decorative media. and 
lighting. 

3. In training your staff would you use 
any of the accepted color theories (Ostwald, 
Brewster, etc.)? If so state why, or alter 
natively state your reasons for not using 
them 

4. Discuss the policy and economic consid 
erations affecting displays sponsored by 
manufacturers in retail stores 

5. Design an original emblem, flag, of 
decorative plaque which can be used on the 
exterior of a building as part of your 
scheme of decoration to welcome home H.M 
the Queen. Give details of materials and 
colors to be used 

6. What would you consider to be an ideal 
lighting installation for a store frontage with 
windows averaging 12 feet high, 18 teet long, 
and & feet deep’? You have to cater tor 
flexibility and control of light and conceal 
ment or otherwise of light sources. The 
windows are used for men’s and womens 
wear and complete home furnishing 

(The situation in West Germany 1s out 
lined by Herman Schlipphacke, display di 
rector for the Kaufhot department store 
chain led.) 

There are only two or three display 
schools where displaymen are trained during 
short-term courses. Formerly there existed 
about 15 or 20 schools of this kind which, 
however, were abolished by the foundation 
of the Reichswerbefachschaft (display fed 
eration of the Reich, 1933-1945) which was 
exclusively entitled to hold courses of train 
ing and instruction Besides this federation 
there existed, however, schools of arts and 
crafts which had classes for training of 
displaymen 

Today the training has been taken over by 
men of practice. The theoretical instruction 
is done by the vocational school during three 
years of training. For the future a high 
training school is intended in order to 
smooth the way to artistic performances tor 
gifted young displaymen 

Some trusts have started their own courses 
for the traming of their apprentices. 

In Western Germany there exist several 
associations The most important one 
among these is the VDS (Verband deutscher 
Schafenster - Dekorateure - Association ot 
(german displaymen) which counts about 


2,000 members and 52 local branches. Ivery 


displayman or poster artist can acquire the 
membership if he can prove that he has 
passed the examination atter having at 
tended a course of instruction during three 
vears, or if he has done practical work tor 
hive years 

The association holds a general meeting 
each year, whereas the local branches have 
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monthly meetings and arrange also tor pat 
ties, etc 

The association is financed by dues and 
the local branches finance their own affairs 

The aims of the association are only 
ideal ones which serve above all the col 
legial harmony and the vocational promo 
tion; that 1s to say, the improvement of the 
social conditions of the displayman 

Upon application, the membership can b 
accepted or rejected by the chairman of the 
local branch. The conditions for membet 
ship are outlined in the foregoing 

The designation of the experts is: display 
apprentice, displayman, first displayman, 
substitute chief displayman (proxy of the 
chief displayman). An examination of thes 
grades apart from the final examination 
after the courses of training is not neces 
sary. (Generally the displaymen are em 
ployed by the shops after probationary work 
and an examination of the applicant's cet 
tificates 

The professional conditions of West Ger 
many displaymen are about being newly de 
veloped. Then, under the authority of the 
state, some paragraphs of the present regu 
lations will be modihed 


Glass Christmas Ornaments 
Are Non-Shatterable 


The Coby Glass Products Company, Lons 
dale, R. I., has recently developed a non 
shatterable glass Christmas tree ornament, 
in which the high lustre and reflective bril 
lance of ordinary glass tree decorations 
have been retained while the explosive type 
of tragility common to the ordinary glass 
ornament has been eliminated 

(Other outstanding features of these new 
ornaments are the fusion of the clasp and 
stem to the ornament, making it virtually 
impossible to remove or lose them, and color 
lastness, as well as weather resistance, al 
lowing their use either interiorly or ex 
teriorly 

Like most Coby Glass products, these new 
(hristmas tree ornaments are packaged in 
boxes of one dozen and sized from 2 to iy 
inches in diameter [hey are available in 
red, silver, blue, green, gold, and also in 
the newer pastel tints of magenta, pink, tut 
quaise, chartreuse. and orchid 

Further details will be ent by the manu 
lacturer on request 


Larger Quarters 
For Cordell Displays 


(gus H. Lang, owner of Cordell Display 


ot Calitornia, and Marlan Formaquin Com 


pany, advises that they have moved thei 
offices, showroom, and plant to new and 
larger quarters situated at 1800 South Main 


street, Los Angeles 15 


Word Is Omitted 
In Description 


In describing a display by Olene Criste, 


Kusseks, New York City. vyhnich Was pie 
tured in the May issue, the ords vrought 
iron’ were used in connection with tl 
elaborate setting lhe deseription should 
have read imulated wrought tron. as 
cording to Collingwood Displays. New Yor 


(itv. which furnished the material! 
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Spacemarster GET 


MERCHANDISING 
EQUIPMENT 

















LIVE 
SELLING 
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oday’s merchandising demands that 
you take advantage of every foot of 


space. The space above your tables 





and counters is valuable! RHC Spacemaater 
uprights and brackets can economically 
modernize your present fixtures ... increase 


your live selling space... increase sales. 


See How... 


in the FREE Spacemaston 55-S Catalog. Fully illustrated, it 
contains many typical soft and hard line presentations. 







WRITE DEPT. OW-6 





VISIT OUR 
NEW 
NEW YORK 
SHOWROOM 


REFLECTOR- HARDWARE CORPORATION 


GENERAL OFFICE AND FACTORY 


WESTERN AVENUE AT 22ND PLACE CHICAGO 6&6, ILLINOIS 
NEW YORK OFFICE AND SHOWROOM 


225 W. 34TH STREET 12TH FLOOR NEW YORK 1, NEW YORK 
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EATON 


LVETY 
SS MATS 


15 STOCK SIZES @ 6 STOCK COLORS @ FLAME PROOF @ MILDEW PROOF 
EATON BROTHERS CORP., HAMBURG, NEW YORK 
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PRANG 
TEMPERAS 
are the choice 


of them 
all! 


BEST FOR.:: 


all-around Signs, 
Showcards and Posters 
on paper or 

cloth. 


BEST FOR. 


Visual Aids, 
illustration and 
Sales Presen- 
tations. 


BEST FOR.> 


all types 
of Lettering and 
Design Projects. 


Write today for tree coler cards and handy 
vielbility chart showing vee ef color ac or ding 
te emphasis and eye-acceptance. Dept. OW.15 


the American Crayon company 
i: Sendusky, Obie New York 

















WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 


410-321 N. Paca St Baltimore 1, Md 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose 
POSITION WANTED POSITION VACANT 
REPRESENTATIVES WANTED 
USED DISPLAY EQUIPMENT FOR SALE 


2 
4.0 Per Column Inch-—CASH WITH ORDER 
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Display Contest Report 


OR the first time in the 

DISPLAY WORLD 's 

Display Contest, the gold medal award 
ed tor the best 


given month has been presented to a na 


history oO} 
International 


entry submitted during a 


tional advertiser In this case it 1s tor the 
April 


advertis ny 


month of and the recipient 1s Bill 
display department 
Kansas City, Mo 


pictured above and Was 


Philyaw 


Hallmark 


(ards, Ine 
lhe display 
designed and produced for the greeting card 
eason which will get under way later this 
lt will undoubtedly rank among the 
to be used hy national advertisers 
during 195 
kach month a gold medal is presented in 


DISPLAY WORLD’ s 


( ontest, which 1s now 1n its fifth consecutive 


International Display 


vear. [here are YR different merchandise and 
which 
In each of the 
event, a gold, 


ervice classification in the contest, 
will continue to December | 
division at the end of th 
ilver, and bronze medal will be awarded for 
the best displays and the respective winners 
will also be credited with three. two and one 
pom lhe person with the highest number 
of points in the entire contest will receive a 
beautitul gold plaque, suitably inscribed, as 


weepstak award: next highest will be 


i 


presented with a similat plaque, and the 


next two will recetve plaques of silver and 
bronze, respectively lhe monthly gold 
medal award has no bearing on the final 
results of the contest 

hntry is made by black and white photo 
graphs, preterably & by 10 inches in. size 
although smaller ones wall he accepted (on 
the back of the photograph should be listed 
——The gold medal for the month of April in 
DISPLAY WORLD's International Display Con- 
test has been awarded to Bill Philyaw, Hall- 
mark, Kansas City, for the unit pictured above: 
it will be used during the holiday season this 


yeor— 


the displayman’s name, his store, city, ad 
dress, and classification in which the entry 
is to be made. Any displayman can enter; 
it is not necessary to be a subscriber to 
DISPLAY WORLD in order to compete. As 
many entries may be submitted as desired, 
and of course the more classifications en 
tered. the better are the chances for a higher 
total of points. 

No entries will be 


come the property ot 


returned, and all be 
DISPLAY WORLD 
to be used as the publication may deem de 
sirable 
last year more than 3.500 entries were 
received. The sweepstakes award was won 
Kauthot. Co 
Harold Me 
Marche. Seattle ‘lTom 
(omertord, Lit Brothers Philadelphia 
\drian Delsman, Famous-Barr,. St 


karle W Pratt. and A. Van 


(Gimbels, Philadelphia 


by Hermann Schlipphacke, 


logne, Germany, tollowed by 


laren. lhe Bon 


louis: 


Hollander, 


Monthly gold medals have been presented 
thus far in 1955 to the following: January, 
Waldemar Werner, Kaufhot-Hohestrasse. 
( cologne, Germany; A. Van Hollander: 
\\ Pratt, Strouss-Hirshberg (Company, 
Youngstown, Ohio, and Bill Philvaw 


I al le 


Bradley On Trip 

To Europe 
(lement Bradley, display director of Carson 

Scott A { o., 


weeks It) 


Pirie (hicago, is spending 


several Portugal. Morocco. and 


Spain 


Starer Is Appointed 
By Italian Firm 


Starer Display 
Fourth street, 


North 
Milwaukee 3, has been ap 


Company, 737 


poimted sole distributor in the United States 
for La Gioia del Natale, 
cializing in Christmas lights 


Italian firm spe- 
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DISPLAY 


is OUR Business and YOUR Business 
So — Let’s Both Go To the 


NADI SHOW 


and Meet at the 
WILLIFORD ROOM 
Conrad Hilton Hotel 


CAPITAL MERCHANDISING CO. 


Manufacturers of Decorative Papers and Cloth 
363 THATFORD AVENUE BROOKLYN 12, N. Y. 














Excitement... Showmanship... Greater Sales! YOUR NEW Wyutr Disneys 


It’s adult entertainment and kids will-love it. Better than Snow White! 


‘erunarg LADY and THE TRAMP 
Y x i... 


FULL COLOR comura 






Millions of people will see these 
lovable Disney characters in the 
first full length feature cartoon in 
Cinemascope. Will be showing in 
your city soon. Openings nation- 
wide in July and August. 


This beautiful WLS Lady and 
} the Tramp Comura™ is now 
available for immediate de- 
livery. Low cost... easy to use 
.. rolled and shipped in tubes. 
Dramatize and identify your 
Walt Disney “Lady and the 
Tramp" merchandise in your 


Lady and the Tramp Comura. Size 30 in. by 90 in. Silk screened in 8 rich oil colors. 
Price $6.75 each. Use in full size or cut-out each figure. 





store windows and interiors. - (IMD ; 
See how easy it is to create an exciting 4 yr 
display with ths colorul comura. 2)» W. L. STENSGAARD AND ASSOCIATES. INC. 
346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 
Write for free illustration of official Walt Disey XY a. 
(Fess Parker) Davy Crockett disploy material 


Specialists in Merchandise Presentation »« Demonstration «+ Displays « Exhibits 





SUNG, 1935 








AN APPROVED SIZE 12 SUBTEEN 
..+ MADE TO WEAR CLOTHES 
CORRECTLY! 


Developed and approved by Miss Pat De 
Sernia of the American Sirk Magazine for 
the first Subteen Fashion and Merchandising 
Clinic, this mannequin was designed and 
manufactured to meet the great need for a 
subteen garment, size 12, that could wear 
the clothes properly. 





Under the careful Pugdin supervision, master 
craftsmen have produced the exacting form 
that will display subteen garments with the 
fresh appearance that will attract much at- 
tention to your displays. 


Manhattan Motion Manikin Manufacturers 


Have neve been connected with any other mannequin manufacturer 


of similar name 


factory and showroom 


4 WEST 16TH STREET @ NEW YORK 11 @ WN. Y. | CHELSEA 3-4705 
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Wat Vat Vat Vat Vat ot Vat Vat Vat Vat at ah Vat at 
MR. DISPLAY JOBBER... BUY 
QUALITY AT LOWEST PRICES 


IMPORTED ITALIAN HOLLY WREATHS-—Green, Metallic 
(,reen. Red. Cold. locked. all sIZes. 


RUSCUS HEDGE Green or flocked. 


LYCOPODILM ROPING—AIl Sizes. Green. Frosted = or 
locked. 


LYCOPODIUM WREATHS-—AIlL Sizes. Green, Frosted or 
hlocked. 


ARE SES 


BY 


e @. 


re 


ANA 
ataninsinn 


BY 


ne 
atta 


WRITE FOR FREE CATALOG 
JONES. the HOLLY WREATH MAN 
: RD 2, BOX 31 MILTON, DELAWARE 
Kd AS ASS ASS YS Yee Ve 
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YOUR DISPLAY LIGHTING HEADQUARTERS 
FOR LATEST NOVEL LIGHTING 


To Brighten Your Displays — Invite Sales 


Your only source for UL approved individual flasher units operating without a transformer, 
AC-DC, using American made bulbs and . . . the new Midget Pea Light — steady and blinking 
transformer type units . as well as other famous Noel Lighting Products. 

@ Noe! Blinker*Lite Transformer Type Sets 

@ Noel Steddi Lite Transformer Type Sets 

@ Noe! Spork Lite Transformer Type Sets (Jap Flasher Bulb) 

@ Noe! Blinker*Lite Streamers AC-DC (no transformer) 

@ Transformer Units Supplied with or without UL Approval 


*Patented USA Trademarked USA 


A NOEL a MANUFACTURING CO., INC. 
25 East 4th Street, New York 3, New York 




















— 


LOS ANGELES REPORTING 


[Continued from page 41] 


redwood and walls were middy-blue. Par 
quet flooring was in blue, buff, and white 

At Mullen & Bluett, Display Director 
Joseph Tilner installed a gay series of 
Faster windows done entirely in pink and 
blue. The walls were pink, and huge 3-toot 
cut-out eggs were covered in pink felt. To 
each egg was attached a frolicking whit 
wire rabbit happily munching on a carrot 
Slender poles wrapped with pink and blu 
ribbon supported the pink egg, and another 
similarly wrapped pole in the background 
held a blue felt covered egg decorated in 
felt diamonds, gold braid, and flowers 
shirt. tie, and socks coordinated grouping 
in the center was on black wrought tron. A 
free-form cut from wallboard was flanked 
with suits displayed on a standing figure at 
the right and torso torm at the lett 

\ flanking Kaster dress window was com 
posed of various size full-round eggs sus 
pended from the ceiling with pink and blu 
ribbons Kach egg had three-dimensional 
bouquet treatments attached in frosted 
sugar 


WANAMAKER'S NEW STORE 


[Continued from page 47} 


end panels, put to smart selling use as 
belt racks for impulse and double unit sales 
with slacks 

Home departments reflect the same im 
aginative display techniques that add im 
pulse selling appeal to all departments in 
this new store. Here again, wall treatments 
are made important by ingenuity. ‘There ts 
no radical departure from the accepted ot 
expected, in any department, but every de 
partment asserts itself with a new idea 

The value of the idea-approach is that 
though small, each department becomes de 
mandingly important This technique is 
readily demonstrated in the bedspread de 
partment, which defines its modest spac 
with a background panel and ftanned-out 
side partitions. The background panel pulls 
the twin bed display together and branches 
into sentimental decoration with a mural 
of boughs, each supporting a gay bird cage 
and painted bird. The twin beds displayed 
have lacy white wrought tron headboards 
coordinating with the graceful line and de 
sign of the wall mural. Side partitions ar: 
mass-hung with an array of bedspreads im 
colortul grouping and present, within eye 
span, a quick visual of available bedspread 
colors, types, and patterns This 1s a 
very selt-sufficient small bedspread depart 
ment, indeed. It has immediate eye-appeal, 
deliberate buy-appeal, and makes selling use 
of relatively few square feet of space 

And in the china department, the air, 
display of the merchandise, with full bene 
fit of light diffused trom a corniced trough 
ot bleached walnut, gives each displayed 
place setting individual attention and offers 
a reire shing change ol pace Irom the boxed 
in, confining limitations of partitioned 
shelves. Because the punch-board paneling 
background 1s tinted, it assumes decorator 
character that in no way hints at its util 
tarian purpos« (hina 1s grouped and 
identihed by lettering on the cornice, indi 
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cating imported and American groupings 
Small shelves, practically invisible, support 
each displayed place setting and give the 
china full attention value without the dts 
traction of surrounding § shelves liered 
cabinets have self-contained diffused light 
ing for four set-back elevated § display 
levels with maximum quantity and visi 
bility advantage. Sliding door bases provide 
large concealed stock accommodation. [his 
china department has “its back to the wall” 
but you'd never suspect it [he appearance 
and the feeling are given mobility by the 
use of perforated panels that open up dts 
plays and refuse to look grounded 

Looking at the seven pictures presented 
here of the Wanamaker-Wynnewood store, 
the relaxed atmosphere and simple elegance 
become apparent. Line and design are mod 
ern as tomorrow, mood and decoration are 
as romantic as tradition [his is a smooth 
merger of the new and the old, with charm 
ing nostalgia for the fame of the Wana 
maker name Fashion is merchandised in 
the decorative themes—ready-to-wear fas! 
ions are presented the minute the customer 
steps into the store by the figures posed 
either side of the entranceway Fashion 
per se, 1s merchandised throughout window 
displays Kashion is displayed on figures, 
and emphasized by pastel colors and rich 
appointments in the better dress depart 
ments kashion in home furnishings 1s 
dramatized by display and mural in_ the 
hedspread department, and fashions in china 
are given full play by the use of fixtures 
that show off brilliantly the beauty of dis 
played fine china patterns This is a 
fashion store and the customer is forcefully 
reminded of that fact everywhere she looks 
Where a more rugged appeal is the selling 
story, department atmosphere and method 
ot display go to work selling outdoor ap 
peal, as in the pictured boys’ department 
\ switch trom elegance to dignity 1s also 
apparent in the men’s clothing department, 
where counter frames are in burnished 
brass and split bamboo decorative screens 
and shades proclaim masculine appeal. Even 
the cigar store Indian lamp wears a split 
bamboo shade \ hitching post is used for 
the display of ties, and upholstered wing 
chairs extend the invitation of relaxation 
and comfort The men's shoe department 
coordinates with bamboo print paper wall 
covering, with cork panels used for floor 
unit display backgrounds 

The Wynnewood store not only retains 
and projects thre well known and well loved 
Wanamaker personality it brings it up 
to-date the Wanamuker way 











SOURCE SERVICE 


If in any of the illustrations in 
DISPLAY WORLD you see some prop- 
erty, fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you 
with the source from which it can be 
obtained. Just address your inquiry to 
the Editor, DISPLAY WORLD, Cincin- 


nati |, and it will have prompt attention. 
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PP ONE OF OUR NEW PANORAMA DESIGNS FOR 1955 
See the New 1955 Fall and Christmas Corobuff Lines 
During June Market Week in 


Booths 89 and 112 


, The most complete line of quality corrugated display 
TAL material on the American market. 


The pioneer corrugated display material and the leader 
since 1931, almost 25 years of production for those who 
want the best. 





The most complete line of all-over designs, panels, panoramas, borders, 
valances and die-cut items for the displayman. 


Dealers in the finest display materials have been featuring Corobuff for 
many years. See your Corobuff dealer for display helps, he is equipped to 
help you solve your problems. 


FRANK M. SAYFORD CO. 


The Original and Only Manufacturer of 


Quanity Genuine Corobuff 





50 WASHINGTON ST. @ BROOKLYN 1, N. Y. 

















YOUR MARKET WEEK VISIT IS NOT COMPLETE ‘TILL YOU SEE THE 
NEW SHOWROOM OF 


THE HECHT FIXTURE CO. 


211 S. WACKER DRIVE, CHICAGO, ILLINOIS 


Representing the Nation's top lines of display equipment 
and accessories, with stocks for prompt and efficient service. 


We'll Be Looking For You! 
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MOVED! 


to Larger Quarters 
in the Heart of the 
MARKET... 


Visit our new and convenient loca- 
tion where you can see the best 
values in — 


@ PLASTIC MANNEQUINS 
e WiGS — NYLON AND 
HORSEHAIR 


@ RECONDITIONED 
MANNEQUINS 


® MANNEQUIN REPAIRS 
@ MANNEQUIN RENTALS 
Your complete mannequin 
source 
WRITE FOR CATALOG 


HERZBERG-ROBBINS, INC. 


110 W. 30th Street, New York 1, WN. Y. 
PEan 6-3585 








See us af... 


Booth Nos. 97-98 


Main Exhibition Hall 


Conrad Hilton Hotel, 
Chicago 14, Ill 


*) 4 
Market Week 


June 29 to 29 


1196 Merchandise Mart 
Chicago 54, Illinois 


ie 


—A lot of preparation went into this window by Fred Asmussen, Myer Emporium, Melbourne, 


Australia. 


The complete railway and plotform were built, a special background done, and a plumb- 
ing arrangement installed to cause ‘rain’ to pour heavily over the four main figures. 


Three smiling 


men were clothed in the ‘Drizzle Kit’ featured, while a third without the rain wear was completely 


drenched— 


McGregor Contest Prize 
ls Trip To Scotland 


\lbert | Morse, director of advertising 
for David I). Doniger & Co., Inc., 303 Fitth 
avenue, New York City lh, has 


national 


announced a 
contest 
behalf of 
Winnes ot the 
round-trip tickets on BOA( 
(ity to Scotland, or 
british West Indies. He will also receive 
S100 cash to purchase 


display sponsored by the 
Me (are Mol 
contest will receive two 


trom New York 


if preterred, to Jamaica, 


ninm on sportswear, 


giits in Scotland of 


Jamaica tor the store's buyer 


Second 


sportsweal 


prize is McGregor merchandise 
worth $100 retail value, and third ts a simi 


lar award totaling $50 


Phe contest will be conducted during Sep 
12-22 Louis F. Roth 
schild, executive secretary of the National 
\ssociation of Retail Clothiers and Furnish 
Kash, DISPLAY 
WORLD. A third judge will be announced 
later. Kull details of the 
obtained trom the 


tember Judges are 


ers, and R. ¢ editor, 
contest can he 


address given above 
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—By Heinz Richter, Kaufhof, Frankfurt am Main, Germany, this display is action personified, from 
the angle at which the outerwear is displayed to the curved strips representing the race track. 


The horses were cutouts, mounted out from the background for dimensional effect. 


The binoculors 


were constructed by the display staff— 
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Buyers—Get Extra Profits with CALART Flowers! | 


See CALART's complete line . . . Com- 
pare the delicacy — the unique arrange- 
ments of CALART displays with any other 
manufacturer and judge for yourself. Your 
customers will recognize the perfection im- 


mediately . . . meaning more sales, extra 
profits for you. Save freight expenses. 
Use our “one-order” service for flowers, 


Over 


ferns, foliage, fruit and accessories. 


300 styles. Order yours now! 





REPRESENTATIVES: 


Walter Fritchie, 44 School St., Boston 8, Mass. 

Edward O. Jones, 961! Loveland Ave., Livonia, Mich. 

R. T. Pickering, Cinderella Road, Lookout Mt., Tenn 

John R. MacCallum, 50 Sais St., San Anselmo, Calif. 

Al Leonard & Son Co., 1415-17 Twelfth Avenue, 
Seattle 22, Wash. 

Henry Miller, 1507 Merchandise Mart, Chicago, Ill. 

Neher Sales Co., Rm. 1222, 225 5th Ave., New 
York, N. Y. 

Herman Zanders, 4532 W. 65th St., Kansas City, Mo. 

Walter S. Songster, 160! Emerson St., Denver, Colo. 

A. W. Anderson, 5100 Windsor Ave., R. 2 Edins. 
Minneapolis, Minn. 

Arnold J. Schiese, 125 Washington Blvd., Oak 
Pork, Til. 

Paul H. Hildebrand, 342 (2nd Unit) Santa Fe 
Bidg., Dallas, Texas 
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Send for New Fall Catalog 


CALIFORNIA ARTIFICIAL FLOWER CO. 


400 Reservoir Ave., Providence, R. I. 
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CHICAGO, ILL. 


* JUNE 25th TO JUNE 29th 
a 
THE REYBURN MANUFACTURING CO.,INC. 


ROYERSFORD, PA. 






Something NEW in Shatterproof & Flameproof _ 
CHRISTMAS DECORATIONS : 


for indoor and outdoor use 


There are hundreds of uses for these amazing new 
Christmas Decorations . . . Jumbo Reflectors, Balls, 
Bells, Tree-Top Ornaments, Dew-Drops and many 
other new display items, by Art Plastic Company! 


Available in Red, Blue, Amber, 


Green and Silver, in 3'2", 5°", and 8" sizes . 


This new medium is sure to create interest in your displays. \ 


, ————— 


Also available in sheet form! — new "PLASTIMESH.” 


A new display material with thousands of ex- 
citing uses! Light weight, pliable, available 
in flexible and rigid sheets — 20" x 50" in 
red, blue, amber, green and silver (pastel or 
metallic colors). Can be cut with scissors. 





Another great first in display materials, by 
Art Plastic Company! This new display ma- 
terial is made of multi-colored plastic, im- 
pregnated with honey-combed metal-mesh 
ee on to create amazing new optical effect 


Full color Catalog, ie never before achieved by any display material 


and price information Changes colors before your eyes! . Special 
sent on request colors available on orders over 500 sheets. Many Uses Seen 


| Art Plastic Company @ 37-28 56th St., Woodside 77, N. Y. @ ter t. 7100 1 For New Product 


Sol Fisher. veteran Chicago displayman 














has created and copyrighted a Hew display 
’ I ' item called “Cubettes” tor which there seems 

OAK to be an unlimited use because of the many 

ways in which it can be changed throug! 


material supplied with each unit for mine 
Bleachers and Preservers of the 


best quality Transparent Oak 
and Transparent Oak Roping for 
the Display Supply houses. 


or more special occasions of the year 


Constructed out of tough and durable 
chipboard, a unit consists of three “Cubettes 


nested into each others Dimensions range 


Colors—Two Tone Red and Yel- | from 10 by 10 by 10 inches to a cube 14 


ah inches in each dimension. With each unit 
low. Brown Tone Brown and ‘5 


Yellow. Green Tone Green and 
Yellow. Egg and Brown very 
beautiful. Three Tone Brown. dampened with water and applied as desired 
Green and Yellow. Coverings supplied are for Valentines Day, 
aster, Mother's Day, Father's Day, bridal 
OCCASIONS, patriotic themes, Baby Week ort 


nine envelopes are enclosed, each contain 
ing 15 die-cut pieces of covering material 
gummed on the back so that they can _ be 


Solid Colors Red, Green, Brown. 
White, Yellow. If any color other 
than above, we will make it for 
you. Get our samples. 


juvenile, Thanksgiving, and Christmas 


The “Cubettes” are tested to hold /> 
pounds in weight: in the photograph abov: 
a “W-pound model is seen standing on two 


FLORIDA LEAF & FERN ay the units Various combinations al the 
COMPANY “(Cubettes” are possible, tor ledge, interiors 

- or window display. Details may be obtained 

W. CS 2, &. Rambles from Exclusive Distributors Company, <- 


SANFORD. FLORIDA West Madison street, Chicago 2 











: Lightolier's Display Unit 
aft last... A mannequin lash— 4 # | Demonstrates Uses Of Lamp 


realistically die cut in a sweeping curve that simulates ress 3 One ty gets aig te 
the natural curve of all beautiful lashes. Each ; ee a ee 
pair separately packaged. Any quantity. Pr ee ae et ee ech 
Even made to your specification —if 
desired Samples sent on request. 


as a dealer wall and window display b 
iwhtolier, lr , lersey ( ity, N\ J 
Colored an eye-catching coral, the unit 
measuring 2 teet by 4 teet spotlights the 
flexibility and value of the companys tune 
| id 4 tot Pa 4? Zeolite) Vale). tional three-way wall lamp. On a_ white 
A simple technique of applying this pre shaped lash to the shelf attached near the bottom of the patie 
eyelid insures‘that the lash will always retain its beautiful one of the lamps ts shown in standing posi 
curved appearance. Hairs will not fall out nor will the 
lash itself strip off the eyelid. | 
, ’ ‘8 pernenen beauty trate thei LIs¢ Tal either direct ol indirect 


J. M. HASSLER BEAUTY PRODUCTS -20 years of eyelash manufacturing lighting 


460 West Terrace St.. Altadena. California 


tion while Ot) the panel itselt are two othe rs 


with the shades in reverse positions to illus 
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It's Practical—It's Versatile—It Encourages Ingenuity 


New All-Purpose Displayer 


Gives All Your Displays the New ‘Eye Level’ Look 





available 
loca tly 














; 4 ” 
Tred, 
‘available 
—_, ly 








Create stimulating “eye-level” displays never before 
possible with DIPS, the new ALL-PURPOSE DISPLAY- 


ERS with a thousand-and-one uses. 


Precision 
Made 


DIPS are 7 in. by Il in. pieces of wallboard attached 
to 7 in. by 4% in. pieces of hardwood angled at one 
point with a convex curve from top to bottom. Five 
holes are bored at strategic points so you can join any 
number of DIPS with v, in. wood dowels or ropper 
tubing. In addition, DIPS can be attached to floor, 
wall or ceiling. 


DIPS ure delicate enough to display jewelry “a . Long Lasting 
strong enough to support shoes, suits and other “heavy | Lor 


items ... and ideally suited for shirts and other men’s 


wear. So perfectly designed THEY ARE ALWAYS OUT OF SIGHT. 














Because of their unique design and unusual flexibility, DIPS open a whole new 
approach to simple, inexpensive display selling that lets you use virtually any 
level” space from floor to ceiling. What's more, DIPS offer genuine savings in 
both time and money. Their versatility and practicality make them easy to handle 
and use. DIPS virtually do away with soiled merchandise, thus eliminating costly 
markdowns. 


“eve: 


There are no “tricks” to master when you use this exciting new display tool. 
It’s easy to handle, simple to install and requires no special tools or materials 
Outstanding display ideas detailed in an illustrated booklet sent FREE with every 
order of one dozen or more DIPS. 


Give DIPS a trial in your store. You'll find they are versatile, practical and 
inexpensive. Box of one dozen DIPS complete with FREE illustrated booklet of 
display ideas . . . $30.00. Lots of 6 DIPS or more . . . $2.95 each. Place 


your 
order today. 


Here's Why Dips Give You Fresher, 
Better-Selling Displays 


e@ DIPS permit you to display virtually any furnishing any place you can drive a 
small nail... horizontally, vertically, diagonally ... and at any height. 


e DIPS make merchandise pop out in three-dimensional effect about 4 inches from 
the background or point at which it is attached. 


e DIPS display all furnishings in stock fold on window floors, tables and counters 
at two different angles without their breaking or sagging. DIPS are also excellent 
for interior cases and shadow boxes. 





@ DIPS are excellent for displaying notions, soft goods, 





3/4" ¢ opper tubing 
available locally 





vs 
re 


eeavtvereé 





stationery, boxed items, ete. 

@ DIPS can be used on your regular 4 in. or %& in 
fixture stands, 

e DIPS add dramatic new effect. to perforated hardboard 
and Deca Poles WITHOUT EXTRA ATTACHMENTS. 


e DIPS reduce merchandise markdowns save time 
» save money. 





Visit the Garrison-Wagner Exhibit 























NADI Fall and Christmas Show 
June 25th-29th, 1955 
Normandie Lounge of the 
Conrad Hilton Hotel 


Chicago, Illinois 








~~~ GARRISON-WAGNER (CO. 


Patent Pending §=6. 201 8 Washington Ave., St. Louis 3, Mo. 











JUNE, 3933 


113 








DISPLAY CONSULTANT shared by the Lanvin pertume people, whose 


[Continued from page 22] products were featured im the displays along 


Want A Proven On another occasion the Bergdorf Goodman — with fine lingerie 
windows were tied im with the Brook lyn Another elaborately designed series of props 


museum in a salute to UNESCQ in which was made of plastic and beads set against whit 


' ion? 
Christmas Attraction tiv A hole ce VT} COOH rated Brooklyn museum panels te achieve a stained ylass window effect 
: still 's of metal 


upplied accessory items trom various parts of in another, heures glass and 





fret the Locket xpress” Monorail train —"p vorts ” nasal csut care copy reading, "A were used for a Valentine setting . 

Vorid of Accessorie this group loaned by In his endeavor to raise the level of display, 
and lorget your annual “attraction” and the Brooklyn museum shows that fashion Mr Lee gives special attention to display 
budget problems knows no boundary of time or place.” Berg artists and persons with ideas. He devotes 

lort portrayed the fashion side of the program one day a week to interviewing artists and 
Kides kiddies over vour to. department vlule other concerns depicted other helds, with idea people, as well as salesmen further, he 
the overall scheme tressing the interdepend makes a pomt of dramatizing the artists whose 


saves valuable Hoot space — pays so , 
anit of nations each upon tre othe work he uses 


| 
lor itself too: | requently Mr. Lee uses elaborate setting (‘ne imstance was in connection with another 
| in the Bergdorf windows. One of the most treatment of the stained glass window type of 

Over ten years successful operation in | tatked about had as the central props archat design, this by Helen Watkins, for Fiberglas 
America s finest stores, including: culptured figures created by Karl Schwartz The design was used in a large window on 
from gelatin and wire against black panels the front of the building, while in a smalles 

Sear eState, Chicago (since 1946) 


Kresge «Newark (Since 1948) 


Denaideonat le. sine 969 | SHE DISPLAY PARADE No. 192 by Caffrer— 


Leonard’stt. Worth (Sinee 1949) 


These were expensive settings, with the cost window beyond was a legend which read: 





and many others. 


Write now for full information or see | Bonn 1” BUFFALO, EARLE IS 38 YEARS OLD, MARRIED, AND 
“Clint” Clark during Display Market Week, | HAS FOUR CHILDAEN. HE ENTERED DISPLAY 1g YEARS 
AGO, TO HELP OUT ON A 
ROCKET EXPRESS SYSTEMS= | VACATION PERIOO, AND 
MONG -RAAL TRAINS HAS BEEN IN IT EVER 
1151 W. Chicago Chicago 22, || SINCE. HE SPENT TWO 
Avenue iMinois | YEARS INTHE NAVY 
DURING THE WAR ON 
A MINE SWEEPER IN 
BOTH THE ATLANTIC 
AND PACIFIC THEATRES. 











See us at... 


Booth Nos. 97-98 


Main Exhibition Hall 


Conrad Hilton Hotel, His HopBiEs Are KIS 
Chicago 14, Il CHILDREN, HOME, BASEBALL, 
AND ALL KINDS OF RACING... 
\ | h f} ESPECIALLY CARS OF ALL TYPES. 


Two MORE 


Market Week 


ae Ce 


DISPLAY MANAGER 


STROUSS - HIRSHBERG CO., YOUNGS TOWN, OHIO 
1196 Merchandise Mart 
Chicago 54, Illinois 
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“Our Christmas window 1s inspired by the 
Byzantine period of art, the great early 
Christian culture which spread its influence: 
throughout all of Europe. It is designed and 
executed by Helen Watkins.” 

Inside the building was another setting of 
stained glass window designs, these created by 
Ruth Vollmer. 

for the same client Mr lee used a cock 
tal lounge type of decoration which was bot! 
dramatic and exciting for the showroom 1n 
terior l'ramed panels on the walls pictured 
how Fiberglas “is in your lif for good!” 
The first panel, nearer the door, showed the 
basic forms of Fiberglas mm round shadow 
box insets Another display for Fiberglas 
used many small rooms in a do-it-yourself 
series 

Mr. Lee says that occasionally in setting 
up trade exhibits unexpected situations aris 
which require changing the plans. For ex 
ample, a neighboring booth might have a con 
flicting display, or trafhe might be changed, 
or the approach to an exhibit might be shifted, 
any of which would make an alteration of the 
original design necessary or desirable 

Mr. Lee designed a booth for The Fragrance 
Foundation to show how perfumes were re 
lated to the flower show of which the exhibit 
was a part. In one case was a display of 
perfume bottles through the ages. Opposite 
was a case divided into small sections, each 
promoting a member of The Fragrance Foun 
dation. At the back was a world map with 
the sources of substances for perfume indi 
cated in a Zrouping of photographs showing 
the process of making perfumes. The center 
prop was a free-form platform on which stood 
a chemist’s retort. Overhead were vines with 
real flowers which dipped into the top of the 
retort, from which ran a tube presumably 
Carrying the floral essence to a small bottlh 
beyond as it was distilled The original plan 
called for perfume to be wafted into the arr, 
but the show management ruled in the neva 
tive As a substitute, to create a subtle illu 
sion of activity, Mr. Lee used changing lights 
rotating through the range of pastels 

The response to this exhibit was most 
pratilying As a result, too, Mt Lee Wa 
invited to design settings for a musical ex 
travaganza of moods staged by The Fragrance: 
Foundation and the Fashion Group. Dresses 
were designed to go with each perrurnn ‘The 
stage curtain was made of leaves, some set 
tings were of tlowers and the whole was a 
glorified fashion show with music, perfumes 
and ballet lhe extravaganza. entitled “et 
des Parfums,” was given in New Orleans, with 
the whole community cooperating as a civic 
project and the proceeds going to a costume 
wing for the New Orleans museum 

Mr. Lee does considerable work with fabrics 
and for the fashion industries, such as the 
Fashion Institute of Technology Incidentally, 
he stresses the knowledge of draping as a 
highly important factor in present day display 

Mr. Lee is continually devising new and 
dramatic ways of draping different types of 
fabrics for the Titus Blatter fabric house 

W here possible, it is his polite y to create 
fixtures and display units which have inter 
changeability, hence a more permanent useful 
ness. For a display of fabrics, he designed 
a group of props which are flexible and easily 
transported, and which have lights in the 
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\C4 Hatbowave 


A SCULPTURED PLYWOO, 


0. MPU disploy materi. 


permanent + re-usable + versatile + low cost 


ay, 


Heres an exciting new structural finish display material 

that does thousands of jobs for display builders and 
decorators in temporary of permanent setups. Narborwave 
sculptured plywood is real wood paneling with natural 
warmth and texture. faces are carefully selected for even 
pattern of grain, dramatized with rehef texture of light and 
shadow. Big 4° x 8 panels, %" thick, are strong and rigid 
yet light weight and easy to handle and work. May be re used 
indefinitely without sign of wear, Available in KNOTTY 
PLANKED. KNOTTY or CLEAR taces. Ask your 


lumber dealer or write 


HARBOR PLYWOOD CORPORATION, ABERDEEN, WASHINGTON 


72 | 
14 4 
NG: Vianitenbl 
mT ca 


backgrounds screens islands displays 














The Seed is Planted .. . 


The Flowers, Foliages, Set Pieces, Screens and Novelties 
of all kinds will be ready and on display during 


NADI MARKET WEEK 


JUNE 25-29 e CHICAGO 


N OUR SHOWROOM ONLY AT 
222 WEST MONROE STREET 


The newest and finest in Decorative units, artificial flowers, 
foliages and novelties of all kinds for Fall and Christmas 
are ready for your inspection. Whatever your need, be sure 
to visit our showrooms before you buy ... you will find 
that our beautiful lines are priced to fit your budget. 


Botanical Decorative Supply Co. 


222 W. MONROE STREET CHICAGO 6, ILL. 











TRRKA RAR Hew FF Re weR 


NEED HANGERS? 


GET IN TOUCH WITH STEMPLER 
A Manufacturing Source Since 1900 


“HANGERS — that’s all!” 


WRITE FOR PRICES AND PARTICULARS 


26 NOR NEW YORK 2, W. Y, 





hand-rails in front of the displayed fabrics. 
Kkver since Lever House started to use 
display in its windows, Mr. Lee has provided 
them with a continuous succession of prestige 
window which at the same time apply a 
mass display psychology 
Looking toward the future, already Mr. Lee 


48 W. 25 ae os siaal YORK 10,N. ¥Y.—CH 3-4140-1 has been engaged to design settings for the 


Home Furnishings Show which will be one ot 


the first exhibits to open in the new giant 


. (‘oliseum at Columbus Circle. New York City 
NEW oe vhen it is finished 


Specialists In REPAIRING and REFINISHING 


ee Ry EXPERTS SINCE 1929 











A Neiman-Marcus. Dallas, the theme ot! 
a sCTICS OT ¢ piays D Thel ‘ Malloy, 
————)) te pay you Le J ralyh mgt Bg 4 
Spring ride ooses Pink.” ; 

TOP QUALITY to write for B th N Q] 08 see poren Risigae dines gacd a : 
DISPLAY CROWN ut 0S. 4 viant wreath of roses hung on the back 


«57 roses ( xtending 


ground, with a spray 
HARDWARE METAL'S Main Exhibition Hall irom the left center of the window to the 


lower left, terminating above a pile of sug 
new catalo . nad ge 
yi , Conrad Hilton Hotel, gested gifts 
t today! \nother display by Thelma Malloy was tor 
lesz, Chicago 14, HI. [ women's suits “Inspired by Savile Row, 


\ single mannequin was used 1n 


London 
if N A f) the window, and in the background as 1 
straphanging in a bus or subway was a 
. 2 + + ‘ 
MONEY SAVING row ot mens hats, each held by a man’s 
| glove as if being tipped 
. Market Week Peggy Wilson, display assistant in charge 
PRICES | of children’s and toy shop displays at Net 
| man-Marcus, showed “Alexanderkin” dolls 


June 25 to 29 | aoa 


























a reproduction of the Theatre Francats 
Staye Seated in a semi-circle betore the 
stage were more dolls, while still others at 
each side of the window were arriving 1n 
tiny horse-drawn carriages 
“Gaimbels and Charm magazine put Fashion 
Complete line of card holders, ‘T’ stands, it the Drivers Seat” was the slogan for a 
binning hardware, peg board and peg board erses of windows at Gimbel Brothers. Phil 
accessories all at money saving prices. adelphia. A. van Hollander, display director, 
hung a sports car midway between the 
Hoor and ceiling of the window. with a 
CROWN METAL MFG. CO. mannequin at its wheel. Other steering 
wheels were suspended here and there, and 


1100 W. WASHINGTON BLVD., CHICAGO 7, IL two other figures stood as if inspecting 


V2 VGA” 1196 Merchandise Mart =the ca 
Chicago 54, lilinois \lso at Giambel Brothers. a deep border 


of terns tramed the sides and valance area 





ot the windows for a Rroup titled “Yellow 


IN STOCK fre. Captures the First Sparkle of Spring” 


DISPLAY TUBES j rs | ; "reg oa corsets at pnt tei \ 
1” to 24” diameters ae uildtord, England, used omething to 
ys! Crow About” for its slogan V. J. Palmet 


*WALLBOARD TUBES Bis director, used a hacroun f ach 


with a floor in silver-gray with a_ black 


¢ SOLID COLOR AND STRIPED TUBES rr irregular shape on one side. A_ picture 


trame 4 teet 6 inches high by 5 teet 6 inches 


* CHRISTMAS CANDY CANES yh long framed a rooster made of wire. Wir 


3 ft. to 7 ft. in height flowers were at each side and above th 
lrame, the stamens being made of round 


WALLBOARD TUBES = UT TMi le) a aaa OO ata ee halls 
DIA 1° ya" | 1a Heinz Richter, K 
: tichter, authot, kranktort, Get 
‘ Tahahnhelam 70% POINT OF PURCHASE DISPLAYS i liens and poles supnon 
ba Rialncustlccnnntiibamasnte Widest selection of display poles in many colors 
G 6.13.25 6.25| 7.30 and sizes. Made to your exact specifications. 


: : aia 801 N. PEORIA ST. ‘ a | t he ore ‘ tf sect ‘> + ( ee be { h 
H 9 f1.14.40 So a Mfd. by ROUND TUBES & CORES CO. chicaco 22, 111. — — on Seren 


Oo} differs mt < olor s 





ing wire birdcages at the left of a window 
the material extending along the floor to the 
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panel ot the screen was tormed by a sketch 


of a teminine figure, actual fabric making 
he simulated appre Lead the Xmas 
\n Faster window at Lit Brothers, Phila 


delphia, where Tom Comerford heads dis 


: oe 

play, had a giant Gothic arch in the center. Dis la Parade 
Hanked by two smaller arches at each side p y 

in the arch opening stood an altar, heavily 
iramed in ferns. Before the altar stood two 
choir hoys 


Men’s wear of fine Egyptian cotton was Two Reindeer, Santa 
’ 


shown by Merle Cunningham, display 

assistant in) charge Ot the men’s store and Sleigh 

displays at Neiman-Marcus, against a back 

ground of simulated stones bearing ancient 
gyptian symbols 

In a displ: V richter n's 

i display by Heinz Richter for women ene, a |e 


hosiery, the merchandise was arranged in a 
ontinuous line trom the center background For Platform or Marquee 


7 
tround te the left center foreground of the Mounting Outdoor Set of 4 Pieces, $125.00 


window, and then curving to the right side 
ot the display. From within the curve arose 
a large cut-out gloved hand from which Order Now for September-October Delivery 
strings led to four tilted platforms on which 
SOLD DIRECT BY 


rested gloves The various colors of the 
hose were listed in a straight line across the 


oe MEYER’S DISPLAYS INC. sosron 11, sass. 


Great Lakes Store Fixture 


Adds Wall Unit To Line 

\s a companion piece to the original ——n © LO ra ~ D FR U « LA p—_ 
“Assemble-it-Yourselt” aisle display unit im 
troduced by Great Lakes Store Fixture Com = YY c [ Ni i S$ ood 
pany recently, the firm has announced a D « A p & 
handsome new matching wall unit. Like its 


predecessor, this new unit has eight hasi R U Y D | be E Cc T 


parts which can be assembled im minutes 16 Stock colors 











without thi Lis¢ (>t bolts. nuts. SCTCWS, OT 


tools DARKS e PASTELS e DISPLAYS e SHOWROOMS e@ CURTAINS e@ DRAPERIES 
lL hree ingeniously engineered wrought 

iron uprights form an interlocked sturdy BIG PROFITABLE ITEM 

support tor the five 4-inch plywood “Plex GENUINE KNOTTED FISHNET — 8 COLORS 


tone’ finished shelves The overall dimen IMPORTED LINEN THEATRICAL GAUZE — 8 COLORS PLISSE SHADE CLOTH 
ions of the unit when assembled are: 6 teet NON-TARNISH TINSEL CLOTH 


long, : feet high, with the shelves decreasing 


in depth trom 24 inches at the bottom to 12 VAN ARDEN FABRICS MNERS. ae ae? Tae 


imches at the top \lthough primarily cle 











signed as a single wall unit, two of thi 


pieces when placed back to back make at 





excellent aisle presentation tor open selling 


Great Lakes Store Fixture Company ts METAL and PLASTIC FIXTURES 


located at 240] West Ohto street, Chr ago 12 


Birdnapper Makes Off DISPLAY 


With Display Unit YOU ARE CORDIALLY INVITED MARKET 
Hugh McWilliams, display director = oft 


frost Brothers, San Antonio, is hunting tor TO VISIT us 

the man or men who pilfered a bird and W f F « 
birdcage display prop which was suspended 

more than 10 feet above the lobbv floor oft AT BOOTH June 25 to 29, 1955 
the st . 1 the decorations ils «| Conrad Hilton Hotel 


mre as part ised 


to present Frost s “Songbird Fashion ( ol CHICAGO, ILLINOIS 


ors recently 


Frost officials guess that (1) the thiet p L A % T i C F A B be i e A T O Q s 


vas ten teet tall (2?) that he used a ladder, 


iT (3) that he stood on another thief's 4 4 M U be fe A Y 5 T b 7 E T ae N E WwW Y Oo s ¥ | oe N . 


houlders 


























Tones Stare Names USE THE OUTSTANDING SANDBLASTED AND NATURAL 


Orville Newell OPPORTUNITY EXCHANGE WOODS 
Minter’s Department Store, Abilene, lexas, For any WANT AD purpose: MANZANITA — DRIFTWOOD — ROOTS 
POSITION WANTED POSITION VACANT Price list on request 


USED DISPLAY EQUIPMENT FOR SALE NEVADA MING TREE CO. 


$4.00 Per Column Inch— CASH WITH ORDER BOX 373, RENO, NEVADA 


has appointed Orville Newell as display 
directo! Hie was formerly with Fedway, in 


Wichita Falls 
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Booth Nos. 97-98 


Main Exhibition Hall 
Conrad Hilton Hotel, 
Chicago 14, il 


N. A.D. I. 
Market. Week | 


June 25 to 29 


1196 Merchandise Mart 
Chicago 54, lilinois 


CUSTOM BUILT 
DISPLAY 
TURNTABLES 


Sizes trom 34 dia up 
Send for free litera 
fure. State your spe 
cificatons 


iv ng on ndow 
furntab te showing ' 
' nifture a’ the 


display 
rooms of 
sare time 
A lee available 


Posts and Velvet 
Rope Railings Write for prices 


AMERICAN STAGE EQUIPMENT, INC. 
80° East 134 S$¢., Bronx 4. N. Y 


fo. | 
_— l eal 
ne 





Make your displey @ real eye opener, with 


“COLORPLAY" 


gramati tat ng auto 


display light that 


changes co every 8 seconds lliuminates 


lays or backgrounds with vivid, animated color 
Write for illustrated folder Ne. 15 


AMERICAN STAGE EQUIPMENT, INC. 
805 East 134 S$?t., Bronx 54, N. Y. 








USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
4.00 Per Column Inch CASH WITH ORDER 
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Al Fresco 


Promotion 


By YANCEY STRIPLIN 


out lies a sprawl 


lakes 


(,arcde 1] 


and 


vith many 
ida ( ason 


located ; hy ot of Pine Mountain. Ga 


[hey are tast becoming a national attraction 


hoasting over a million visitor each yeat 


hoating, f) hy 
golfing, and the 
bye ach 


manavet lor thi 


Items of entertainment melude 


mig, garden tout world's 


larwe t man-made and 


Hay 
gardens, if} 
\tlanta 


motion on the 


Moore, publicity 
\pi i] 


and Columbus. Ga.. tor 


turned to Wavisons of 


a tie-in pro 
result 


kashion 7 to set oft 


yardens Lhe was a 


“Spring Festival of 
thre 195! 


first 


annual opening of thie 
kind 


models, 


yardens. the 


how (1 ifs evet produced if) 


making 60 changes, 


background 


(,ceorgia. Twelve 
Davison s 
holly, 
natural 
added the 
cotton 


paraded at beltore a 


ot real native azalea 
lern and the 
{ lob how ( 


primarily of 


, kcTalliums, alia 
heauty of the 
Dresses 


furnished hy Da 


rust 
final touch 
were 
vison and were tor dinnet 


dance. and 


ports Weatl 


{ pre 


ball 


weel iti advance >] thie stvle show 


Kippy, display manager for Davi 


on ot (Columbus 
Hi) teet 


developed a 
ree 


in the 


panoramt 


window long murals, five by 


ten feet, were used hackground. The 


center mural was in tull color ( ontinuity 


Ol scenery Wa achieved by placing vTAasS 
yrass seen in the 


Manne 


displayed beach wear and sportsweal! 


trom the edge ot thre 


to the 


mats 


mural vlass of the window 
quin 
Murals were divided by an artificial magno 


lia tree, dogwood tree, and garden flowers 
\rtificial 


throughout the 


blooming pot plants were placed 


window to complete the gen 


eral garden SCCTIE 


Incorrect Size Given 
In Rakeman Ad 
fhrough a May 
scene 
Street, New 
“Weathered 
feet im size 
feet by & teet 1 hie 
Plex” 


wood 


typographical error the 
advertisement of Chester Rakeman 
Studios, Inec., 625 West 43d 
York City 36, listed the 
Wood” sheet as 4 


Thi Correct S1I7¢ 1% } 


fit Mm s 


feet by 5 


said 
that 


distinguished from the original 


product iS Qf] “lexture and 1s 


to re semble weathered Si) closely 
it can not be 


from a distance of only a tew inches 
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Cleveland Display Group 


Names Committee Heads Re Ww 
lhe Display Club of Cleveland, headed | 

Arthur (sault. display di te | all , 
otl (ompany, ha nam omimitte 


liairmen tor the coming 


Ee ee ee eae SHOW CARD AND POSTER MACHINE 


meeting, held at t! Hollenden hotel 


omtees ALG re committees 


Tri¢ ri be | =] tt) 


i 


Homer Richards. lack © Reilly 


(4 Pribil hudget and nmhnance Raich; 
(,uest;: programming, Jim Carr and 


Foltaney - publicity Mark ohiwe Used for over twenty years by leading national chains 


\ 
community service lack vichols Many have from 50 to 500 or more in use. 


| ‘ | rf 
Members of the group, tormerly known ; MOD L a 
thie { | |) | | i¢)} 1) | 


leveland isplay Guild, a 


‘ thy ' 4 | 
luncheon meeting heard Ted Lynch, sales Furnished with printers Doni o || Sxme? * | 
representative of Rohm & Haas Company. metal and wood type. A | ppt | | ite | 
Philadelphia, speak on the subject of plas- | precision built press which | ; ‘\cHocouaTes | | 1| aan | ie 
tics. He discuss he new application ot | will lgst @ business life- | ey 256 | | | 





i id > ash (ned 





“Plexiglas” for display and mentioned the 
. . time. 
fact that today it 1s available im hundred 


1 Ai 
splay Club of MODEL B 


Cleveland will be held on Wednesday, Jun 

l, and the guest speaker will be Bud Gorr, An efficient and speedy 

publicity director of Halle Brothers Com sign machine using rub- 

pany Nationally known in his field, Gore ber type. Produces high ni 


will talk on “Shotgun Wedding, or the quality signs at low cost. 7 a “CHENILLE. BEDSPREADS * 
Marriag ) 3 


e ot Selling and splay 


(pT decorator colors 


lhe next meeting of the Dy) 


€ aere Dew bie § ~ 





Displayman Sentenced To Jail MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


ete Wet ase DISPLAY EQUIPMENT CO. 


tenced k. R. Dean. for 30 vears display dy B Oo xX F . ] 4 4 A D R ! A N 5 M ! Cc H . 


rector ot The Dayton Company of that cits 





until his resignation in 1951, to a term of 





three years in Federal prison and a fine 

of $2,500 on a charge of income tax evasion 
The prosecution charged that Dean un 

derstated his income for 1948-1950 by $29. h | b | f 

5/6, thus evading payment of $7,761 in taxes. See OW ADmatic Call oost Sd es OF you 

and that this amount was received by Dear — 

in the form of kickbacks on display pur 

chases he made for the store He was con 

victed on April 15 and sentenced May 10 


Dean has been living in [Los \ngeles ice 


i 


leaving Davyton's 


in trade shows, stores, windows— day or nigh 
‘Fynal-Kote”’ Display Contest Put full color and action into your sales messages 
Offers Cash Awards get greater attention at less cost——attract more 
prospects than through any other medium with 
Dealers selling “Fynal-Kots shingle and the ADmatic, the automatic slide projector that 
shake coating have an opportunity to win runs continuously, day and night, with no oper 
ator needed 
up to $100 in the special window-countet The ADmatic projects a new message or idea 
display contest just announced by Creo-Dipt every 6 seconds on a large screen equivalent to a 
. 28° T V. It holds 30 slides (2° x 2") that are easily 
. changed. Just as effective in lighted areas. Use 
[he rules are simpl \iter the windov the AlDJmatic wherever people gather, in store 
or countel display iS arrange d th ‘ if is trade shows, dealer show rooms, theatre and hotel 
entered by mailing a photograph o L, F lobbies, as a visual salesman, or for personne! and 
salesmen training programs 
For rental or purchase terms, wire, write or phone 


ompany, Inc. North Tonawanda 








play to the sponsor 
Dealet vill be remmnburs 


pee ta eA a OE Ms PE THE HARWALD COMPANY, INC. 


will he judged on the ha thie if Dalit ; 1216 CHICAGO ave. - BANS ss ae ~ 
to attract attention and « 


contest will close ()1) lure 





Itntry blanks and details on 





material prepared by Creo-Diupt 


tained direct from the firm Zan EXQUISITE SMALL FLOWERS Clean Chemically with 


. Prod ice ai splay ettecta Imposs hile with reviuiatl oe 
Moore Spending Month lines of dis play flowers Ll newer passed heauty 


In Paris, london Tremendous Varieties in Stock ‘lt Cleans Clean’ 


(,ene Moore. display director f t Bonwit MILTON Ss. AHRENS. INC. Order from your display jobber 
feller & Co., New York City, is spending Importers — Migs. —- Exporters A THORNE? OF wen LAURAT ae 
| ' 56 W. Mth STREET NEW YORK 18, N. Y 1350 Watson Avenue, Wilmington, California 





four weeks iT} aris and London 
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GREATEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Authorities 


NOW IN ITS SECOND EDITION 


Endorsed by the country’s 
foremost display directors. 


PRICE +10 POSTPAID 


immediate Delivery! 
PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe tor a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 

Eye Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Pian 

Birth of a Show Window 
Display on a Small Budget 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


...to make your displays sell more goods faster 
... it’s the kind of book you have been waiting for 
.. it's a necessity for everyone engaged in display 


or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. 
of modern display 


treatmont 


display library in itself. 


detail. 


you MUST have. 


reasonable cost. 


Order Your Copy NOW! 


DISPLAY WORLD, Cincinnati 1, Ohio 
|] Please send me postpaid a copy of DYNAMIC DISPLAY, for 


which $10.00 is enclosed. 


(]) Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $13.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders. except Canada, $] OO additional. ) 


NAME. 
STREET.. 


CITY 


technique and practice. 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experierced and professional! displayman it is rich in 
display ideas and an invaluable reference work — in fact, a 
Retailers, both large and small, will 
find it a positive guide to good selling displays. 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
It gives display a scientific background to make the 
medium of display more powerful and effective. 
partial list of contents and you will realize that this is a book 
Its value to you cannot be measured by its 


It is a complete 
The 


The author 


Study the 


ZONE......STATE.. 
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THE SELF-SERVICER 


YOU ASSEMBLE IT IN JUST TWO 
MINUTES WITHOUT TOOLS 


Smartly styled of wrought iron and plywood, this 
low cost unit is extremely rugged and will support 
tremendous weight lt is just the unit for that 
special display, and can be knocked down and 
easily stored when not needed Only 48° high 
and occupies 30°’ x 60°’ floor space 


GREAT LAKES STORE FIXTURE CO. 
2401 W. Ohio St. Chicago 12, Hil. 














f,_ ¥Y Display Letters, too! 


SPANJER small wood letters, like their big brothers, 
ere perfectiy proportioned by master craftsmen 
“LETTER PERFECT" to make your signs and displays more 
attractive — more distinctive! TS PD on - 
22°", 3°', 4°", 5°° and 6" sizes in many popular 
styles! And in stock for immediate shipment. 


Write today for FREE Illustrated folder and price list! 


SPANJER BROS. 


1160 Howe St., Chicago, Ii! 
267 Mt. Pleasant Ave., Newark, N 











NOW!!! 
PEG BOARD 


SHEETS HOOKS 
PANELS SHELVES 
LOWEST PRICES 
EVER 
Prompt Delivery to 
all Shows—Stores— 
Showrooms— 
Factories 

Distributor to the Trade 

f om plete Fabrication and 
Consultation Facilities available 


wie | HYDE PARK CO. 
or 4458 White Piains Rd. 
Free ie Uo Bae Ee Ve 


Catalog *Reg. T.M. B. B. Butler, Inc 











USE THE 
OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 
USED DISPLAY EQUIPMENT 
FOR SALE 
REPRESENTATIVES WANTED 


4.00 Per Column Inch 
CASH WITH ORDER 
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New Display Unit 
ls Announced 
Multiplex 


announced a 


Your best “catch” 
for Summer! 


Tees > 2 eae 

am ei ae aod ts dal 

La See “ si Ge 
* ¥ Ps ¢ 


Display Fixture ( 


new ‘combinatior 1! 
()riginallvy designed tor use by 


dealers manv othe appli ations 
found tor it air 
sists oT j hy 4-toot vray perros 


ward m a 


heen centel 


channel-steel tram vit 


lar steel mounting Pivotine brackets 


ing I2 steel-tramed swinging panels to 
! 
LTdratve 


play otf flat goods such as wallpape 


literature, p 


parts 
\I iltiple x 


ortl bent! 


Frederika Introduces 
Moving Mannequin 


\ mannequin which moves 

been placed on the | 
kredrika oft \meric: 
New Yor) 
Ltd 


manner has 
ket by 


“i venth AVCTIUC, 


18" 
$6.75 Ea. 


Halt-round - 


24" 
$7.75 Ea, 


Viskon fabric 


fredrika oft ( anada 


AVCTIUG, Poronto 14) 


36” 
$17.75 Fa. 


assorted 


RIP Studio, Inc. 


and real hair lash 15 E. 22nd St.,N. Y.C. GR 7-3650 


high 


(Yperated by electricity, the figure turn 


her head naturally trom side to side, turn colors 


her body at the waist, and at intervals open 


her arms wide to pull back her coat or robe 


and reveal the varmcnit heneatl 


nequm has glass eyes 


and 1s eet TitMit . 








Compact Display Unit 
For Ronson ‘Windlite”’ 
Now 


Ronson 


avallabl te thie track | 
dramaticalls 


lighter at the 


display which 
“Windlite 
sal (Only 10 by 

shows six lighters and 


sents thie previnit (oT 


12 mches it) the unt 


SeTves |; al window 
counter or hanging display 
Lhe athxed toy thre 


piece Mm a 


lighters ar display 


manner which resists piltering 


| 


thereby making the unit an especially goo 


salesman at key positions within thr 


store It 1s 


silent 
furnished hy kon (iti ut lid) 


charge with an assortment of the lightet 


Seventh Grandchild 
For Vierheller 


Mrs. Jeanne 
heller, Jr., 
son-Waguner Company, St. Louts 
to a May 10 
Maternity hospital | he 
named (Glen, 1s the 
Vierheller, 
Wagner Company 
National As 


Vierheller, 


representative 


Vile 


sales 


10 pound bar cyt) 


habv. who has beet 


seventh grandchild of 
(,arrison 


role nt «? thy 


president oft 


and also prs 


sociation of Display Industri 


Bee DESIGNED AROUND YOUR NEEDS! 
Shelves Revolve Individually 
In “Lazy Susan" Displayer 


For the bold and dramoatw or the wnat scale and precious quathes 


good taste comtuned with uvnamutotoble and umaue ettect we have 


; } , 
I Té mit shell Spat ‘’ totalling 452 T¢ ‘ ? } ay ail for wnmedote delivery o complete line ot decorat ve surface treat 


ments, poper or fester i« Write tor somnple boot. 


LAVERNE ORIGINALS 


160 EAST 57th STREET « NEW YORK 22 Plaza 9.5455 


Susan ' 
New 


each (iT 


displayer by Lawson 
York Cuty It ha 


which 


able ina “Lazy 
& Lawson, Ine 


tour shelves. revolve sCDa 


rately hy means of a pecial patented 


bushing 














STYROFOAM 


WEVE WON OUR OSCARS 100 


Out thane wo Diepiay World Magazine for Awerdung 
ie the \joid Made! us the Lali of Financial Deeplay 
foes the years 1962 - 963 and 1964 


Puturet here are sone of the d.splays we have had im 
the pest we eae we wl ae home we howe planeed for the hana 





? . 7 
. iyeuy a 

ae ‘heeagiok ‘ill eee 
4 
PANELS — SHEETS — BLOCKS 
STOCK PANEL SIZES 

12° — 20" Wide 
36" — 72" — 108" Long 

Vy" to 6" Thick 


SNOBALLS 


CANES —This was a recent institutional display used by Samuel C. Forsythe, Franklin Savings Bank, New 


York City. The copy tells the story: “We've won our ‘Oscars’ too. Our thanks to DISPLAY 
SNOMEN WORLD magazine for awarding us the gold medal in the field of financial display for the years 
SNOW 1952, 1953, and 1954. Pictured here are some of the displays we have had in the past; we hope 
2 :; e 
you will like those we have planned for the future.’’— 
Dealers Catalogue 
Now Ready 


| 


Thall Prepares tor knee length hosiery Also added are 
Two Catalogues apace 


> and women’s Bermuda forms, and a 
s Phall Plastic, Inc., New York y hy tretch welt bent knee form 
ee announced that the firm On suing two The wrought iron line will include new 
new catalogus fot wre iron and iieas in black and brass, plus 


an addition 
ery ftorm lin ry form ot two screen designs 


6415 N. California Ave., CHICAGO 45, IL. |") Called “Lily a break 


T¢ 








stant transiucent r ‘ loo) ‘ ( 


dn aed . ) a il hall’ uy “tT citer Devoe & Raynolds Sells 
tor maximum illumination — tty 86a d | vi rcute 


forms but mainly il] promote the Division to the Craftint Mig. ¢ ompany, 
In addition, the firm ( announced by Weve 
mich. to the lin ‘ 


& Raynolds Company, Louisville 


is as Ex ei ele Oh. riya) Division To Craftint 
MODEL ‘9’ opaque till manutacture flesh and lasti The outright sale of its Artists’ Materials 
projector n : , 


leveland, has been 


i" agine the venience of this ©; aaqave Provector 
play department! Need o large 
’ Just place this projector over 
poge,. coin jewelry or 
ony fig! and you can pro,ect a 
\c1reer nh every detail ond color 
ad larger. Projects an oreo $” «a 

| ad 


> of one time or larger Gea, G tection of o time 


Complete with lamp and $322 5 


8-feet cord end plug. 


4 tee! sauvare G 


FOB. N.Y 


LARGE PROJECTORS TOO! 


ened tor descriptive folder 
showing entire tine of 


opaqve pro;ec tors 


‘ 


FREE: 2700 PAGE CATALOG 
* 10,000 ert and 
drewing supply items eveail- 
= poe my a ao ete —This was a special display used by Hermann Schlipphocke, Kaufhof, Cologne, Germany, to call 

We totey on Som Settermens attention to the store's restaurant. A blow-up of the menu was the chief property, while each of 
ARTMUR BROWN & BRO. in. the disembodied waiters carried a tray on which was a card mentioning a feature of the food or 


service— 
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Year-End Exhibit 


PRESTO STAPLES | +) tophoser NEVER BEFORE! 
No Finer Staples Made at Any Price featuring current trends in} interior s 
decor, the annual exhibition of work o Yes, never before such a sturdy yet so 


SPECIAL! the classes in imtertor decoration arn low-priced a Motor has been presented io 
7. 


TO FIT YOUR sign, and window and interior display ; ANIMATED DISPLAY USERS. 


HANSEN KLINGTITE MODEL T2 the Traphagen School ot Fashio , Our latest creation 


York City, was open to. the puttin May The Littl Giant 
TACKER : 
14-23. The exhibit was arranged and staged "LILLIPUT 913" 


at our low price hy students themselves in the 


thre school if LOS) Broadwa\ 


5 25 Three show windows were 
= 


mstalled tor the display Y 
phe ia Poa pr Bsc li asin Lit} 
vg length in swim suits, suspended in the company 
ALSO STAPLES TO FIT 10 fish mnid other Wiaritie lite i 6a 
. box of ' . : eee 
ALL OTHER TACKERS $ 5 000 


underwater setting lhe other wt 


presented tashions and fabrics, wit! 





GUARANTEED RETURNABLE 
iF NOT 100°% PERFECT expressing t hie moc rth silhous tte 


showing fashion s Current PanCcy 
SWIVEL pare! Anthony Comorat ts directo 
window and anterior display pr 


thy school 


erly made fieure cutouts backed by 











ear: ae Runs on TWO FLASHLIGHT BATTERIES 
Twinkle-Glo Lites 3-4 WEEKS with a load of 4-5 Ibs. ( 


For Outdoor Use vertically 


lhe Glolite Corporation, 1472 Merchandis: 


uni run 


Prices complete with turning plate 
Mart, Chicago. has announced outdoors for overt 120 te 600 unite 


‘ 
$ 50 twinkl-Lites” for the Christmas season O68 for over 600 to L200 units 
S ahead ully they 1 be a 


weatherprooted, Ci lor over 1200 to 5.000 units 
per used eitthet 


gross 


indoors or on the exterior hye for over 5.000 and over 











lamps are in assorted colors, and come con Sample unit with batteries $2.40 postpaid 


ylete with add-on connector 


PRESTO Se -V8- CO. Other items in the company lew HERTVY COMPANY, INC. 


525 Broadway, New York City OEM, WHER WN Be Sent On TequEst, mctud Rego Park 74, New York, N. Y. 


green visca “| wink! trees with light tha 








Hash on and off individually Various light 





sets with blinking effect. and numerous othe 
NOT A REASONABLE FACSIMILE products tor Christmas display use 
— BUT THE REAL THING! 


Quaint, Old-Timey Eight-Story Building 


Taken By Allied Displ 
“PARTY LINE” ‘Allied Display Materials 


hisplay 


WALL TELEPHONES «A long tery lease tayt thie rental oy 
‘ ? . ‘ 


al 24) West 23a street. \¢ 


yA 


Visit Our Studios and 
Showroom 


rit 


GENERAL 
DISPLAY 


= 


like you've seen on ‘‘Mama,” "Life with 
Father'’ — and . @ mess of old “Horse 
Operas.’ Shipped intact as removed from company was tormerlys 
walls after 40 or more years Terrific prop? 
You said it! And inexpensive, too — 


vill be in its new quartets 


in our own 
AVCTIUE 
Display Building 
lhe butlding has eg! 


SPECIAL (i ¥ hg "etl er era 
OFFER! es 
6& PHONES 
FOR $100 





a few minutes 


neral Display Bidg 


25 OPERA PLACE 
CINCINNATI 2, OHIO 








Store Opens Display 


Of Plastics In The Home 
e4 for $75.00 \ Poour room ae mlay ‘)T ‘) 


@?2 for $40.00 used to make thie home more 
@ $22.50 EACH é to care to! opened 


lout on May 9 and 


FREE! view tor two weel Designed an 
. . 7 


onsanto ( hemu al ( ompanis 


A PARCEL OF Stvles vary slightly vision, Springheld, Mas thy 

hibit consists of kitchen. living 
Texas Land “TODAY__ rdeotny and hath 
WITH EVERY Satisfaction ovaranteed 


ORDER lvel Corporation 
salesmen — Write me Appoints Stone 


lvel Corporation, New York City 





DESIGNERS and MANUFACTURERS 


DECORATIVE SET PIECES 
ARTIFICIAL FLOWERS 
FOLIAGES 

PLANTS 


a ee eee eee mL 
a eee 


Your ONE Source of All Display Needs 


RACKS 

FIXTURES 
MANNEQUINS 
DISPLAY MATERIALS 





- ~~ ~— ——-— = = = = = ee ee ee lll Ul 
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eee 











; 
fic 


and huilder (iT exhibits and display 


W hall be h to h , 
naulces the appointment (1 } (ward . Stare 7 ° oPPY 7 we yeu wae . 


as vice-president He is a specialist in e Cincinnati Let us help you with your 


hibits and interiors. and has heen with the display problems at any time. 


CCC 
eee eee ee ere ee 


P. O. BOX 6122 HOUSTON 6, TEXAS 


_— 














lve] ( orporation ror many vVcatl 








UNE, TF Ses 











it 
if yistri 


‘ 


( hairm 


yp ake! 


dires tay? 


Subpect 


Speaker 


Subject 


py aker 


Subject 


Speaker 


Subject 


Speaker . 


Subypes | 


yp ake! 


Subypes ! 


“yy ake 


Subject 


Speakers 


NAT I Reception 06:30 to O30 pp. mn. 


Advan 
NADI 


above F 


Please reserve a place for me at the NADI. 


NRDG 


N.A.D.1.-N.R.D.G.A. CLINIC 


PROGRAM 


(jrand Ballroom kover. Conrad Hilton Hotel. Chicago. June 24. 8:30 to 9:30 a. 
sdivance to the National Retail Dry Goods Association. 100 West 31st St.. New York City 
Association of Display Industries. 203 North Wabash Avenue. Chic age |. 


m. Or by mail in 


or to the Nationa! 


ion 


Morning Session, 9:30 a. m. to 12:00 Noon 


sloomingdale s, New Y ork City. 


“iti tLdward Voor ( astelberg. display director. 


Henry Callahan. Visua! Sales Consultant to Schenley Distillers. New York City (formerly window display 


Lord é New York City). 


‘Transitions and Tie-l ps Krom Retail Promotions to National Advertiser Problems and Promotions.” 


lavlor, 


(lanada. 


Paul Johns 
‘Display Works in Canada Demonstrated 


Vontreal. Ouebee ‘ 


Display Director. SIM pson 8, 


lames Burke 


Color and Lighting in Retail Merchandising. — 


kxecutive Assistant. Chicago Lighting Institute, Chicago. 


Ldward R. Mitchell, Supervisor of Window 


Verchandising Appliances and Hard Wares, Demonstrated and Described.” 


Display. Commonwealth-Edison Company. Chicago. 


Luncheon, 12:30 to 2:00 p. m., Grand Ballroom, Conrad Hilton Hotel 
New York City. 


Bernice bh itz-Gibbon. Bernice bk itz-Gibbon. Inc.. 


“Visual Merchandising Sells Merchandise.” ' 


Hermann Schlipphacke, Display Director, Westdeutsche Kaufhof Stores, Cologne, Germany. 
‘Post-War Display in West Germany.- 


Afternoon Session, 2:30 p. m. to 5:30 p. m. 


lohn RK. Cooper, Coordinated Merchandise Manager and Display Director, Mandel Brothers, Chicago. 
“Display Pays Its Way 
bield.” 


The Story and Fact on the Greatest | ntapped Source of kxtra Sales in the Retail 


PANEL DISCUSSION 


Mr. Callahan: Mr. Johns: Mr. Burke; Mr. Mitchell; Mr. Cooper; Ray Bianchi, General Store Operations 
Manager, Goldblatt Brothers. Chicago: Walter Russell, Lighting Consultant, Lighting By Feder, New York City: 
Victor Gruen, Architect, A.LA.. New York City, Detroit, Los Angeles: Reed Schlademan, Display Director, The 


hair Store. Chi age. 


Viusic. 


ntertainment. and Fun. 


e Reservation (Send to either the 


NAME 
aT NRDGA al the addresses piven 


STORE 


at S15. ADDRESS 


A Clinte, 


Check Enclosed | Bill me | 
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SILENT SALESMAN with 


SIZZLING SELLING SENTENCES 


vision 


maATION 


MODEL 99C 


The only continuous advertising projector guar- 
anteed to show brilliant Kodachrome pictures in 
your window. Show |!2 beautiful Kodachrome 
slides with 10-word Sizzling Selling Sentences 
with each slide showing for six seconds 


Powerful 750 watt, 200 hour lamp, Small, 
compact, easy to carry. 18" height, 14° width, 
14°° depth. 8x12" screen size. Beautiful leather- 
ette covering in several color combinations 

Ideal counter cabinet to sell all types of mer- 
chandise. Push button attachment for intermittent 
showings. Customer pushes button, projector op- 
erates one cycle of 12 slides and shuts off, ready 
for next showing. 


OO Quantity discounts on request. 
vance $165 Send in your order today 
Preture R 


OCONOMOWOC, WISCONSIN 





DISPLAY ACCESSORIES 


Price Ticket and Show Card 
Holders, Stands: Metal Cabinets 
with assorted Price Tickets; print- 
ed Price Tickets and Show Cards; 
Lucite Ticket Stands with plastic 
numbers and letters; Speedy 
Snap-In Tag Needles; Under 
Counter Cash Alarm Tills: Roll 
Wrapping Paper Stands and Cut- 
ters; Cone Twine Holders: Win- 
dow Trimmer Hammer Tool, etc. 


Manufacturers and distributors since 


1914 to J. C. Penney and other chains. 


RUDOLF ORTHWINE CORP. 


416-432 West 33rd St., Dept. W 
New York 1, N. Y. 





USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
s 
$4.00 Per Column Inch— CASH WITH ORDER 

















SUM, FSS 


| 


You will find 
peruse it during a leisure ly 
is an old man, over RO. who 
protessional displayman in Can: 
Vvears of ft, bye longed tor thr lel 
during the time when the Merchant 
and Show Window Mavazine wa 
in 1YOR | won the first prize gol 
the worlds international! Competiti 
lhe judge were Art Fra 
bielad and My 


Pir Scott, along with one } 


lannelhill 


rv (,0o0ds Kkconomist magazine 
tors had to submit 12 phot 
lines of merchandise lhe judge 
! ight tor be at the hundred of prrvents 
a final review 

| came to Toronto im L898 and organized a 
display department tor the Robert Simpson 
( ompany \s so many Americans have a 
very taint idea of business im Canada | telt 
you might be interested m= thi 


fhe Simpson Company recently 

mated with Sear of Chicago (Simpson 
Sears) and are building mail order branche 
in many sections of Canada lhe Simpsor 
and lk.aton stores here occupy a whole city 
block each, with dozens a2 windows and 
yrand 


a display staff of about 60 


thew displays are ( xceptionally 
Simpsons have 
lhey have many girls who come from the 
art schools hese students look atter all 
the interior showcases and cubby display 
spaces and thei Rroupimgs are vorh 

beautiful lhe baton 


uptown store 1s a. palace 


ot 
art lhe interior ts 
misice 1 might 
suggest to displaymen nn othe state that 
they pay a visit to Toronto and Montreal 
especially during our I[xhibition (annual) 
where manutacturers from all over the world 
have beautitul displays for two weel tart 
\ugust lhey would 


hnd manv itdeas to take home to thei 


mip the last weelh ot 


advantage 
During my display experience | devoted 
three months ot the year to dy play ot tairly 
stocky windows, well price ticketed lL hese 
were the displays that certainly got the 
(quik k results \s a couple or instance 
night mention two displays. We 
cotie day LO] 


paper ad was a mediocre one but the buyes 


dozen towel "TD hye 


yirls called by phone, prospect uch as the 
(anada Steamship buyers, also the Pullman 
(ompany, hotels, restaurants, et \nothes 
time with two windows we sold {O000 vard 
ot NValenciens laces in a day and a halt 
These were the displays which buyers of the 
different departments plagued my life for 
as | had not the space tor all their requests 
The other nine months of the year we 
voted to high class merchandise display 

| see a copy each month of your DIS 
PLAY WORLD. | might mention that ther 
are five of my old assistants still on the 
display game here in loronto (ie chap 
started with me 53 years ago. He looks 
after the Hudnut displays here. One other 


DECORATIVE COMPANY 


114 East 32nd Street, Dept. DW-6 
New York, N. Y., MUrray Hill 4-3376 














For 
EYE 


APPEAL... 
Ballou’s 


METAL FLAKES 


Brilliant, scintillating, non-tarnishing 
flakes in gold, silver and many colors 


GLASS TINSELS 
Beautiful sparkling colors——red, green, 
gold, silver, blue, black——five fine 
nesses. Also pastel and other shades 


to order 


DIAMOND DUST 


Attractive snow effects can be ob 
tained with this decorative material 
Obtainable in five finenesses. 


CRYSTAL BEADS 


for outdoor displays. 


GOLD and ALUMINUM 
BRONZE POWDERS 


Greatest possible luster in the correct 

fineness for screen process or any 

purpose required. Send for color card 
Write for Sample Card 


EDWARD C. BALLOU CO. 


6 Varick Street, New York 13, N. Y. 
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GLASS MIRRORS 


DON'T PAINT 
— PARAFLEX 


PARAFLEX glase mirrors cover any 
surface, no matter what the size or 
shape. Send for an estimate or send 
vour original sample. We will cover 
it for a very nominal] charge. Samples 


at all times are your exclusive property. 


Write today for information 


PARALLEL MFG. CORP., Dept. H 
109-111 E. 28th St., N.Y. 16, N.Y. 
LExington 2-8835 











ij 
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CAILC Act ilies 


are available to America s display 


directors .. . for the de. 


velopment of all seasonal show- 
window and interior displays 
with special accent on Christmas 


progroms. 


Make your store the community 
conversation-piece this Christ- 
Consult us early regard- 


ing your requirements. 


> / 
Ce (3p) ays 


1186 Broadway, New York City |! 


acknowledge with 











had 4% 
ovet Hi) 

beet ‘ ' y {a atv 
im my time a bone of contention 
advertising mati and thie dis 
6 produced the results and 


an imcident that 


“Well 
ned today to the 
men and heat 
l «fl econdary 
bringing im busine lhere is 

| might acquaint 
Ali 

mercantile concern 
largest merchants in 
Pheir busine extends all over 

lone in dozens ot languages 

i tallest building in the world, 

thie costhest piece of land in 

lhemr huge business ha been 
built up by lots of well price-ticketed win 
doy | the interior displays every line of 
good open-displayed and price-ticketed 
and | can tell you that you bevel SAW ar?ni 
avate line ot new papel advertising by this 
firm. If reter you to the Fk. W. Woolworth 
(ompany | dont know W ool 
orth s use any newspaper ads now but up 
<= the time o this chap 


y hie thet 


speech they had 
never used a line, to my knowledge 

ln my opinion, judging from the pictures 
m DISPLAY WORLD, with few ex ption 
the present day display are not on a pat 
vith those ot years ago 
tlreakish and sills 


Many of them are 
When |! look back and 
zualize I worl ot thre old top notchers 
i oon uch men as Art 
liarry lone lannehill, Jerome 
hierman Harry Bird, 


bier hoy that thr oriy 


rank nthal 


be improved 


| would 


Opportunity 
mcere thant and 
price thy wala ilvel and 
nat IIs L¥ WORLD 
display 1 th Fe ontest 

\s you \ otice trom the above addre 
recently 


bronze nedal!l 


iwarded Thie 1a) 


have anothers 1) Wit 


vith a different re and have already in 
troduced the new staff to the page of 
DISPLAY WORLD. You will be glad to 
hear that they are most enthusiastic. 
thre contents § ¢ 


hnding 
xtremely interesting and of 
yreat value in their work 1) Fk, Mos M1 


nolds Ltd... (,reat Yarmouth 


bh ngland 

We ute delighted to know that ult Mi 
Van Hollander and his display staff 
did so well in your 


{ ontest We shall 


pres rif thie Thi dlals 


again 
International Lispiay 

congratulate him and 
to him at the next meet 
Board Arthur ¢ 


Philadelphia 


ing of our ()perating 


Kaufman. (,imbel Brothers. 


There are times when mere words seem 


mnadequat to convey ones tru feelings 





SCATTER 
MATERIALS 


WOOD FLAKES — CHIPS 
SAND—KUT GRASS 
SHELLS—STONES—CORK 
STAR FISH—GLASS GEMS 


Our latest 
the printer. 





catalog is now at 
Write us, on your 
letterhead, for a copy. 


NATIONAL DISPLAY MATERIALS 


Div. of National Sawdust Co., Inc 
65 NO. 6th STREET BROOKLYN 11, WN. Y. 


RUSTIC & 
WESTERN DISPLAYS 
BIRCH 


Poles — Branches 


CEDAR 


Poles — Slabs — Bark 


Rustic Furniture Co., Inc. 
"“PARKCRAFT" 
Phone WI 9-6479 Williamstown, N. J. 























Same Day Shipment On All Orders For 


Genuine “PEG-BOARD” FIXTURES 
AND PANELS 


Avoid delay—order from LADON for immediate, same 
day shipment Complete stock to fill your needs 


LADON COMPANY, INC. 


730 S$. Wabash Ave., WA 2-0383, Chicago 5, Ill. 


ris \ old SHIRE vins 


° » ve ib. Flat Boxes 
tee! Nickel- ati 


50 lb. Min.) 
. #1lb- re $20-#24 72 ¢ 
SEND $i for lib. SAMPLE 4. 


SUAVE CO. WC Wim ava 








SHOULDER COVERS 


Vinylite winds 
Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


YARDVILLE, N. J. 


w-clear vinyl polythene 


BOX 35 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$4.00 Per Column Inch--CASH WITH ORDER 











DISPLAY WORLD 








The M-31 Form 
more than fills 
the bill for the 
best display of 
men's hose, 








form in 


Fairy Form M-31, a weighted-toe 
NUVEL finish, is 10 inches high. 

Ideal for the display of all types of men's 
socks . . . dress or sports and especially for the 
display of the new stretch to size sock. 


Write Dept. D-17 for complete data on all 
our Fairy Forms which ore made from FAIRY- 
LITE NON-FLAM* PLASTIC produced by— 


SHOE FORM CO. INC. 
AUBURN, NEW YORK 


Reg. | 





Model 712 
Revolves 3 
times a 
minute 
Carries up te 
200 Ibs 
Lights turn 
with table 
A.C. only 


ELECTRIC TURNTABLES 


The action display way 
to boost your sales! 


[he Kasson Roto-Sho assures profit 
able, trouble-free operation. Used 


nationally by merchants for unusual 
action displays. Permits novel lighting 
effects as well as operation of electrical 
lables in 94%", 14” and 18” 
Sturdy construction. 


CG,uaranteed! 


devices. 
diameters. steel] 


Write today for free, illustrated folder show- 
ing build-up fixture and prices 


KASSON DIE & MOTOR CORP. 


Formerly General Die & Stamping Co 


Dept. 0-65, 32-14 Northern Bivd. 
Long island City 1, N. Y. 


Integrity Since 1919 





awarded the 








UME, Fa 


pleased and 
that | had heen 
medal im WISPLAY 


ontest to 


tell how 


learn 


| cant possibly you 
was to 

gold 
WORLD 's International Display 
1954 that it 


possible tO? Tri¢ te the gold Trice 


proud | 


would bye 
; 


never dreamed 
capture 
three years in 

May I take this 
and the othet 


dertul surprise, 


SUCCESSION 

opportunity to thant 
judges It was a most 
heleve ic, especial \ 
Within a short 
} make al display $] our bye sf 


past, 


( hristmas eve time 
liowime 
together with the 


DISPLAY WORLD 


an wmteresting and attractive chy 


pics cy] 
continued 
Wi Vou! efforts to serve the field of} 
Samuel { Forsythe, ‘The 


Rank. New York City 


ct health to vou ana 
ra 
Savilivs 

We received in this atternoon 


silver medal yvour judges awarded u 
efforts mm the 
ce) 1954. 


mite 


| 


International Display 


and some hours earliest 


house mail we received trom ot 
aging director the 
letter to us 


through the 


original! Coop 
lates received th) 


We 
to let 


and 
same sources 
help but notice your eftort 
ment know that 


We display 
efforts with regard to the 


top mMmanays 


they employ a display taft ' 


people do thoroughly appre 


Ciate your! contest 
vara 
Hunt 


tralia 


look on it as our annual 
Petes \ 
Peter \u 


and W ¢ here 
stick applied to ou efforts 
laubmans Pty. Ltd.. St 


| want to compliment you on. the bad 


tors Comment” page editorials, tor they 
have a lot oft good lea 


| think 
st that display 


embodied im them 


you are on the right track when you 


sug ge idopt a broadet 


or outlook im its appraisement 
lorms of advertising 
Best Continued 


Incidentally 


wishes tor the 
your fire 
rirst 
Seliridge 


HidvaZlitiie 
things | noticed 
ondon } 
lullbere Va a Copy 
We OVel there 


" ‘ ‘ 
beate he iol 


Thiet 
| hi 


extraordimary deer 


ATION 
entre in) 
reflect 


that our tuture 


Displ 
h Katz { ut 


Tié sburg. SOuTh 


ay Contest will 
Ly play 

\irica 

| received 

be eye that | 


received 


Marc} and 
thank vou vers 
Display; tl 


and 


You! 
Tyitie ft 


your Dy 


natrit 


interesting sugyvestion iieas. and 


have coryie ot he | iWiterestiny ly play 


l should be anxiou get and 
ou om advances 

‘)} ljama ( i] 
| have heen A constant 


PLAY WORLD for 30 


WaVSs found if to he a | Vast tore| 


VYCa!l and 


information and inspiration 


Hlendri» 


pertaining 
the protession | { Y oung tov 


(jhio 








Harlan Fabrics Corp 


30 N. WELLS ST., CHICAGO 6, ILL 


ys roudl ~ _ aay a CIse- 
greco 


advertising art, inc. 


CHRISTMAS 
CREATIONS 


Visit us at the— 


CONGRESS HOTEI 


during MARKET WEEK 


j 








See us at... 


Booth Nos. 97-98 


~ Main Exhibition Hall 


Conrad Hilton Hotel, 
Chicago 14, Ill 


N.A.D.1. 


arket Week 
June 25 to 29 


1196 Merchandise Mart 
Chicago 54, Illinois 
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NEW, ENLARGED 


JUNE, 1930 Disp lay World 


' i} ) ; as | . . 
le a week lates 
, , , ' 
| | i4 5 attended Tihs 
bit | ‘ Molidl 4 ‘ 
. , cy 
"1 ‘ fj i 





HARD TO BELIEVE , . Looks so authentic, 1 i yiICe-prest \. Fredericksen 
i? hara to Giat nguish from the original This is < | , “ay ify Con vice pre sacle rif 
PEXTURE-FLEX, the pliable light weight material , 1. , 

in which natural textures are reproduced with art | ms ontgomery VW ard 
tartliing fidelity FTEATURE-FLEX is unbreak hicagno this 7 president. and {. | 

ible may be fclded for storage, and reused time , 

and again An interesting Brochure is available yEOOTE @ Nat On , treasurer. How: 
ipon request elles hod ore hicape 


| lay WidllaAvye!l 
lackson 
} opomted display manager at 
t Kern Company, Vetrort Hie succeeded 
Lothar k. ljittmar. resigned 
luthentic Reproductions of Natural Harold Gale resigned as display manage! 
lextures with Startling Fidelity , Maskin ( hicago 


Manulactured hy TH \7 I Hk FLEX Division Hlaving tound ther amalgamation with the 


Chester Rakeman Scenic Studios, Inc. (4 >! Sours Advertising Club  unsatistactory, 
625 W. 43rd S?., New York 36, N. Y. ad ? Lous a6 playin mn met to considet i 
BRyant 97-8869 plan tor reorganization \s a result, an 


mdependent organization was created and 
the tollowinge othees elected: Otto S. Laselhv 





ff XN Kline's, president: Syl C. Rieser, Laclede Gas 
(Company mirst vice pre ident \rmand Rain 
STUDY mg, Bovd econd vice-president: Hdward 
: Pluth. Erker's. secret: and Wesley Reed ) 
WINDOW DISPLAY Piuth, Exter's, secretary, and Wesley 
SVEly LRU Y VOMpeny, SCaeure The newly enlarged, cloth bound binder 


AT HOME 


Easy Home Study course showing 


for your copies of DISPLAY WORLD is 
eat te de ann dae ak eee ge ms Bee rae now available. Maroon, with title in gold, 
display work. Merchants, display at sega yo i it -_ son the binder opens flat as illustrated for 
men, women and beginners will manaver tor Lit Brother Philadelphia, 
find this course the finest of its 
kind. School founded in 1905. 


Employers: Free to you 
Names of our Graduates. lhirtv-seven members o he New Orleans 


JUNE, 1945 


lied Biindinn Wee Maile Oe in a easy reference to the pages of any issue. 


imilar capacits Copies can easily be inserted and removed. 


Write tor literature Ly play { huh met tor the organization. 


THE KOESTER SCHOOL ff) bsiness meeting 
3710-12 N. Cicero Ave., Chicago 41, Ill. A be <n 7 (Mears sare = wt MAKES YOUR COPIES OF 
play for EKastman Kodak Company, of the DISPLAY WORLD MANY 
FOR ame city TIMES MORE VALUABLE 


lt Richard |. Adler returned to the Lnited 


©) Stitt atter more that three years service e ° 
A ad ! E er a. S | o @ Easily holds 12 copies 


i} thi Pacihe theatre ble MV as flown hack 


M A Cc H E ae Sie: CEE NeS SEY FORTS 1 Hee @ Keeps copies clean 


ii A Jeep ace ident iti | WZ 


c Oo a KA 4% John Stiff, display director for Sears, @ Handy for reference 
ehbuck lalla thre te 


Ka & Co lett firm 


hecome display head tor Gus Blass Company, S 00 
W., H . Little Roc \rk 


Display Co. It was announced that the membership ct 


the National Association of Display Indus 
119 Ave. D trie totaled 74 (,eorge Silvestri, Silvestri 
New York City 9% Art Mie. ( 


pre ident of the group ()ther othcers were 





each postpaid 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY. 


Corda pratiy ( hicago, Was elected 











Karl Roth, Gardner Displays, Pittsburgh, 


Order Your ‘‘Naturalike” Grass Mats | first vice-president: 1. T. Vierheller, Garr 
and TUPP- TURP eprinklings from your display jobber son~\W agnet! (Company wt I OUIS. second 


tod NOW ! NATURALIAI } en & s / 
ey are the finest KASS Vice per erele rit | anne \ M ac Ni hie hulk 


MATS vou can bus Ack tor “NATURALIKE” when R ‘ NI, m VY ork ( ew third CINCINNATI He OHIO 


ordering le \ Dunton “A 


MEMORIAL GRASS COMPANY vice-president; Alvin M. Mendle, American 
LHARICHSVILLE, OHIO 
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PAPER PRODUCTS 


® Mat-Boards ® Mat-Mounts 
© Wide-Tone Background Paper 


SAVAGE UNIVERSAL CORP. 


480 Lexington Ave., New York 17, N. Y. 


Nurhattr 


aie “= co. 


» ‘meeoanrpoae aves 


1S! WEST (8th STREET, NEW YORK II, N. Y. 











WHEN YOU THINK OF FOIL AND FOIL PAPER 
THINK 


OF 
RAO 
R. A. OHLHORST 


278-292 Johnston Ave. Jersey City, N. J. 














Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Precure Our Own Materials 


Russel Morris of California 
990 S. Live Oak Fontana, Calif. 


DEKOPHANE 


THE PLASTIC CEMENT 


“wet bond” strength—Quart 


PHILIP R. PARK, INC. 


Berth 42, Outer Harbor, San Pedro, California 








with $3.75 








WOOD SLATS 


Stitched with white threads—flexibie—grain of wood 
glows behind lighted bulb. Also available com 
bined to thick paper—inexpensive 


SHOPSIN PAPER COMPANY 


92 VANDAM STREET NEW YORK 13, WN. Y. 


WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr 
for Vets and Foreign students. Registration for Ac 
celerated Summer Day Course Open. ENROLL NOW 
to begin in June 


PAN-AMERICA ART SCHOOL 


321 WEST S5éth STREET, N.Y.C PL. 7-0064 

















USE THE 
Opportunity Exchange 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 


USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


4.00 Per Column Inch— CASH WITH ORDER 











swMEs, FSS 


(outs sect 


Fixture & 
retary, 


Mig 
loseph | 


Company, St. | 
Adler, \dlet 
(ompany, Chicago, treasuret L the 
Ralph WW Adler 
New York City 

Mel resigned as interim 
manager tot Macy's, New York City, 
yomed the McGregor Sportswear ( 
to head merchandising 
placed at Macy's by Henrietta Glaset 

lett 


Sioux City. m order to 


and Jones 
retiring 
president was las. B 
Williams, In 
(;USSOW display 
and 
ompany, 
visual be Was Te 
kerskine Davidson Kro 
open his ow! 
play firm 

| hie 
play Midhager Was announced by 
Baltimore. He 


scve ral 


WN hate As 


the Sch 


appomtment ot Louts 


ner (ompany, had been with 


the firm tor years as assistant 


\ testimonial dinner was given by € hicago 


displaymen tor R. R 
the city to take charg (1) 
tor Lane Bryant stores in New Yorl 
Hie had been head ot the 
of The Boston Store tor 13 ye: 
active figure m the affairs ot the 


( lub 


more 


lericho who AAS 


leaving 
{ ity 
display department 
and an 
( hicago 
Display 

\iter 


display, 


than two trom 
Hiorner was 
the Air ¢ 


lorming a 


Yceawgrs aW al 


Hugh honorably di 


charged trom orps and returned 


to this field by 
firm 


Mannequin manu 


under the name ot Naewel 


New York City 
and Mrs 


respectively resigne 


racturinyz 
Horner, Ine., 

Vid 
rector and as 
irom H. P 


alitornia 


Rosnet Rosner, display di 


sistant 


si lman A ( i).. (oll ville te 


ricaVe Ti) { 


Fifth Avenue Display Features 
Wool Vacation Clothes 
\ special 


clothes tor 


window display teaturing 


travel 3 heme 


orld Airways 


omice Ne 


vacation and 
Pan American VW 


rT kefelles { entet sale , 


ented hy 
its Ike 
{ ity 

around 


1 bye display 1s centered 


tashion featured inn othe 


vool 
of national magazines a 
Suniel 
ducted by thy 
heme of the 


tick for 


advertising Callipalpti 
\\ oo} 


vinndoy 1s 


Bureau 
rere 


| 


vacation cloth 


trave I. toa 


Noel Introduces 
New Flasher 

lhe Noel Flasher No HH) has Des 
on the Noel Mfg 
street Ne 


market by ( Ompany 
25 last Fourth 
Li nderwriters 


approved and ale 


rehabl operation iid consistent timimne 
Hasher 
powertul 
ng ATI 
one end of the tlashes 


vith the 


parts ; tights vedged together 
press to eliminate 
connecting wire cl 
and iitertere 
pate rial 


| Jf) 


activating switch at the oppe 


air device ! rated trom te) l(t) att 
volt \C or Dt 


available up to 900 watts 


Louisville Club 
Has Meeting 


lhe lLwowutsville Display Crnld 


and pecial flasher ir 


A ; ‘ 
Waterson hotel the evening 


Vice-President |oe selmat 


rrank (say 
on Display, 


( ov ldlen kKule , 


New. Low Cost 
Kasy - To - Use 


colorama 


Snap-on Legs! 


ideal for Fashion and Accessory Lines 


Make 
and 


your wn all-purpose display stands 
tables any site, any shape, individual 
or multi-level (as shown) Use with glass 
wood or plastix P to % thick Just slide 
legs into place hold-tight’’ clamp ends 
grip securely Strong, durable, beautiful 
Made of anodized aluminum in choice of biue, 


red, gold of with rubber-tipped feet 
6’ Legs——$17 Doz. 12°° Legs-——$19 Doz 
9°’ Legs—-$18 Doz 15°" Legs-—-$20 Doz. 


All orders postpaid 
Less than | dozen quantity add i0% 


silver 


Jobber Inquiries Invited 


TACONY FILE & 
HARDWARE CO. 


7225 WISSINOMING ST., PHILA. 35, PA. 


1/250 H.P. 
Shaded Pole Meteor 
All Bronze Pump 

* 4 ft. Shut Off 

* 1 gpm at 1 feot 


Designed as a compact, low cost, quality pump, espe- 
cially suited for making animated displays with water, 
fountains, soap, beer, wine, etc. its tripod base has 
exceptional stability. 47 other sizes 


EASY INDUSTRIES 


1467 N CLINTON STREET CHICAGO 6 





FOR DISPLAY MANUFACTURERS & JOBBERS 

Products of Styrofoam 

Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH 








“*"Ane, 


UNUSUAL 
IMPORTS | 
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ed ot 
~O 


STARER DISPLAYS 


737 HM. FOURTH ST., MILWAUKEE 3, WISC 
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Rate: $4.00 per column inch. Forms close 5th of month. 


i aatlly Ca! hdl ea dale Stalin it 








FOR SALE 


Christmas Season Window Display 


or and 

endatl yi (ij TF : A; [yt ( ¢ ed al thie 

erg |e fairom (,erman is exclusive in the 
tate th ¥; Wi rie exhibit at thr 


ail 


vhie paid i SMM) tor 


of having their name on the mechanical milk 


do this im your communits 


detail lurnished on request 


Contact B. Fitzgerald, Display Director 


M. A. FELMAN COMPANY 


Joliet, Illinois 


EXCEPTIONAL OPPORTUNITY 


.. for man or men experienced in display 
sales and/or production and with substantial 
capital to invest in one of the largest and most 
outstanding manufacturing firms in this field. 
Established 18 years, and with large following 
among the best stores. Top-quality products. 
Present annual volume $400,000—too much 
for the present owner to handle alone. Our 
complete and modern plant can handle up to 
$750,000 volume: Partnership agreement 
can be worked out. This is really the chance 
of a lifetime. Reply in complete confidence 
to: 


Address BOX WMW 
Care of DISPLAY WORLD 














Wanted Immediately .. . 
SALES REPRESENTATIVES 


hall and Christmas collection of definitels 


14 i4 nf ‘ that Vill bye al thrall ta how and el] '! 


different 


Materials 


Fully protected territories now open in the 


Midwest — Southwest —California—Rocky Mts. 


ryirvis booth ubstantial 


Novelties Accessories — Units — 


volume and added p 


among better department 


*¥ARKOW ASSOCIATES 
1211 Chestnut St. Philadelphia 7, Pa. 


FN ATI Membet 


FOR 


out { omplete Kloot . 


SALE 


of modern wall and floor cases in 


large St. Louis Department store. Millinery, Ready to wear, 


) 


furs. 25 good mannequins (mostly Greneker's) Lamson 


Pneumatic Tube System at about 100¢ replacement. 5 ton 
DC overhead At 


Ostumes, 


(‘onditioner $150.00 (hrome kacks, 


Display Pieces, Carpeting, Lights 


Contact ARNOLD SINGER 
512 Lucas St. Louis 1, Mo. 








If You Have a Good Department Store Following 


here is an excellent opportunity to sell our exclusive and original 


FOLIAGE & NOVELTY LINE 


at TOP Commission Rates. 


State past experience and lines you carry lerritories open 


- Minnesota: Missourt 
Kansas (tah and Colorado 


Address BOX 6MN 


(are of DISPLAY WORLD 


Virgimia: West Virginia: Michigan: lowa 


Nebraska Dakotas 








7 OBBE TS 
WANTED i gee ee 
( ombination display, advertis mng fol, plain embossed and 
f I papers decorat vr 

; 7 ie and wictths« 


ina bripeor ts 


ltiw ana cara miati tal quality 


; 
Leone omit quantity price 


Famous and Price Stores 


ess BOX 6OFG 
Natchez, Mias 


of DISPLAY WORLD 














FOR SALE—5 pc. Animated Christmas Window 


s pe. Circus Clown Band, 1 tight rope performing clown, 1 per 


forming seal. Complete with motors 


(,00d condition W rite 
tor photographs and details to Mr. Therkelsen, DAVIDSONS, 
Des Moines, lowa. 





DISPLAY WORLD 











SALESMAN: 


territory open to a 
qualihed. established 
ative WV Tl 


| 
Tit ()7 


Tq) 
rey 
anutacture 
folage and de 
[his is all 

interested in a 


» add to one hye 


iad) 
line te 
carrying Line 1s 
and flourishing 


Atte above AVCTAW' 


recon 


marticu 


photo, 
full 
the ( 


send 
endations and 
lars. Start 
the 
entire f 
Intormed of 


Add ress Box 6DE 


DISPLAY WORLD 


with hristmas 


line at show in Chicago 
(out ryvanizatior 


heen this ad 


( are qT 





WANTED 


A set of two or three 
Silvestri mechanical 


skating dolls, used. 


Address Box 6JK 


Care of DISPLAY WORLD 


roR § 


ALE 


Four Models MK 1422 Line-O-Scribes 


{ omplete 


Address BOX 6BC 


of DISPLA 


AT* 


Y WORLD 











USED PRINTASIGN 
MACHINE 


\I ci \ Harwatt 


SAM SHEPHERD 
3824 NW 24th Street 
Oklahoma City, Okla. 


{ sft ’ onaitie T) 








REPRESENTATIVES 
WANTED 


choice territort 
lor quality line by 
lished manutacture: 
are im every day 

the finest in the 

We preter men carrying 
top quality lines. Liberal 


SCTE (ope a 


side estab 
(Jur prod 
ucts use in 
nation 

othe 


Com 


stores 


MISSTONS 


Address Box 6HI 


ot DISPLAY WORLD 


{( are 





LeaseThe Only One 
in the World! Stained 

lhe Nativity, 
heet plasth Lllum., 
sound traci 


For Sale Or 
of its Kind 
gia indow 
im tu 


ll color o1 
1] inimated 


le 


"lays Xn Aas oti 
ite { omplete nel in cabinet 
& wood frame J. E. Princiotta, 
Gen. Megr., Ad-Sales Co., 1410 W. 
Hadley St., Whitier, Calif. 


caro continuous 


Model 


L his ae 


ple té ly 


FOR SALE 
Reynolds Print-a-Sign 


reconditioned 


Ce mple te 


rool 


tact 


SEM) OM) lt 
Vaudron Upton, 
Manager. 


F. K. ROBESON, INC. 


Champaign, Illinois 


HA-50 


Machine 


~Value $3,400.00 


Liie hay 


heen Cott 
Will sell 

with inks, cleanses 

interested con 


Display 





FOR SALE 


ana t cotth 


} } 
ivailabl 


J. Halpern & Company 


89-48 164th Street 
Jamaica 32, N. ¥ 























Used MANIKINS $10 
2-Piece Complete (rat 
ing charge $2.50, New 
Y ork 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 


aS 15. 


FOB 





DEALERS WANTED 


To handle ot 
hard rubber 
(hoir Singers, 
( laus, 
Complete 
by 
margin 


a complete line 
(Christmas items 
\ngels, Santa 
Reindeer ‘Teams, and 
Nativity Scene—de 


Dick Wiken lx 
ol proht 


signed 
cellent 


W rite— 


SCULPTORIS, INC. 


P.O. Box 601, Milwaukee, Wis. 


wWante a 


tacturet 


rd 


916 Arch Street 


CHICAGO 
REPRESENTATIVE 
of quality di 


| 
eities 


DUPLEX 


AREA 


stern man 


splay 


leading «¢ 


materia 


DISPLAY @& 
MFG. CO 


Phila. 7, Pa 














SALESMEN 


Calling on display departments 
retail introduc: 
sensational 
dimensional 
panels with 
of brick, stone, and ledge rock 
lop « Protected 
territory No objection to 
other lines carried New divi 
s10n ot old ( tablished 


Address Box 6AB 


DISPLAY WORLD 


and stores tC. 
new product 4 


rigid vinyl 
authentic te 


V\ all 


xture 


OUMNISSTONS 


rm 


{ Ate aT 





CARTOONS FROM YOUR IDEAS 
Skillfully drawn tn lack tnk on 
white bristol &# 1} Four draw 
ings tor $10.00 Irial 


ple drawing se 
$3 


phat ie 


otter i san 
d on our idea 


‘Fi 1 


stpaid 
JAMES R. JACOBS 


Washington Bridge Sta. 
New York City 33 


Box 162, 





West 
West 


SALESMEN 


( oast 


territory, 


territory 


Very 


partment 


Sore 


Address Box 6GH 


ATe 


f 


high quality 


! 


territory. South 
Mid Weest 


CaTry al 


and 


Lo 


cypre 1} 


SALESMAN 


Woondertul 


pe rictice «| 


opportunity 
STtiedtl 
Metrope 


ale 
thre 
t «ln 


material 


lowing mm 
Arye 
display 


AtCa 
iT 
rept 


y rite 


Interview viviliv Kperi 


ence, qualification etc., to 


Maharam Fabric Corp. 
130 W. 46th Street 
New York 36, N. ¥ 





line aol le 





Stores and Metter 


mily lop commission 


territories 


s 4 


DISPLAY WORLD 




















DISPLAY SALES 
REPRESENTATIVES 
New 


Té 


Te I 


| 
ssional 


Display Firm «¢ 
ponsible prote 
1. Reterences required, sales 


acquainted 


| 
' 
rie! 
afte as 

repli ( 
territories to 
Avo commis 


volumes. 
with All 
exclusive 
representative 
any 


onticde ntial 


Cat h 


order trom your 
Immediate reply 
appreciated. WHITE EAGLE 
ART MFG. CO., 2208 Milwau- 
kee Ave., Chicago 47, IIl. 


Cot 


Sloan 
r wstore T 





FOR SALE 


Twenty Full Round 
CHRISTMAS BURROS 
Four Ft. High 
| ha a yaily decorated 
pach saddle 
White tur 
Built by 
used 


pitt bax 
equin 


Promotions 


Tal 
vith 
Par ita 
Picture AVAII 
ALS ( ontact 


trim 


and O1ice 


Price $/ 
Goldwaters Display 


Department 
31 N. First St., Phoenix, Ariz. 


able 














REPRESENTATIVES 
WANTED 


\W f “ 
MORTIM 
12770 Broadway, 


i] ition 


B. MANDLE 
me Ws 


| , 
ER 
New York 1, 








SALESMAN 


Address Box 6EF 


of DI 


Model HA5O 
Print-a-Sign for Sale 


zard Company has tor 
Vode! Lo Vrinta 


ryanie it} or cpcnel cond 


r. | 
ale (otic 
Tilt 
Sf oF machine 
Sale Price 


pal 


(Jriginal 
Vert . tM wMP tw) 


$250.00. bat 
Mii W 


parti 


contact ret Displa 


Lienpartment 


S. F. Iszard Company 
150 N. Main St., Elmira, N. Y 








end tull 


SPLAY WORLD 








Santa Suit Surplus 


HOLIDAY’S 


Exclusive Santa Tailors 
5940 Queen Ave., § 
Minneapolis 10, Minn. 





sUR@s tPSa 











FOR SALE 
CONVENTION AND 
TRADESHOW BUSINESS 
nvol ) exhibit 

build 
outdoor 


i 
' 


five rental (7 
oti and turni 


yf ning 
oat ATIC; ae 


play 
flag: ane f hristma decora 
Lion 

hiave arnt ial contract that re 
peat Profit high 
Potential terrify im 6s hbastest 


percentage 


growing city in West (Jwner 


reed te; el \; 


| y rite 
PAUL COCHRAN 
1255 Olive Street 
Denver, Colorado 








WANTED 


A Used Animated Silvestri 


One of 


‘f 


CHRISTMAS WINDOW 


the Angel Series 


nd photographs with 


Com 


plete details and price 


{ are 1 


Address Box 5GH 


DISPLAY WORLD 


South American 
Representative 


old American citizen, 
native Ol sovota, 4 olombia, 
is returning to South America 
in July. Wishes to represent 
inited States display 
panies on this trip 

with experience in 
business adminis 
furnish 
backing and 


if) yi 


COm- 


yraduate 
display 

tration { an 
financial 


and 


reter 
rice 

\ddress BOX 6CD 
(are otf DISPLAY WORLD 


{ ollege 


bond, 


WANTED 


Display Manager for 
Department Store 
ROSENBERG BROS. 
Albany, Georgia 


Contact 
Joe S. Rosenberg 











CORRESPONDENCE INSTRU¢ 
TION.—In wis w display In or 
erat my ter er 4) ear 
7) (eR) 


with over 
wia ia. ’ rie +. ‘ ervyerTy 
. int? ’ ’ wv ’ | Wr tf for 
catalog. THE KOESTER SCHOOL, 
Koester Bidg., 3710-1 WN Cicero 
Ave., Chicago 4%, Ill 














Used Mannequins 
paid tor better type 


W rite 


WANTED 

biig! price 

used mannequins wivilig 

particulas 

HERZBERG-ROBBINS, INC. 
110 W. 30th Street 


New York City 1 








ta 
he 


ported 


iit 


are ol DISPLAY 


RESIDENT 
SALESMAN 


South, Southwest 
and West 


carry unusual line of arts 


ial and natural foliage, im 


novelties tor depart 


nt store and hetter shops 


Address Box 6KL 


WORLD 








FOR SALE 


Display Trailer and 
Truck 


(1) Tandem-wheeled, ft 
19 Admiral completely 
equipped to display at and 
exhibitions and (2) a 1952 Inter 
national L114, “%-ton pickup truck, 
shortened to comply with 
verall Both for 


house 
trailet 
‘airs 


pet ill 
; t. ¢ 


$3,500. 


Address Box 6LM 


Care of DISPLAY WORLD 


le neth 


WANTED 
managerial 
with two 


desires 


POSITION 
DISPLAYMAN 


experience Nine 
of best department 
position sper ialty 
better 
reliable 


with 

years 
stores 
with fine store or 

department Young, 
References and photos 
Address BOX 6IJ 

Care of DISPLAY WORLD 


store 








SALESMAN 
or bonus and guarantee tor top 
Must love display, travel 
creative, 


Highest commission 
salesman 
ing, have 
hard-working, 
Lush Southeast o1 
territories open Decoratives, nov 
elties, fixtures (modern) Address 


BOX 6NO, c/o DISPLAY WORLD 


imagination be 
YouTi£, AZRTESSIVE 
West-Southwest 

















Advertising In 


! 


rankel 


ex—June, 


of Display 
63, 64, 6 


Viaterials 


Industries In 
lree . 
ociates Sicdne 


Display Mis 
| ighting { « 
i) 
(elitmanns corating 


(Pippen iT} ‘xcl 
tir? 


lative 


VID 


RCS. Studios 
Retlector-Hardware Corp 
Reyvyburn Mtge. Co... The 
Reynolds Electric Co 
Kip Studio 

Robinson Plastic Co 
Rocket kx pre ss Svetems 
Round Lubes 
Rubner, Im 
Russell's of California 
Risatic furniture Co I re 


and ( ores Co 


(,ustave 


C 
ersal Corp LAY 
Krank M lu 
Schack’s, Im Inside Front Covet 
Schneider Louis 10] 
Schwartz & Co He 
Shoe Form Co., Ine 
Shopsin Paper Company 
Showeard Machine 

(i 16, 102, 110, 114 , 116, 118, 
Siege! I mx Nat 
Siivestri Art Mtg. Co., 

trothers 
Displays 
Stempler & Sons, Ine Har 
Stensgaard & Assoc., 

I ri VW l 
Artificial 


eller C4 


Savawe Unis 
Savtord { ‘) 


( rp . 
rnara 


The 
Spanjer 


Stare? 


Superior me wert 


Swit 


lacony tle & Hardware 
leré ‘Bit 

Thall Plastic Engr Lo 
Things from ‘Texas 

, 


mbertone Decorative { 


Walters 
Waters. 
Weverhaecuset 
W H Window 
Williar . lv 





DISPLAY WORLD 


























DESIGNED TO SELL! 


Just a few functional display props that you'll need 
for Fall promotions . . . all designed to sell 
merchandise . . . reasonably priced . . . delivery July |st. 


DISPLAY DESIGNERS AND MANUFACTURERS @ PORTSMOUTH, OHIO 
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‘Visit the bestAn ¢ ricago 


220 
wre 6WEST 








og, JBL ~ M tt 














‘There's no doubt about it Korrect-Way has the 
best display showroom in Chicago at your service. ‘Take 
advantage of the Free ‘Taxi Service to and from the NADI 


show and the Korrect-Way Showroom at 220 W. Adams St 





Meet your Korrect-Way Distributor at 


SPACE 181-LOWER LOBBY, CONRAD HILTON HOTEL: JUNE 25th THROUGH 29th 


AMERICAN FIXTURE, INC. 


2300 Locust St., St. Lovis 3, Mo. 
New York 1] W. 42nd St 


Chicago: 220 W. Adams 








